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AMERICAN DISTILLED OILS 


Produced 
at our 


Brooklyn Factory 


Clove Balsam Peru Opoponax 
Nutmeg Celery Pimento 
Orris Liquid, Cone. Geraniol Olibanum 
Styrax Cintronellol Sandalwood 
Cascarilla Patchouly 
Linalool + Cital *« Eugenol + Rhodinol 





Olibanum Styrax 
Labdanum Balsam Peru 
Opoponax Balsam Tolu 
Orris Benzoin Tonka 


ESSENTIAL OILS @e AROMATIC CHEMICALS @ PERFUMEK MATERIALS @ COLORS 


OFFERING ROSE ABSOLUTE 


OVER 7 y ArS OF CONTINUOUS QUALITY SERVICE— 
Suppliers and Manufacturers of 


Essential Oils « Aromatic Materials « Flavors 


at GEORGE LUEDERS & CO. 


Established 1885 





427 WASHINGTON ST., NEW YORK 13, N. Y. 
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Coming to cosmetic counters are 


some exciting new products that 
had not been possible until 
Myvacet* Distilled Acetylated Monoglycerides 


‘ame along. 


What can Myvacet do that other material can’t? For one thing, it’s 
non-greasy. Use it in an alcoholic lotion and it will do the same 
lubricating job as isopropyl myristate or isopropyl! palmitate, with a 
non-greasy residue. It’s non-greasy when used in many hand creams 
and emollients in general. Hair dressings and pre-shave lotions, too. 

Myvacet will give you a cream shampoo with better consistency. 
It lets you put more lanolin into mineral oil without clouding, and 
it can help solve certain problems in the manufacture of lipsticks 
and powder foundations. 

We make Myvracet Distilled Acetylated Monoglycerides in two 
types: Type 5-00, a white solid melting at 42-44 C, flexible in thin 
films, easily emulsified; Type 9-40, a clear liquid completely miscible 
with alcohol-water mixtures up to 20°; water. For samples to test 
in your own formulas, write Distillation Products Industries, Roch- 
ester 3, N. Y. Sales offices: New York, Chicago, and Memphis « 
W. M. Gillies and Company, Los Angeles, Portland, and San Fran- 
cisco « Charles Albert Smith Limited, Montreal and Toronto. 


distillers of monoglycerides made from natural fats and oils 


Also... vitamins A and E... 
some 3500 Eastman Organic Chemicals 


for science and industry 





Distillation Products Industries is division o¢ Eastman Kodak Company 
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pure Benzyl Alcohol 


bBenteine 


The commercial grades of Benzyl Alcohol and Benzyl Acetate have long 


been counted amongst the poor relations of the perfumery chemical 


family — useful in cheap compounds perhaps, but seldom admitted to the 


elegant world of fine perfumery. This social barrier has now been breached. 
With all by-odours of benzyl ether and benzyl chloride removed, these two 
products acquire a new character and status. Now Benzyl Acetate (BENTEINE) 
in particular, shows greater intensity and clarity of odour; whilst Benzyl 


Alcohol (BENTALOL) can fulfil the role of solvent-fixative without disturbing 


the most delicate odour balance 


} 
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CANADA 













MONTREAL 







NEW YORK 





FRONT COAST TO COAST 


lvon’s Strategically Located Laboratories* in the United States and Canada 


Provide Manufacture and Packaging for Famous Private Brands of Fine Cosmetics 


Your cosmetics and toiletries have the advantage ol 
production near your best markets... East. West or 
Canada... when vou have them prepared by Avon. 
You will find it economical to have your products 
produc ed at any one of these laboratories. or at all 
at the same time, assuring you a real saving on 
delivery time and cost. 

Your Private Brands will be produced with strict 





adherence to the formulae vou desire... and be 
packaged precisely as you wish. Avon's specialized 
knowledge and experience, developed over the past 
10 years. are your assurance of quality in every 
phase ot production, 

Call or write Avon for complete information con- 
cerning the production of your own brands of 
toiletries and cosmetics. 


Li t0l1¢74 Ne. 


Private Brand Division, 30 Rockefeller Plaza. New York 20. N.Y. 


TRATE A ATEO AB ATORIE N FFERN, NEW 
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a a> Whatever your anti-perspirant product... 
Kdastake is geared to your requirements! 


POWDERS N 


THREE SAFE, EFFECTIVE, EASILY INCORPORATED 


TYPES FIT EVERY PRODUCT VARIETY 


For CREAMS, LOTIONS, SPRAYS and POWDERS: 


CHLORHYDROL 
t (aluminum chlorhydroxide complex) 


Available in 5 forms... granular, fine, medium, im- i da a 
palpable, 50% W/W solution. oa 


® effective anti-perspirant action 


vue Sane ® fine deodorant qualities 
CHLORHYDROL S-5 " i a ia 
(aluminum chlorhydroxide complex— modified ) — aes to we | 
In solid form for alcohol type...grease and gum ® non-irritating to skin 
free gels. ®@ no buffering required 
! For STICKS: | 
CHLORACEL | 


(sodium aluminum chlorhydroxy lactate complex) 
Available as a 40% W/W solution for use in mak- 


ing Cologne type sticks. 
@ wy REHEIS COMPANY, INC. | 
Manufacturers of Fine Chemicals | 


; BERKELEY HEIGHTS - NEW JERSEY 








Write for free 
data and samples 


@ 3960 
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Iindustry’s newest chemical trademark 


...a symbol of broadened service 


Heyden Chemical Corporation, a leading 
producer of organic chemicals for over half a 
century—pioneer in the commercial produc- 
tion of such important chemicals as formalde- 
hyde, salicylates, benzoates, pentaerythritols 
and many others—now combines the forces 
and facilities of Newport Industries, Inc., a 
major producer of naval stores, tall oil fatty 


acids and rosins, and well-known manufac- 


HEYDEN 
NEWPORT 


turer of fine chemicals derived from wood. 

The new Heyden Newport Chemical Corpo- 
ration now offers industry a single dependable 
source of over 200 quality chemicals. . 
increased distribution... broadened cus- 
tomer service and research facilities. 

Look for this new trademark—it is your 
assurance of service, quality and depend- 


ability in the chemicals you buy. 


HEYDEN NEWPORT 
CHEMICAL CORPORATION 


342 Madison Avenue—New York 17, New York 








H. Gregory Thomas Honored by 
American Society of Perfumers 


Rutgers Offers Course for 
Drug and Cosmetic Personnel 


Hazel Bishop's New Firm Tests 
Solid Perfume in Lipstick Form 


3,200 Delivery Vehicles 
to Urge Beauty Care 


Court Holds Block Drug Co. 
infringed Tooth Paste Pateni 


MINUTE NEWS . .: : 


H. Gregory Thomas, president of Chanel, Inc., is to be awarded 
honorary membership in the American Society of Perfumers at its 
third open Symposium to be held March 20 in the Essex House, New 
York, N.Y. in recognition of his outstanding contributions to the 
perfumery and cosmetic industries. World traveler, lawyer, linguist 
and executive par excellence, Mr. Thomas has served the industry well. 
He was director of the Board of Standards of the Toilet Goods Assn. 
and rendered yeoman service in interpreting the provisions of the 
Food Drug & Cosmetic Act when it became effective in 1938. During 
World War II he risked his life to aid the essential oil industry secure 
needed supplies from abroad. As president of Chanel Inc. and of the 
Fragrance Foundation and later of the Perfumery Importers Assn., 
he has rendered signal service to the industry as a whole. Moreover 
his friendly and always cheerful personality coupled with his business 
acumen has won for him a host of friends throughout the industry 
here and abroad, all of whom will be glad to learn of the honor to be 
conferred upon him. 


A non credit course in pharmacology for chemists, pharmacists and 
drug and cosmetic personnel began at the New Jersey State University 
(Rutgers) College of Pharmacy, Newark, N.J. January 29. Dr. Eaden 
F. Keith, pharmacologist with Hoffman LaRoche Inc., directs the 
course. 


Miss Hazel Bishop, creator of the Hazel Bishop lipstick, who sold out 
her interest in Hazel Bishop Inc., has organized Perfemme Inc. and is 
market testing a solid perfume concentrate packaged like a lipstick. 
The product is called Perfemme, is offered in four fragrances and 
retails from $3 to $5. The advertising in the Hartford, Conn. test area 
describes the product as “Precious perfume in easy to use lipstick 
form.” Another slogan is “Every time you use your lipstick use 
Perfemme.” Miss Bishop’s name is not mentioned in the introductory 
advertising in any way. By the terms of the sale of her interest in 
Hazel Bishop Inc., Miss Bishop agreed to indicate clearly that she had 
no connection in any way with Hazel Bishop Inc. There are a few 
other investors in Perfemme Inc. Perfemme was developed by Miss 
Bishop after several years of research. 


During March members of the Linen Supply Assn. of America will 
urge the public to patronize beauticians and barber shops. A colorful 
poster will be carried on all trucks with the slogan “‘Look Your 
Best ... See Your Barber or Beautician.” The posters will be seen by 
many people in practically every city and town in the country. The 
association is the national trade group for 1,166 linen and towel 
suppliers and allied firms. 


Block Drug Co., Amm-i-Dent Inc. and the F. W. Woolworth Co. have 
infringed the dentifrice patent assigned to the University of Illinois 
Foundation according to a ruling of the U.S. Court of Appeals. The 
suit was based on the sale of tooth paste under the name Amm-i-Dent. 
The court ruled that the three companies had infringed upon the 
foundation’s patents which had been assigned to it by Dr. Edward C. 
Wach, formerly a professor at the University of Illinois and Dr. Robert 
G. Kesel, professor of dentistry at the university. At the trial it was 
shown that the defendants had manufactured and sold $28,000,000 
worth of the dentifrice. Damages have not yet been determined by the 
court. It was held that both Dr. Wach and Dr. Kesel were entitled 
to priority over Mr. Henschel since the parent application of the two 
doctors was filed January 9, 1947 and Mr. Henschel’s application was 
filed February 27, 1947—49 days later. 
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Spector to Sell His Ad Agency 
to Hazel Bishop Inc. 


Plan Movie Distribution of 
Toiletry Samples in New York 


Movie Star June Havoc Sues 
Charles Antell Over TV Film 


Anti-trust Suits by Jobber 
Against Mennen and Gillette 


Bristol-Myers Sues R.H. Macy 
for Diverting Bufferin Sales 


10 February, 1957 





The Raymond Spector advertising agency of which Raymond Spector 
is president and treasurer may be sold to Hazel Bishop, Inc. of 
which he is chairman of the board. In a letter to Hazel Bishop, Inc. 
stockholders Mr. Spector stated: “You will be interested to know that 
as of February 1 Hazel Bishop Inc. anticipates acquiring all the stock 
of its advertising agency, the Raymond Spector Co. This will be on a 
very advantageous basis and should result in materially increasing per 
share earnings during 1957.” Since October 1954 when Hazel Bishop 
Inc. became a public corporation with 250,000 shares listed on the 
American Stock Exchange, the stock has declined in value. In the 1955 
fiscal year the net loss of Hazel Bishop Inc. was $460,000 while in 1954 
its net profit was $1,080,000. Sales for the fiscal year of 1956 are 
estimated at $14,000,000. Its advertising handled by the Raymond 
Spector Co. is estimated at $5,500,000. 


Holiday-Pac Inc. has signed 100 movie theatres in the metropolitan 
area of New York City as a medium to sample drug and cosmetic 
products. The packs consisting of various products in a plastic bag 
with a total value of from $1.50 to $2 retail would be distributed 
through 100 theatres four times annually during holiday seasons. In 
addition to the distribution of the samples a full week of screen trailers 
of 2100 showings would advertise Holiday Pac. Costs for the minimum 
distribution of 100,000 samples are 342 cents per sample of 8 ounces 
or less and 442 cents for samples over 8 ounces. Each pack is to con- 
tain a product check list and all products are to be pre-tested before 
they are accepted into Holiday Pac. If the New York test proves satis- 
factory it is planned to offer the method on a national basis. 


Damages of $1,900,000 are sought by June Havoc, movie and TV star, 
from Charles Antell Inc. and its advertising agency for alleged misuse 
of a TV commercial film she made for Spray Net, with Lanolin, sold 
by Antell. The film was made in 1953 and she alleges that its use 
was restricted to Massachusetts for showing once weekly only for 
13 weeks ending April 7, 1954. In addition she asks for $200,000 as 
the reasonable value to her for further use of the film in various 
states between April 7, 1954 and May 23, 1956. She also asks for 
another $200,000 and punitive damages of $150,000 for conversion of 
her property rights in connection with the film; and compensatory 
damages of $250,000 and punitive damages of $150,000 for impairment 
of her established name and reputation and additional compensatory 
damages of $200,000 and punitive damages of $150,000 for invasion 
of her civil rights. Antell sought to stay the action on the ground 
that both plaintiff and defendants were bound by provisions of the 
Screen Actors Guild contract for filmed commercials which provides 
for the arbitration of disputes. The case is on the calender for trial. 


Health-A-Teria, a rack jobber, has filed private anti-trust law suits 
against the Gillette Co. and Mennen Co. claiming that both violated 
the Sherman anti-trust law by refusing to sell their products to it. 
Combined damages of $7,800,000 are sought. The case is before the 
federal court in Chicago. 


Charging that R. H. Macy & Co., the world’s largest department 
store, has been diverting drug sales from Bufferin to a Macy product 
“through false and deceptive statements,” Bristol-Myers Co., manu- 
facturers of Bufferin, have filed suit in the U.S. District Court seek- 
ing an injunction and $270,000 damages. The complaint alleges that 
Macy’s has been claiming that its buffered aspirin is the same thing 
as Bufferin and that it has been called among other names ‘“Macy’s 
own Bufferin,” and that purchasers of the Macy product who are 
dissatisfied with it may be prejudiced against Bufferin because of the 
Macy claims that both are the same. It also alleges that Bristol-Myers 
Co. and Macy’s agreed in writing in 1954 that Macy’s would give no 
“hindrance or obstruction” to any customers asking for Bristol-Myers 
Bufferin. Lloyd Bernegger, executive vice president of Bristol-Myers 
Co. stated that “Bufferin enjoys many millions of dollars in sales. The 
name is not generic. Bufferin is owned solely by Bristol-Myers Co. ... 
We will not stand idly by and allow anyone to deceive the public into 
believing that Macy’s or any other product is the same as Bufferin.” 
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NOVAROME 
ROSE DORIENT EXTRA 


A Perfect and Economical Substitute 


for OTTO of ROSE 
PwC 


ROSE PETALES CX 116 


An Outstanding Rose Base 
for Fine Perfumes 


ee Ge. 


Ph. Chaleyer Inc. 


160 East 56th Street ° New York 22, N.Y. 
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4 


UUUUUUU UE UU UU UE UU UU UU UU UU a 


12 





4 


wt 


UU wv UU UU UU UU UU UU UU UU UU LU UU UU UU UE LLU 


LJ 


LJ 


February, 1957 American Perfumer 





Fragrance 


has 





Ordinarily, the average 
customer expends three 
before she spends 
one on anew 





First, she about it through some advertising media... 
She the product offered on countless shelves, counters 
and window displays... 


Her curiosity aroused . . . she will take the perfume bottle 
in her hand... and then (you guessed it) she will it. 


Your fragrance sways her decision to 


Use Albert Verley’s distinctive products to get your perfume 
OUR FRAGRANCE HAS WINGS! 


“It’s common sense to use uncommon scents” 


1375 EAST LINDEN AVENUE, LINDEN, N. J. 
21 East 40th Street 1018 S. Wabash Avenue 
New York 10, New York Chicago 5, Illinois 
MEFFORD CHEMICAL CO. 
1026 SANTE FE AVE., LOS ANGELES 21, CALIF. 





> Synthetic Aromatic Products and Organic Isolates 
> Synthetic Flower Oils and Aromatic Bases 
- Bouquets and Finished Compositions 
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QUESTION: 


ANSWER: 


largest 

most 
concentrated 
paid circulation 
“audience” 


in the field 


A MOORE PUBLICATION 
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What one publication is devoted to 
the related cosmetic, soap and flavor 
industries in the United States and Europe? 


Pe eee REE TE SE EC Ee. tS 


— 


THE MAGAZINE OF TASTE AND SCENT 





Nine top 

authorities 
offer 

latest G u id e 

practical 

help 

on how 

to plan 

Aerosol 

Packaging 


Seartung Page 5: 





AMERICAN PERFUMER & AROMATICS is basically 
a technical cosmetic publication, publishing more technical 
articles on formulation, research, ete. than any other publi 
cation. It is editorially slanted to help the key men who | 
originate, produce and sell the product. Service to readers 
extends beyond the fragrance aspect into formulas, values 


of components, and exploring new materials and ideas | 


It publishes personal and trade news as well as new prod 
ucts and processes. A Monthly “Market Report” summarizes 
price fluctuations of raw materials and highspots changing 


market conditions affecting supply and demand 


AND AROMATICS 
$8 West 38th St. © New York 18, N.Y. 
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THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 


Useful addition to present standard fixatives 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 





AD Polak’s Frutal Works, Inc., Middletown, New York 


*Domes ind Foreign Patent app! ed for 


pro7;U[ctid 
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January Aerosol Guide Under Direction of 
Robert A. Foresman, Jr. Well Received .. . 


The enthusiastic reception accorded to the 1957 Guide 
to Aerosol Packaging in the January issue manifested 
by the demand for quantities of it, is trite evidence of 
the wide interest in this method of packaging now being 
adopted in increasing numbers by manufacturers of per- 
fumes, toilet waters, lotions, shaving preparations, hair 
preparations and other products. 

Moreover it is a tribute to Robert A. Foresman, Jr., 
the consultant on all phases of aerosol technology and 
service who drew on his broad experience in the aerosol 
field, with which he has been actively associated almost 
since its inception, to pick the most relevant and most 
practical subjects to be included in the Guide and then 
select competent authorities to write on the subjects on 
which each was most familiar. Mr. Foresman directed 
the editorial part of the Guide completely; and the well 
presented practical information contained in it is due 
to his skill. Mr. Foresman plans to sail for Europe March 
21 to trade information with leaders of the rapidly de- 
veloping aerosol industry there. 


End of Ceylon Citronella Adulteration . 


The bane of widespread adulteration in Ceylon citron- 
ella oil and the methods of commercial deceit practiced 
there by some concerns are on the way out due to the 
initiative and enterprise of K. Sluys, publisher of the 
Alchimist in bringing forcefully to the attention of the 
trade practices which were intolerable. As a result of 
Mr. Sluy’s work the High Commissioner for Ceylon in 
London has reported to him that the Ceylon government 
is about to enforce a quality control scheme for exported 
citronella oil which is scheduled to go into operation in 
the near future. That will do much to bring the situation 
on the same sound basis as is the case in the Java 
citronella trade as a result of official measures. 

An idea of how reprehensible the Ceylon situation is 
may be gathered from the experience of reputable im- 
porters in Belgium, Germany, France and Holland in 
the past year. 

In May, Sluys Boechout, Belgium bought two tons of 
Ceylon citronella oil, estate quality, guaranteed 60% 
geraniol. A surcharge was agreed upon for packing in 
second hand galvanized drums. The goods were packed 
in old rusty iron drums. An analytical report by repu- 
table laboratories on arrival showed that the average 
content of geraniol was 51.5°. and that the oil was not 
to be considered normal citronella oil. 

Paul Kaders, Hamburg, bought from the same firm 
two shipments each of one ton of citronella oil, Schim- 
mels test. The oil was shipped in May. On arrival both 
shipments showed weight shortages without any trace 
of leakage. In the second shipment the shortage was 995 
lbs. Analysis showed that the oil was heavily adulterated 
with petroleum. The geraniol content of the first was 
12.2°2 with much petroleum; and on the second ship- 
ment 50.1%. 

Adrian & Cie, Marseille, France, bought from the 
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same source two shipments of citronella oil, Schimmels 
test. In the first a weight shortage of about 17% was 
found with no trace of leakage. Analysis on arrival 
showed that the oil had been adulterated with petroleum 
up to 30%. In the second shipment of two tons a weight 
shortage of 1500 lbs. was found without any trace of 
leakage and analysis showed that the oil had been 
adulterated with petroleum up to 30%. 

N. V. Handelsmaatschappij of Amsterdam, Holland, 
bought two parcels of Ceylon citronella oil F. A. Q. The 
first shipment arrived in London October 8. There was 
no weight shortage but a surplus of 150 Ibs. Analysis 
in London by official surveyors stated “In our opinion 
each of these samples consists of water, the amount of 
citronella oil present being negligible.” The second parcel 
was not shipped. 

Jean A. du Croeq, Huizen, Holland, bought from the 
same source a parcel of citronella oil with invoices dated 
October 20. On arrival in Holland it was found that the 
drums contained mere water. 

The goods were insured against marine risks includ- 
ing pilferage with the same insurance company in the 
first three cases. Considering the disturbing similarity 
of the shortages in each of the three cases the insurance 
company declined its liability. However it agreed to pay 
50% of the loss suffered by the buyers. 

Clearly such cases as these described would not have 
been possible if the Ceylonese authorities had organized 
a system of official quality certificates such as exists in 
Java. Readers who have been victimized by adulteration 
and commercial deceit practices are advised to put such 
cases in the hands of the international criminal police 
organization, Interpol. Meanwhile utmost caution should 
be exercised by importers who do business with Ceylon 
including those who deal with Ceylon through agents. 


Lilly Goes Off the Avoirdupois Standard 

Eli Lilly & Co., the pharmaceutical firm of Indianapo- 
lis, Ind., has set a pattern which it is hoped may be 
adopted generally. The company has gone off the avoir- 
dupois standard completely, converting all of its opera- 
tions, internal and external to the metric system of 
weights and measures. The company’s purchasing divi- 
sion has asked its raw material suppliers to mark gross, 
tare and net weights on containers in metric units and 
has asked that prices be invoiced in metric. One sup- 
plier has already issued a metric price list. In switching 
over the company had to revise in metric units 2,500 
manufacturing formulas and had to convert inventory 
records on around 1500 raw materials. All of its dispens- 
ing equipment, scales, balances and other measuring 
devices are to be standardized to metric requirements. 
The idea is sensible and has been too long delayed by 
industry. For example, hitherto when the lot size of a 
formula was increased or decreased it was necessary to 
divide or multiply pounds, ounces and grains or pints, 
fluid ounces, fluid drams and minims. With the simple 
metric system a formula can be increased or reduced 
in most cases by simply shifting the decimal point. 
Moreover, it has been emphasized, the chances for error 
are lessened. 
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works magic with home permanents 


The new Synfleur fragrance WAVEMASK 30 can 
help cure even your most difficult case in home 
permanent formulation. 


WAVEMASK 30, based on essential oils and 

BVO eie Late acento Meet itl Ram cote MO mela 
compatibility and solubility, is an artistic 
formulation developed out of long and intensive 
Synfleur research. 


Dem eye(aalerl mele) tec tale) MB as Orme cOaoo Mm Lo bm 
practically a panacea to cold wave preparation odo 
problems. Additionally, it can be adapted as a basic 
fragrance for effective use in other thioglycolate 
products requiring similar masking treatment. 


The Synfleur laboratories staff will be glad to assist 
you on your masking problems with samples, data 
or other help, without obligation. 


SCIENTIFIC LABORATORIES, Ive. 
ee eee ee 
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New York Sales Office: Telephone Plaza 7-1960 


TECHNICAL 


Skin 
Plasters. 


Reactions Beneath Adhesive 
Brian Russell and N. A. 
Thorne (London Hosp.). Lancet 268, 
67-70(1955).—Reactions of eczema- 
tous sensitization are most commonly 
caused by colophony (containing 
abietic acid), rubber proteins, anti- 
septics, or complexes in the plaster. 
No reactions to antioxidants or plas- 
ticizers were observed. Deproteinized 
rubber, discontinuing the use of chlor- 
oxyphenol and substituting another 
resin for colophony are recommended. 
Thru C.A. 49, 141846 


Antiperspiration Creams. Patricia 
Jimenez Borquez (Univ. Chile, Santi- 
ago). Univ. Chile, fac. quim. y farm., 
Tesis quim. farm. 5, 72-81(1953) 
(English summary).—Al(OH).CL, 
is a more effective astringent with less 
irritation to the skin and less destruc- 
tive of garments than Al borate, boro- 
tartrate, borotannate, lactate, sul- 
fate, and chloride. The pH of its aq. 
soln. is about 4.2. It is prepd. from 2 
parts AICI; and 40 parts Al(OH); in 
in H.O. Several formulations for 
antiperspiration creams are given. 
Thru C.A. 49, 14276c 

Shellac Insolubles—Their Causes 
and Effects. M. Rangaswami. Paint- 
india 2, No. 4, 22-3(1952); Natl. 
Paint, Varnish Lacquer Assoc., Sci. 
Sect., Spec. Cire., Abstr. Rev. No. 190, 
105 (1953) .—Fresh Shellac usually 
contains about 5% insol. matter in 
cold ale. and 1-4% insol. matter in 
eet ae humid and 
life under heat all ar Guidity, and 

at ¢ ecrease. Thru C.A 
19, 12854b ; 


Are the Bactericidal and Bacte 
static Powers of Detergents Real? Jean 
Vallee. Teintex 20, 92-101(1955).—All 
modern detergents, display bacteri- 
ostatic power, but bactericidal action 
becomes evident at 90 


rio- 


in conens. of 
1) 1000 of pure active material. Thr 
C.A. 49, 12859i 


Synthetic Aroma for 


kichi oy Sauce. Ken- 


Ebihara. ? 250(’ 

21. The pone Span a ~ a. 
‘ ¢ arom: posed of Pr adipate 
and Pr propionate (100:60-6 by vol.) 
to which the following substances are 
added: Methionol (3-( methylthio Ja. 
Propanol ) 10, Cu aldehyde 3 1-64, 
vanillin 13-20, HCO.Ft38-66, and AcOFi 
-0-33 parts by wt. Thru C.A. 49, 13552d 


The Pharmacological Actions 
saicin and Analogs. C. C. Toh , 
and A. K. Kiang (Univ. Mal. 
pore). Brit. J, 


of Cap- 
r. S. Lee, 
Malaya, Singa- 
Pharmacol. /0, 175-82 


18 February, 1957 


(1955).—Capsaicin (1) isolated from 


Capsicum, m. 63-4°, stimulated sensory 
nerve endings to bring about reflex 
changes in the systemic blood pressure 
and respiration which varied with the 
site of action. The affierent pathways 
for these reflex effects included the vagi. 
sinus and splanchnic nerves, and nerves 
to skeletal muscle. I, beside acting on 
chemoreceptors, stimuated or sensitized 
stretch receptors, in the lung and baro- 
receptors in the carotid sinus. 1 had no 
effect on gastric acid secretion. Vanillyl- 
amine and vanillylacetamide, m. 98-9°. 
acc, sastane OF 1h abatvary, v ditt yidecoyl- 
amide had the same pharmacol activity 
as ¥ Theres C.A, 49 1259S. 

te : 

EKimuisiaed Edipie Uus. ouvjy egalashi, 
etal. (te Ts* ae Pate 

Japan. 5092(’54), Aug. 14. Sesame oil 
100, sorbitan monooleate 20, and sorbitol 
5 parts are mixed to make a transparent 
product which forms an emulsion on 
dropping in water. Use of other nonionic 
surfactants, e.g. polyoxyethylenesorbitan 
polyoxyethylene mono 
oleate, is also specified. Thru C.A. 49, 
13550b 
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" Terpeneless Essential Oils. Justus ( 
Kirchner and John Miller (to the United 
States of America, as represented by the 
Secy. of Agr.). U.S. 2,712,008, June 28, 
1955. Terpenes can be removed from 
essential oils by the use of chromato 
graphic adsorption techniques. A Tswett 
tube 2 1/16 in. in diam. was packed with 
136 g. of finely divided silicic acid wetted 
with hexane. Orange-peel oil (100 g.) 
was poured on and drawn by vacuum into 
the adsorbent. Then, 600 ml. of hexane 
was drawn through the adsorbent until 
a spot test with 0.05% fluorescein and 
Br was positive. The receiver was 
changed, and the terpene-hexane soln 
was collected until neg. to the spot test 
After removing hexane at 12 mm. at 0°. 
the terpene yield was 90.7% and did not 
contain nonterpenes. The essential oi! 
was similarly eluted with 800 ml. EtOAc. 
and 4 g. of terpeneless oil was obtained. 
The same procedure applied to 100 g. 
oil yielded terpeneless oil as follows 
16.5 g. grapefruit, 6.0 g. lemon, 74.5 g 
clove, 67.5 g. peppermint, 83.5 g. petit 
grain, 74.0 g. bay, and 28.8 g. cedat 
wood. Acetone may also be used as an 
eluent for the nonterpenes. The adsorbent 
may also be used as a slurry and the 
liquids centrifuged off. Thru C.A. 49, 
13606d 


Antibiotic Properties of Saccharides 
and Bee Honey. K. Ebergard Meier and 
Gerhart Freitag (Univ. Rostock, Ger.). 
Z. Hyg. Infektionskrankh. /4/, 326-32 


(1955).—-The influence of dextrose, ga- 


abstracts... 


maltose. lactose, saccharose, 
honey sugar, and bee's honey was tested 
on the growth of different bacteria. In 
high concns. they were bacteriostatic and 
bactericidal. The av. limiting concn. for 
inhibition of bacteria was 15%. Thru 
C.A. 49, 13356a 


lactose, 


17-Hydroxy Corticoid Determinations 
in Sweat. J. L. Lewis, Jr., and George 
W. Thorn (Peter Bent Brigham Hosp.. 
Boston, Mass.). J. Clin. Endocrinol. and 
Metabolism /5, 829-31(1955).—A modi 
fication of the Reddy-Jenkins-Thorn 
method (cf. C.A. 47, 2249b—was used 
to det. 17-hydroxy corticoids (1) in 
sweat collected from a male subject un 
dergoing severe phys. exercise. The concn 
of I in the sweat was less than 8y/100 
ml. The intravenous injection of 25 mg 
of hydrocortisone just before the exercise 
period did not increase the amt. of I in 
the sweat. It is concluded that negligible 
amts. of I are excreted in the sweat dur 
ing periods of intense phys. exercise 
Thru C.A. 49, 13445f 


The Production of Petitgrain Essen- 
tial Oils. N. M. Geurkova (Agr. Inst.. 
Georgia). Masloboino-Zhirovaya Prom 
20, No. 4, 19-20(1955).—The yield of 
oil obtained by steam distn. of Georgia 
(Russia) grown lemon tree leaves and 
branches was the highest, those of the 
mandarin tree the lowest, and those of 
the orange tree intermediate. The oil from 
freshly-cut lemon tree branches was detd 
to be the best for use in perfume. The 
vield of oil and its consts. are given 
Thru. C.A. 49, 13600i 


Methods for Determination of Rose 
Oil in Rose Flowers. D. Ivanov, Chr 
Ivanov, and Il. Ognyanov. Annuaire 
nniv. Sofia 48, Fac. sci. phys. et math.. 
Livre 3, 5782f—A distn. app. for the 
quant. extn. of oil from small samples 
(100-300 g.) of rose flowers is described 
After the distn. is complete, the sepd. oi! 
is measured volumetrically, while the 
amt. of oil dissolved in water is detd. 
from the surface tension of the soln. 
Thru C.A, 49, 13601le 


Steramine, A Disinfectant Employed 
in Dentrifrices. L. Capozzi (Ist. supe! 
odontoiat. “G. Eastman,” Rome). Pro 
filassi carie dentale, 1° Simposio intern 
1955, 221-5.—Steramine, 1/500 in meat 
broth, killed Escherichia coli, Salmonella 
typhi, and Staphylococcus aureus within 
15 sec.; its bactericidal action decreased 
with decreasing concn. and disappeared 
at 1/5000. Steramine showed a good syn- 
ergism with essential oils commonly used 
in dentrifices, so that at its 1/10,000 diln., 
as min. concen. occurring in mouth, it was 
still efficient. Thru C.A. 49 11896f 








new appeal to Cosmetics 


The lingering loveliness of a cleaner, healthier 
skin! A new kind of freedom from bacteria-cause} 
body odors! These are the news-making features 


you can now offer in your preparations. 


Lotions, creams, deodorants, foot balms, blemish 
removers and other cosmetics all have new value 
new selling appeal when they include the magic 


of the widely-respected antibiotics. 


Penick is in a unique position to give you every 
assistance you need. We offer a wider range of 
antibiotics than is available anywhere from a 
single source. And our technicians will gladly 


work with you in combining them effectively. 


We invite your inquiry in strict confidence. 


pe EMU 


HURCH ST., NEW YORK 8 | 735 W. DIVISION ST., CHICAGO 10 
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will enliven any perfume complex 
IMPARTS THE FRENCH TOUCH TO YOUR PERFUME 
We recommend 1-3°/o. Ask for free samples. 


DRAGOCO INC. NEW YORK 


DRAGOCO, INC. 432 FOURTH AVENUE, NEW YORK 16, N.Y. TEL. MURRAY HILL 6—1551 


Maison G. DeNavarre will soon publish 


a BIG, ONE-VOLUME ... 


INTERNATIONAL ENCYCLOPEDIA 
of COSMETIC MATERIAL TRADE NAMES 


in answer to a crying need expressed throughout the industry, a never-before-published listing and 


description of the materials used in cosmetic practice all over the world. 


To publish such a volume expressly for the cos- 
metic industry, until just now, was always con- 
sidered impossible it has taken years for 
DeNavarre to prepare ... it will give the cosmetic 
field what few other industries have... it will 
present a thorough listing of all the materials of 
the world used in cosmetic practice, plus a quick, 
concise description of each material, plus the 
names & addresses of the suppliers of these mate- 
rials, plus a complete, cross-indexed classification 
of the various types and uses for the materials. 


This copyrighted INTERNATIONAL ENCY- 
CLOPEDIA OF COSMETIC MATERIAL 
TRADE NAMES will be a down-to-earth, work- 
ing reference guide. It will be written in concise, 
practical, everyday language. It will be thor- 
oughly cross-indexed and organized for easy day- 
to-day use. It will cover more than 3,000 impor- 
tant trade names that every chemist, supplier, 
and buyer—in fact, every member of the cos- 
metic industry—should know. 


The Encyclopedia will be a valuable tool in your 
hands—it will be your complete guide to cosmetic 
material trade names all over the world—it will 
answer important questions that come up in your 
daily work—it will give you the facts you need to 
do a better job. It will be over 300 pages in size, 
bound in a practical “lifetime” cover—and it will 
be published for the first time in the history of 
our industry within a few weeks! 


But, now is the time for you to place your order 
for this valuable ENCYCLOPEDIA—ahead of 
publication. No orders may be accepted after we 
go to press, because we must plan very closely to 
publish at a reasonable price. At the special pre- 
publication rate of $7.50 per copy, you may order 
now—and DeNavarre’s new ENCYCLOPEDIA 
OF COSMETIC MATERIAL TRADE NAMES 
will be rushed to you the moment it comes off 
press. 


ALL ORDERS MUST BE ON FILE PRIOR TO PUBLICATION. 
PLEASE USE COUPON BELOW TO PLACE YOUR ORDER — TODAY! 


USE COUPON TO ORDER 


American Perfumer Magazine, Book Division 

48 West 38th Street, New York 18, N.Y. 

Please send me copies of DeNavarre’s INTER- 
NATIONAL ENCYCLOPEDIA OF COSMETIC MATERIAL 
TRADE NAMES as soon as published at the special pre 
publication prices indicated below: 


~]) I will remit on receipt 1 I enclose $ 


COMPANY 

STREET 

ciTy . coe ae . ZONE .. STATE 
SPECIAL PRE-PUBLICATION PRICES 


Single Copies . $7.50 26 to 50 Copies .. 
5 to 10 Copies ... 10% off 
11 to 25 Copies ... 15% off 


ALL ORDERS MUST BE ON FILE PRIOR TO PUBLICATION 


20% off 
51 to 100 Copies .. 30% off 
Over 100 Copies .. 40% off 


February, 1957 


USE COUPON TO ORDER 


American Perfumer Magazine, Book Division 

48 West 38th Street, New York 18, N.Y. 

Please send me ... copies of DeNavarre’s INTER- 
NATIONAL ENCYCLOPEDIA OF COSMETIC MATERIAL 


TRADE NAMES as soon as published at the special pre- 
publication prices indicated below: 


I will remit on receipt 1 I enclose $... 


NAME 

COMPANY 

STREET 

OT a: ne ow GIS 6m won oan ee 
SPECIAL PRE-PUBLICATION PRICES 


Single Copies ........ $7.50 26 to 50 Copies .. 20% off 
5 to 10 Copies ... 10% off 51 to 100 Copies .. 30% off 
11 to 25 Copies ... 15% off Over 100 Copies .. 40% off 


ALL ORDERS MUST BE ON FILE PRIOR TO PUBLICATION 


American Perfumer 





look for the symbol of the RETORT 


YOUR GUARANTEE 
OF MATCHLESS QUALITY, 
PURITY, UNIFORMITY 


Behind the symbol of the 

Retort stands three 

generations of family pride 

and “know-how” in Essential 
Aromatics, natural and synthetic 
flavors, perfumer’s specialties. 
Made in the West’s most 
modern plant. The Retort is 
your guide to dependability. 


F. Ritter & Co. 
Los Angeles 39, California 
Branch Offices in Principal Cities 


SINCE 1953 


A Confidential 
Consulting Service 
Devoted To All Phases 
Of Aerosol Technology 
And Service 

With Complete 
on-Premises 


Laboratory Facilities 
‘clients’ service 


my only obligation” 


& Aromatics 
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DEPEND ON 


HALBY 


FOR TOP QUALITY IN 


THIOGLY COLATES 


Tailored to your individual needs: 


@ Extracted Ammonium Thioglycolate 
@ Distilled Thioglycolic Acid 
@ Calcium Thioglycolate 
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@ Custom-made Esters and Derivatives 
of Thioglycolic Acid 
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We invite your inquiries 


HALBY PRODUCTS CO. 
WILMINGTON 99, DELAWARE 


SALES REPRESENTATIVES: 
Stanton Sales Co., 373 First Ave., New York 10, N. Y¥. 
McNerney Products Corp., Los Angeles 23, Cal. 
V. & S. Morch, 4796 Victoria Ave., Montreal 29, Que. 
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e¢ DEVELOPMENT 


Formulation 
Mechanical Components 


Processes 


e TESTING 
Physical 

Chemical 

Shelf Life 

Legal Compliance 


Comparative Evaluation 


e SERVICE 
Plant Layout 
Equipment Checkout 
Personnel Training 
Customer Service 


Pilot Run Packaging 


ROBERT A. FORESMAN, JR. 


AEROSOL CONSULTANT 
1690 Margaret Street + Phila. 24, Penna. 


February, 1957 





ON A FEW VERONA SPECIALTIES 


—A top note of freshness and fine 
aroma for perfumes, Also used in flavors as an addition to Pineapple, 
because of its characteristic aroma and freshness. 


—A base for synthetic Oil 
of Cassia, to which it adds softness and stability. 


— Stable in perfumery. Will not discolor or irritate in 
cosmetics and soaps. Used up to 5% in perfume bouquets for its Lily 
of the Valley-Muguet character. The exceptional purity of Verona 
Cyclamal makes it outstanding for its clean, fresh aroma. free from 
fuzzy by-notes. 


—A chemical with a soft, slightly fruity Rose note, but 
with considerable power and stability. 


Write for further information. 


Investigate these additional VERONA specialties: 


Sole representative in the United States for J. & E. Sozio, Grasse, France. 


Write us for our complete list of specialties and other aromatic chemicals. 


PRODUCTS BUILD SALES FOR PRODUCTS 


Aromatics Division 


Plant and Main Office: 26 Verona Avenue, Newark, N. J. 
1210 Rosedale Avenue, Chicago, III. 





DESIDERATA 


Maison G. deNavarre, F.A.I.C. 


Ampholytes 


There is another ampholyte now 
that you might want to try in sham- 
poo. Comes as a double strength 
product called Merse 85. Ampho- 
lytes, you may recall, are a series 
of surfactants that have peaks of 
activity on both sides of the pH 
scale, at some specific pH for each 
product. One is being used in a baby 
shampoo widely advertised as being 
non-irritating to the baby’s eyes. 

Other ampholytes available are 
the series of Tego, Deriphat and 
Miranol compounds. 


European Seminars 


A three-day symposium on the 
biology of the hair follicles and hair 
growth is being held in London on 
August 7, 8 and 9, 1957. 

A one-day seminar is_ being 
planned in Geneva and another one- 
day seminar in Paris. 

Through one of the world travel 
agencies, a fifteen-day tour of these 
three cities by air, with or with- 
out entertainment is now being 
arranged. Its cost, less than $700 
round trip; depending on what ac- 
commodations you want, breakfast, 
lunch, room and gratuities are in- 
cluded. 

The Society of Cosmetic Chemists 
arranging this is trying to get a 
full plane to be able to take one full 
load to and from the seminar. 
Chemists and wives are invited. 

If interested get in touch with 
World Travel Plan Corp., 125 East 


THE following letter has been received through the kind 
offices of Dr. Emma Fenaroli from the President of the 
Comitatio Italiano di Estetica e Cosmetologia. 


Comitato Italiano di Estetica e Cosmetologia 
Milano—Via S. Vincenzo N. 38 
Prot. N. 501/GC 
Milan, November 2, 1956 
Maison G. deNavarre 
404 Lothrop Road 
Grosse Pointe Farms 36, Michigan 
Dear Sir: 

We are happy to inform you that during the Council meeting 
of October 31, 1956, you were elected its Member of Honor; this 
in consideration of the numerous and concrete contributions that 
you have given to the esthetic and cosmetic aspects of beauty. 

We congratulate ourselves with you for the distinction that 
was unanimously conferred on you by the Council, and we are 
grateful for this opportunity to send our cordial salutations. 

The Secretary General The President of the Italian 
Dr. Paolo Rovesti Committee of Esthetic and 
(Signed) Cosmetology 
Prof. Carlo Foa 
(Signed) 


Mr. deNavarre appreciates the great honor and is grateful 
to the Consiglio for selecting him to receive it. He is aware 
that his contributions are the result of the effort of many. 
Therefore, the honor reflects on them as well. It is a privi- 
lege to be associated with so fine a group of cosmetic scien- 
tists whose many contributions already are influencing cos- 
metic practice. This honor brings with it a reassurance of 
his aims and a sense of greater obligation to the cosmetic 
industry, wherever it may be. Mr. deNavarre hopes to 
acknowledge this grand distinction in person, before the 
Consiglio and a general meeting of the Comitato Italiano di 
Estetica e Cosmetologia. 


February, 1957 
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(un absolu des eaur) 


ONE OF THE FEW NATURAL BITTER ORANGE PRODUCTS AVAILABLE 


Bertrand Fréres, Inc. 


443 FOURTH AVENUE NEW YORK 16, NEW YORK 





FRANCE: Grasse, Avenue Font-Laugiere ENGLAND: London, 1 Crutched Friars 
Paris, 12 Rue Leon Jost 
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Fiftieth Street, New York 22, New 
York, who will send you complete 
details. 


Encyclopedia of Cosmetic 
Raw Materials 


Book manuscripts are notorious 
for suffering delays. This one is 
no exception. There are always the 
“extra” things you feel that need 
to be done. So bear with me. The 
manuscript is in, but about forty- 
five days late. 

Before my reviewers get at it, I’d 
like to say that there will be com- 
ments from some quarters that 
everything isn’t in the book. But 
when is it? Perfume specialties are 
left out for obvious reasons, as is 
a general listing of surfactants, the 
latter being a subject for a book 
itself. Since the manuscript has 
been turned in, there are already 
almost fifty additional entries which 
will have to wait for a revision. 

Furthermore, a little more co- 
operation from some European sup- 
pliers would help make the book 
more inclusive. A common answer 
from the big ones is “these mate- 
rials are not available for export” 

-and that is all vou get. Some don’t 
reply at all; others just say they 
cannot send vou any information. 

The material has been collected 
over a twenty-five year period or 
longer. It has been very useful to 
mv staff and to me. It is hoped it 
will help many others. 


Notes 


A new unique synthetic wax with 
properties between that of paraffin 
and microcrystalline waxes has 
been introduced under the name of 
PARAFLINT . . . a new aluminum 
sodium lactate complex with the pH 
on the alkaline side has been intro- 
duced as an antiperspirant material 
for alkaline finished products 
The French are still touting Royal 
Jelly. It would be good to see con- 
trolled clinical proof of effective- 
ness . . . Ardin gave a paper in 
Paris last December on the use of 
lactic enzymes in cosmetic prepara- 
tions . . . Dr. Rovesti has made 
an interesting contribution to our 
French contemporary Les Novvel- 
les Esthetiques on the use of 0.5 
to to 2 per cent nucleic acid in 
cosmetics. 


Chemical Additives Bills 


Bills controlling chemical addi- 
tives in foods and cosmetics have 
been introduced in Congress by 
Rep. John Delaney. They are identi- 
cal with the bills presented at the 
last session. 
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A WATER 


AND ALCOHOL 
SOLUBLE LANOLIN PRODUCT 
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BRAND 
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ETHOXYLAN 


for shampoos, anti-perspirants, 





hair and shaving preparations, 


pharmaceutical ointments 


Manufacturers of aqueous and alcoholic cos- 
metic and pharmaceutical preparations have 
in Nimco ETHOXYLAN a specially modified 
lanolin derivative that offers the full emollient 
and skin-softening properties of natural lano- 
lin without its greasy and sticky effects. 


In addition, Nimco ETHOXYLAN is sur- 
face active, which ordinary lanolin is not, 
enhancing the foaming qualities of other ma- 
terials. Odorless and of varying consistencies 
(depending on concentration), Nimco 
ETHOXYLAN forms crystal-clear solutions 
with water and aqueous alcohol mixtures. 


Get the full story on these and other unique 
advantages of new Nimco ETHOXYLAN 
#50 and #100 — write for samples and data 
file and the assistance of our products appli- 
cation laboratory, if you wish. 


N.1.MALMSTROM & CO. 


America’s Largest Processor of Wool Fat and Lanolin 


147 Lombardy Street, Brooklyn 22, N.Y. 


SALES AGENTS 


COMMERCIAL CHEMICALS, INC. FULLER ASSOCIATES 
211 Hertel Avenue 616 St. Clair Ave.. N.E 
Buffalo 7, N. Y Cleveland 14, Ohio 


R.1.T.A. CHEMICAL CORP. R. E. FLATOW & CO. 
612 N. Michigan Ave 10 Madison Street 
Chicago 11, Ill Oakland 7, Calif 


R. E. FLATOW & CO. 
15 No. Euclid Ave., 
Pasadena 1, Calif 
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So much that makes ‘women happy begins in this 


“ES Libary of the Lacion 


He is the world, in bottles. The bottles you see 


, 


in Norda’s “perfume library” of its raw materials 
testing laboratory contain perfume raw materials 
from practically everywhere on earth. France nudges 
Russia on the shelves; England is neighbor to China. 


From forever testing the quality, suitability, 
adaptability, and perfume possibility of these 
constantly arriving raw materials, Norda perfumers 
are continuously developing unique odors, improving 
the characteristics of fine favorites, creating new 
excitements, new combinations. 


Many a much-famed fragrance has been born right 
here at Norda. So have body, and briskness . . . 
excitingly clean, fresh crispness . . . sultry top notes, 
warm undertones. You know Norda makes good 
scents, always. 


Send, on your letterhead, for free samples of Norda’s 
essentials of fine perfume excellence. 


Ror 


Norda, Inc. 
601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANCELES * SAN FRANCISCO * TORONTO * MONTREAL * HAVANA * LONDON * PARIS * GRASSE * MEXICO CITY 
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1224: HAIR CONDITIONER 


Q. I am writing to you after trying 
in vain to obtain the information 
from deNavarre’s book. I am inter- 
ested in a formula for a hair condi- 
tioning preparation that can be used 
for over-dyed, over-tinted and over- 
permanent waved hair. 
tion will be greatly appreciated. 


L. A. N., Illinois. 


Any informa- 


1225: INSTANT NEUTRALIZER 


Q. Can you supply the sources of un 
emulsifier for a so-called instant nen 
tralizer? The product has to be com 
patible with sodium bromate. B. L. E., 
Indiana. 


1226: DETERGENT TYPE CLEANER 


Q. 1 am working on a skin cleane) 
with several associates and requir: 
some information. We need a base 
detergent type cleaner, clear and not 
scented with the consistency of water. 
This liquid should be non-emulsion and 
capable of removing heavy make-up. 
It should be mild enough for use on 
human skin and ought to dry on e. 


posure to air. W. L. M., New York. 


1227: SUDSLESS SHAMPOO 


Q. We are doing experimental wor), 
on the “sudsless oil-type” shampoo 
and would like to obtain data from 
any available published literature and 
from suppliers of raw materials to 
supplement our own background and 


experience, O. S. C., Missouri, 


1228: HAIR SPRAY WITH PVP 


Q. We would appreciate your giving 
us a formula for hair spray with PVP. 


D.L. S., Finland. 


UESTIONS & 





NSWERS 


. The only thing we can suggest as a hair conditioning preparation which 
can be used on all types of hair whether tinted, permanent waved or otherwise, 
is a new material called “Vericrest,” a natural product made from some pro- 
tein compound related to skin and hair. This material is supplied by the Pro- 
tean Corp. Other than this, of course, you can always use emulsions of the 
Lanette Wax or Cetomacrogol types as they are called in England, using some 
10 to 15 per cent of the emulsifier along with such materials as lanolin frac- 
tions, isopropyl palmitate, oleyl alcohol, other higher alcohols if you desire, 
and any bodying materials you may need along with water, perfume, color 
and preservative. These are the time-honored type of hair conditioners. 


\. You may purchase an emulsifier for an instant neutralizer from either 
Perry Brothers, Inc., or Van Dyk and Co. 


A. We suggest you write to several of the suppliers of nonionic emulsifiers and 
detergents, such as the Atlas Powder Co.; Onyx Oil and Chemical Co.; Antara 
Products Division, General Aniline & Film Corp.; and Rohm & Haas Co. They 
all have nonionic detergents, some lathering, some not. Some are soluble in 
clear solutions, in water, and other require a small amount of solvent. A good 
many can be used directly on the human skin, and you should have no trouble 
in finding one which will meet your requirements. 


\. We are not certain we know what you have in mind when you refer to a 
“sudsless oil-type” shampoo. If you mean the old type in which a sulfonated 
oil is used, then we suggest you get in touch with American Cyanamid and 
Chemical Corp. or the Nopco Chemical Co. Both have sulfonated products that 
do not lather and have been used over the years as shampoo materials. 


A. We are requesting the General Aniline and Film Corp. to supply you with 
formulas for hair spray with PVP. They have developed a number of these 
with various properties. 





**MINKONE" (The wild FUR note) 


(1) A strong, well blended animalic note, 


very warm. 


(2) Contains no fecal note. 


(3) All the virtues of Civet without its 


limitations. 


(4) An outstanding fixative 


SAMPLES ON REQUEST 


SYNAROME 


CORPORATION of AMERICA 


24 East 21st St. 
New York 10, N. Y. 


Telephone 
GR. 7-6313 


Division of 


AMERICAN AROMATICS, INC. 
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SJime to get ready with your 


AEROSOL 
SUNTAN 
PREPARATIONS 


The Schimmel aerosol laboratory 
has a wide range of perfumes which 
have been exhaustively tested for 
suitability in each type of preparation 


Send us details as to your 
product and we will be glad 


fo submit samples. 


* ad 
60i west 26th street 
&C LIME « (0.. ine. new yornr |, new york 
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The Preparation of 


Aromatic 


* Aldehyde 


Tue purpose of this series of papers is to illustrate 


some of the important chemical reactions by which 
aromatic aldehydes can be prepared. In a broad sense, 
aromatic aldehydes may be defined as those aldehydes 
which have an aromatic ring. They can be divided into 
two groups: 

1. Those having the aldehyde group attached to the 
aromatic ring. In a narrower sense, the members of 
this group—benzaldehyde and ring-substituted Ben- 
zaldehydes—comprise the true aromatic aldehydes. 

2. Those having the aldehydes group at the end of an 
aliphatic chain connected to the aromatic ring. These 
are best defined as aryl alky aldehydes. Following the 
above classification, the various methods of preparation 
will be discussed in this order: 

1. Benzaldehydes: 

(a) The direct methods, by which the CHO group 
is introduced into the ring; 

(b) The indirect methods, by which an already 
existant functional group, connected to the ring, is 
converted into the CHO group. 

2. Aryl Alkyl Aldehydes 

Many of the aromatic aldehydes are prominent com- 
ponents of* perfumery and flavor compositions. While 
some of them are used in large quantities in such 
formulas, others are necessary in only relatively small 
amounts, to give specific notes and effects. 

It is of great significance whether the aldehyde 
group is attached directly to the aromatic ring or con- 
nected through a side chain; the type and position of 
ring substituents also play an important role. These 
differences in molecular structure give ‘the individual 
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DR. KURT KULKA 


Fritzche Brothers, Inc 


aromatic aldehydes their characteristics—such as ol- 
factory and physical properties; they likewise deter- 
mine the degree of ability to undergo the characteris- 
tic aldehyde reactions. 

The first part of our series illustrates the direct 
methods by which a CHO may be attached to an aro- 
matic ring. Subsequent articles will deal with the 
indirect methods, and with aryl alkyl aldehydes. 


Preparation of Benzaldehydes: Direct Methods 
THE GATTERMANN-KOCH REACTION 


This is a method of forming aromatic aldehydes 
through the action of carbon monoxide and hydrogen 
chloride on aromatic hydrocarbons in the presence of 
a catalyst such as aluminum chloride. 


AlCl; 


C,H.+CO+HCl C;H,;CHO 


The formation of the highly unstable formyl chlo- 
ride presumably takes place as follows: 


CO+HCI1 HC:0C) 


Hence the Gattermann-Koch reaction may be 
sidered a Friedel-Craft type reaction. 

The reaction was first described by Gattermann and 
Koch! in 1897. For a later review discussion, see N. N. 
Crounse.* 

Position of the Aldehyde Group: In monoalkylated 
benzenes the aldehyde group enters the ring para to the 
alkyl group. With polyalkylated benzenes, particularly 
if the para position is occupied, side reactions such as 
alkyl migration are known to take place, making the 


con- 
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exact position of the formyl group uncertain. 

Catalysts: The catalyst commonly employed is an- 
hydrous aluminum chloride. Generally this is applied 
in molecular proportions to the aromatic alkyl hydro- 
ca.bon. An excess of the catalyst can cause unwanted 
side reactions, such as alkyl migration or splitting-off 
of alkyl groups, ete. Instead of aluminum chloride, 
catalysts such as aluminum bromide may be used. Re- 
cently a combination of equimolecular proportions of 
hydrogen fluoride and boron trifluoride has been sug- 
gested; advantages claimed are recovery and re-use of 
the catalyst, low reaction temperature and pressure, 
high speed of reaction, and high yield. 

Reaction at Atmospheric Pressure: When the Gat- 
termann-Koch reaction is carried out under atmos- 
pheric pressure, either an aromatic nitro compound 
(such as nitrobenzene) must be used as solvent, or a 
carrier (such as cuprous chloride) which can bind the 
CO in a loose complex, must be present.* 

If a solvent is employed, benzaldehyde may be ob- 
tained in a 90°. yield, thus: 

1,000 g. of benzene, 
250 g. of aluminum chloride, and 
250 g. of nitrobenzene 
are agitated for 6-8 hours at 50-60°C. while a mixture 
of equal parts of CO and HCl is introduced into the 
reaction mixture.° 

The use of cuprous chloride is illustrated in the pre- 
paration of p-tolualdehyde: 

A mixture composed of 1 part of CO and '% part of 
HCl is introduced at 20°C. over a period of 7 hours 
into a well agitated mixture of 200 g. of dry toluene, 
30 g. of cuprous chloride, and 267 g. of finely pow- 
dered anhydrous AICl,. The reaction mixture is then 
decomposed with 1.5 kg. of cracked ice, and steam dis- 
tilled. The distillate is fractionated, and 121-132 g¢g. of 
p-tolualdehyde are recovered (46-51%) of the theo- 
retical amount, based on toluene used.® 

Benzene as the Solvent: If a labile alkyl group, such 
as a tertiary alkyl group, is present on the aromatic 
nucleus, twice the amount of benzene is often used to 
minimize the side effects caused by the aluminum chlo- 
ride catalyst. 

Preparation of Gaseous HCl and CO: An equimolar 
mixture of these gases is obtained by the gradual addi- 
tion of chlorosulfonic acid to formic acid.’ 

Reaction Under Elevated Pressure: Large scale pro- 
duction is usually conducted under elevated pressure. 
The maximum pressure is 1,000 lbs. per square inch. 
(In the preparation of benzaldehyde from benzene a 
much lower pressure is reported to give satisfactory re- 
sults.) Advantages of pressure application are: 

1. Reactions at elevated pressure generally require 
only about half the time needed for similar reactions 
conducted at atmospheric pressure. 

2. Yields are considerably higher. 

3. At atmospheric pressure HCl gas has to be fed con- 
tinuously into the reaction mixture. At elevated pres- 
sure, this becomes unnecessary. The mixture is satu- 
rated with HCl gas, the autoclave sealed, and CO gas 
introduced during the reaction. 

Production of benzaldehyde under pressure takes 
place as follows: 

87.9 kg. (100 1.) of benzene and 45 kg. of aluminum 

chloride are charged into an autoclave and saturated 

with HCI gas. The autoclave is sealed and CO gas in- 
troduced at a pressure of 90 atmospheres, at a reac- 
tion temperature of 40-50°C. Yield amounts to 30 kg.* 

Hardy® obtained a maximum yield of 85% based on 

the amount of AICI, used, by conducting the reaction 

at 70 atmospheres, and at a temperature of 30-50°C. 
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The rate of reaction was increased by the initial 

presence of benzaldehyde. Among various catalysts 

tried, only aluminum chloride gave appreciable yields. 

The presence of water decreased the yield. This is 

contrary to other findings, according to which the 

presence of a slight amount of water is necessary to 
start the reaction. 

The preparation of diisopropyl benzaldehydes can be 
carried through at ordinary or raised pressures, with 
or without the aid of HCl, according to Knorr and Weis- 
senborn.’® This group of aromatic aldehydes makes in- 
teresting perfume materials, having an odor of “musk- 
grain oil.”” The simplest member, diisopropyl benzalde- 
hyde, is marketed under the trade name “Ambriol.” Its 
formula: 


CHO H 
Cc 


(b.p. 147-153°C, at 12-13 mm.) 


CH: 


This compound has the disadvantage of resinifying 
on standing. Diisopropylmethyl—and diisopropyldime- 
thyl benzaldehyde are more stable. These latter products 
may be prepared as follows: 


Diisopropyl Benzaldehyde 


1. Into 15 g. of diisopropyl benzene, and 10 g. of alu- 
mium chloride, and 1 ¢. of cuprous chloride a stream of 
CO gas is introduced at atmospheric pressure for the 
necessary length of time. The reaction mixture is then 
worked up in the usual way. 

2. To a mixture of 15 g. of cuminic aldehyde, 10 g. of 
isopropyl chloride, and 30 g. of carbon disulfide are 
added 20 g. of aluminum chloride, at a temperature of 
15-20°C. The reaction is completed by heating the mix- 
ture to 40°C. and working up in the usual way. This 
latter method illustrates a Friedel-Craft method for 
preparation. 


Diisopropylmethyl Benzaldehyde 


15 g. of diisopropyl toluene are treated under pres- 
sure with CO gas in the presence of 9 g. of aluminum 
chloride and 1 g. of cuprous chloride. 


Diisopropyldimethyl Benzaldehyde 


15 g. of diisopropyl xylene are treated with CO gas in 
the presence of 9 g. of aluminum chloride and 1 g. of 
cuprous chloride. 


THE GATTERMANN SYNTHESIS 


This method of synthesis consists of the formation of 
aromatic aldehydes by the interaction of hydrocyanic 
acid and hydrogen chloride on an aromatic hydrocarbon, 
phenol, or phenol ether in the presence of a catalyst 
such as aluminum chloride or zine chloride. 

The reaction was first described by Gattermann!! in 
1898. Gattermann added gaseous HCN and HCl to a 
mixture of the aromatic compound and dry aluminum 
chloride. Benzene was used as the solvent and the reac- 
tion temperature kept at 40°C. or below. At this tem- 
perature, benzene may be used as the solvent; however, 
at higher temperatures, benzene will undergo the Gat- 
termann reaction to form benzaldehyde. 
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Position of the CHO Group: Generally it can be said 
that the formyl group enters the ring in the para posi- 
tion to the directing group. For example, in the case of 
monophenols or their ethers the aldehyde group enters 
the ring in the para position to these groups. If the para 
position is occupied, an ortho aldehyde is formed. In 
this case, if a phenol is the reactant, the yield will be 
lower than with the corresponding phenol ether. 
Diphenols react better and more smoothly if the OH 
groups are in meta position to each other (as in resor- 
cinol). In this case, a catalyst is not necessary. Here 
again, the para aldehyde is obtained. 

Monoethers of diphenols form the mono-p-hydroxy 
aldehydes, such as: 
OH OH 


Ou Oll 


] | ] 


> 


! OCH; 


| 





OCH; H,;C | oem 


CHO CHO 
Triphenols such as pyrogallol and phloroglucinol form 
the monoaldehydes rather easily. 
Mechanism of the Gattermann Reaction: This was 
recently investigated by Hinkel, Ayling, and Morgan,!? 


and Niedzielski and Nord.'® It may be expressed as 
follows: 

2HC=N + HCl + AIC]; —+ CICH=NCH=NHAICI 

ArH + CICH=NCH=NHAICI; —~+ ArCH=NCH=NHAICI HCl 


ArCH=NCHE=N HE=AICI, + H.O ——~ ArCHO + 2NH; + HCOOH 


Modifications and Improvements of the Reaction: 
The more important of these are: 

1. Gaseous HCN is replaced by Zn (CN).. This was 
first recommended by Adams and Levine.'* Pure Zn 
(CN): does not give good results. Arnold and Sprung! 
have shown that the Zn(CN): obtained commercially 
probably contained traces of KCl or NaCl, and that 
these salts in catalytic amounts cause the reaction to 
take place. When reacted with HCl, Zn(CN): will liber- 
ate HCN, and ZnCl: will be formed—which acts as a 
catalyst in this reaction. An example of this modifica- 
tion is the preparation of 2,4-dihydrorybenzaldehyde, 
(resorcylaldehyde), as described by Adams and Levine: 


CHO 


OH 


20 g. of resorcinol are dissolved in 200 cc. of dry ether 
and 25.5 g. of zinc cyanide are added. Into the well- 
agitated mixture a stream of dry HCl is fed for 2 hours. 
The aldimide hydrochloride thus formed turns into a 
solid. The ether is separated, 100 cc. of water are added 
to the solid and heated to boiling, then filtered while 
still hot. After standing for 10-15 hours, the crystalline 
compound is filtered on a Buchner funnel, and the alde- 
hyde (m.p. 135-136° C.) obtained in a 95% yield. 

In the case of monophenols and monophenol ethers, 
aluminum chloride must be used. For best results, it is 
necessary to use an excess over the theoretical amount 
for the formation of the intermediate: CICH=NCH 
NHAICI.. 
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Following is a general procedure recommended by 
Adams and Montgomery :!* 

1 mol. of the phenol or phenol ether is dissolved in 
three times its volume of dry benzene, and 2 mols. 
of dry, powdered zine cyanide are added. The mixture 
is cooled and a rapid stream of dry HCI is introduced 
under agitation for 42-1 hour. Then 1.5 mol. of pow- 
dered, anhydrous aluminum chloride is added slowly 
at one time. Agitation is maintained for 3-4 hours, at 
a temperature of 40-50° C., and a slow stream of HCl 
gas is added. The reaction mixture is then poured 
into an excess of 10% aqueous HCl solution, and is 
refluxed for % hour. The aldehyde is obtained by 
steam distillation or extraction. In this way are ob- 
tained: 

(a) 35.5 g. of anisic aldehyde, from the reaction of: 
50 g. of anisole, 52 g. of zine cyanide, 45 g. of aluminum 
chloride, hydrochloric acid gas, and 65 g. of benzene as 
the solvent, and 

(b) 23.5 g. of p-thymol aldehyde, from the reaction 
of: 20 g. of thymol, 37 g. of zine cyanide, 30 g. of alu- 
minum chloride, hydrochloric acid gas, and 60 g. of 
benzene as the solvent. 

2. Replacement of gaseous HCN by sodium cyanide. 
This modification is described by Niedzielski and 
Nord;!? with the exception of benzene, it is generally 
applicable. An example is the reaction of: 49.5 g. (ex- 
cess) of anisole, 25 g. of sodium cyanide, and 40 g. of 
aluminum chloride for 3 hours at 0° C., and for an ad- 
ditional 3 hours at 40-45° C., all the while introducing 
dry HCl gas into the well-agitated reaction mixture. 
Yield: 12 g. of anisaldehyde. Recovered: 28 g. of 
anisole. 

3. Increase in reaction temperature (60°-100° C.) and 
application of chlorinated solvent. This modification 
may be illustrated thus: 


Preparation of Mesitaldehyde 


102 g. of mesitylene, 147 g. of zine chloride, and 640 
g. (400 ce.) of tetrachloroethane are agitated, and a 
stream of dry HCl is introduced at room temperature 
until the Zn(CN). is decomposed (about 3 hours). The 
solution is cooled in an ice bath, and 293 g. of dry pow- 
dered anhydrous aluminum chloride are added under 
vigorous agitation. Then the mixture is gradually 
heated to 70° C., while the HCl gas is introduced, for 
31% hours. The reaction mixture is cooled and eventually 
poured on ice and HCl. After standing overnight it is 
refluxed for 3 hours. After working up the reaction 
mass, 95-102 g. aldehyde is obtained (75-81% of theo- 
retical amount). In a similar way, 69% of the theoreti- 
cal amount of 2,4,6-triethylbenzaldehyde, and 65% of 
the theoretical amount of 2,4,6-triisopropyl benzalde- 
hyde are obtained.!§ 
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A distinguished scientist makes his thirteenth annual 


review of current developments in the science of perfumery 


' HE increasing tempo of research and new discoveries 
has been maintained throughout the past year. There 
is every indication that with the vast sums of money 
assigned for research by the leading companies, we can 
expect new developments on an ever expanding scale in 
all fields of technology. 

One can point with pride to the fact that our industry, 
though relatively small, is nevertheless doing its share 
of research both on an academic and industrial level. 

In preparing this current review, the thirteenth of 
the series, the writer recalls that only ten years ago the 
number of references gleaned from the literature and 
considered to be of interest to the industry was of the 
order of two hundred or so each year. Today more than 
twice that number appears annually and it is becoming 
increasingly difficult to keep this article within the 
scope of this publication. 


Odor and Perfumes 


As in previous years, there is still considerable specu- 
lation on the nature of odor and its perception. How 
little is actually known is evidenced by the fact that no 
satisfactory explanation exists for many of the observed 
phenomena concerning odor though numerous theories 
are being put forward on the subject. 

Under the title “Smell—the Physical Sense,” a very 
interesting and detailed article appeared in the Journal 
of the Society of Cosmetic Chemists'. The searching 
article on osmics by Hennebert, published in a Belgian 
journal some years ago, has recently been brought to 
the attention of perfumers by a British author’. 

In the realm of perfumes, Maurer’s series of articles 
on the natural products continues’. It began with a 
historical and literature review on the subject, and was 
followed by etymology and odor groupings, the odor of 
ranunculaceae (buttercup and clematis), berberidaceae, 
numphaceae (waterlily), papaveraceae (poppies), cru- 
ciferae (night scented stock, wallflower), the migno- 
nette and reseda family, labdanum, ciste, droseraceae 

sundews), violaceae (violets), etc. These articles are 
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well written and are a welcome addition to the per- 
fumer’s shelf. The reader will recall Maurer’s previous 
series of articles on aromatics used in perfumery. 

The art of compounding a perfume makes great de- 
mands on the perfumer. Some of the requirements for a 
successful creation are outlined in a recent article’. The 
value of animal odors in perfumery and their different 
sources have been outlined®. Another article discusses 
the so-called Oriental and exotic notes and gives formu- 
lations illustrating them*®. Evaluation of perfume char- 
acteristics with respect to fragrance, stability and 
masking characteristics is given in another article. A 
French patent claims that odorless esters of various 
aminoacids when added in small amounts to perfume 
compositions, are capable of intensifying the odor of 
such perfumes’. 

Since aerosol fragrances are very much in vogue 
these days, it is not surprising to find a number of 
articles dealing with this phase of perfumery. Fra- 
grance stability in aerosols as illustrated from a six 
week examination, under varying conditions, of thirteen 
types of fragrances is discussed in an _ interesting 
article’. Another paper deals with general problems in 
perfuming aerosols for use not only in perfumes but in 
deodorants, hair preparations, shaving creams, etc." 
The changes which occur in the nature of the fragrance 
when placed in an aerosol package and their causes, 
have been investigated’. It is also possible to dispense 
powders from aerosols and this phase of the problem 
has been ably dealt with by another writer!'. 

The perfumer is often called upon to pass judgment 
on materials purchased. This is not an easy matter 
since it not only requires a great deal of experience on 
the part of the perfumer but also a knowledge of the 
causes of the odor variations of the materials. Two 
excellent articles well worth reading have been pub- 
lished. One of these by a chemist, titled “Some Aspects 
of Perfumery Chemicals” discusses causes responsible 
for the variation in odors of some materials, e.g., the 
role of traces of by-products and isomers in the mate- 
rial, of decomposition products present on long storage, 
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etc.'* Another article written from a perfumer’s stand- 
point, discusses methods of testing and choosing the 
right materials for manufacturing fragrances! 


Flower Oils 


Among flower oils otto of rose undoubtedly holds the 
highest position because of its pleasant and powerful 
fragrance. Considerable research has been carried out 
in recent years to improve the cultivation and distilla- 
tion of the flowers in Bulgaria. The production and 
physical characteristics of otto of rose obtained from 
Rosa damascena and Rosa alba are given in a recent 
publication, along with the production of rose concrete 
with petroleum ether'*. The different fractions obtained 
in the steam distillation of the petals have been exam- 
ined and their characteristics noted Differences in 
the oil obtained from fresh flowers and from day old or 
scalded petals prior to distillation, have been noted, 
together with other factors influencing the yield and 
quality of the oil'®. Contrary to previously reported 
findings, there is no change in the oil content of petals 
when stored in twenty per cent salt solution prior to 
distillation'’. Roses are also grown in Turkey, Persia 
and Pakistan. A recent report gives the characteristics 
of the oil obtained from an experimental distillation in 
Pakistan'** 

The true geranium plant known as Zdravetz is grown 
in Bulgaria and its oil is being subjected to a thorough 
examination. The hydrocarbon fraction was found to 
contain alpha elemene and curcumene'’. The essential 
oil obtained from hyacinth flowers contained phenyl 
ethyl alcohol, eugenol, methyl eugenol, benzoic acid, 
benzyl alcohol, benzyl acetate, benzyl benzoate, cinnamyl 
alcohol and its acetate, cinnamic aldehyde, benzaldehyde 
and esters of o-methoxy benzoate, dimethyl anthrani- 
late, and dimethyl hydroquinone’® 

The flowers of Lawsonia inermis gave an oil which 
was shown to contain 72% of beta ionone and 18% of 
alpha ionone™, 

The essential oil of tobacco leaves has been thorough- 
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ly examined and a large number of its components, con- 
sisting of acids, aldehydes and phenols, have been 
listed!" 


Analytical Methods 


An interesting review of techniques now available for 
the isolation and identification of components of essen- 
tial oils or flavor bearing foods appeared recently*°. The 
author lists separation techniques, consisting of frac- 
tional distillation, selective absorption or chromatog- 
raphy, liquid-liquid extraction, and gas phase chroma- 
tography, as well as identification techniques such as 
infrared spectroscopy, preparation of derivatives, physi- 
cal constants, mass spectra which is specially valuable 
in the analysis of mixtures of homologs, ultra violet 
spectra, microwave spectra, Raman spectra, fluorescence 
analysis, and nuclear magnetic resonance. 

Infrared spectroscopy has now become a standard 
procedure for the examination of perfumery materials. 
The influence of stereoisomerism on infrared spectra 
and also Raman spectra, is shown in the case of men- 
thone and isomenthone*!. Similar studies on the men- 
thol isomers have been carried out by other workers??. 
Extensive spectrophotometric studies are reported on 
lemon oils produced in Italy. These studies are being 
carried out with a view to differentiating the genuine 
oil from synthetic mixtures or oils containing synthetic 
mixtures. Of special value are the absorption spectrum 
of the residue of lemon oil, and also critical examination 
of absorption bands within certain ranges?* 2* 25: 26 27 28, 
These methods are equally valuable in the examination 
of other citrus oils such as orange, tangerine, bergamot, 
eve.<" 

Raman spectra was employed in determining the com- 
position of the so-called pinene fraction of white cam- 
phor oils*'. Polarographic methods were made use of in 
the determination of menthol, menthone and piperitone 
in peppermint oils**. An extensive article discusses the 
Raman spectra of compounds occurring in essential 
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oils**, Another article explains the use of polarographic 
methods in the analysis of essential oils**. 

Chromatographic methods are probably the most 
practical for determining the hydrocarbons in essential 
oils. Accurate and reliable results were obtained in 
determining the amount of hydrocarbons in otto of 
rose oil**. The authors used alumina as the adsorbent 
and petroleum ether as the diluent. Other workers who 
used silica gel as the adsorbent have shown the reli- 
ability of this method for determining the hydrocarbon 
content as well as the oxygenated components of a wide 
range of essential oils. The method has been tested on 
synthetic mixtures and shown to give reliable and re- 
producible results**. A recent American patent claims 
the quantitative separation of menthol from peppermint 
oils by means of chromatographic procedures using 
activated carbon as the adsorbent**. Paper chromatog- 
raphy is reported to give interesting results in the 
separation of the ketone betainhydrazones in pepper- 
mint oil*s. Self-condensation products of citral which 
exhibited vitamin activity were analyzed chromato- 
graphically using alumina as the adsorbent*®. A very 
extensive review of the chromatographic methods for 
the analysis of essential oils and their constituents has 
appeared in an Italian publication"’. 

Ozonolysis of allylic compounds with special reference 
to geraniol indicates that the latter has the isopropyli- 
dene structure which agrees with infrared absorption 
data''. An improved formula‘? is proposed for the esti- 
mation of alcohols in essential oils which is claimed in 
certain cases to have advantages over older methods. 


A New Useful Reaction 


The recent discovery of a reaction is of the greatest 
importance to the perfume chemist. It involves the 
formation of vinyl magnesium halides and their use as 
a normal Grignard reagent. Organic chemists have long 
tried to react vinyl halides with magnesium but without 
success. Recently, Normant discovered that the reaction 
proceeds smoothly and satisfactorily in such solvents as 
tetrahydrofuran, 2-methyltetrahydrofuran or tetrahy- 
dropyran. In a series of papers he has shown the appli- 
cation of his discovery to the syntheses of a wide range 
of compounds, some of which are of special interest to 
the perfume chemist. Thus, linalool is obtained in 83% 
yields from methyl! heptenone**. Another application of 
this reaction is the ease of formation of beta-gamma 
ethylenic alcohols. For instance, 65% yields of 2-methyl- 
2-penten-5-ol are obtained by reacting dimethyl vinyl 
magnesium bromide with ethylene oxide. The resultant 
alcohol can serve as a building block for terpenoids*. 
The reaction is also applicable to the synthesis of alpha 
substituted, alpha-beta unsaturated aldehydes. By react- 


ing vinyl Grignards with ethoxy ketones, unsaturated 
glycol monoethers were obtained which on decomposi- 
tion with formic acid gave the unsaturated aldehyde. 
In this way, 2-heptyl-2-butenal and 2-methy]-2-pentenal 
were prepared. The former is reported to possess a 
lemon odor and the latter a lily odor*®. This reaction 


OH 
H.C=CH MgBr+C.H;,O-CH.-CO-CH;—H,.C=CH-C-CH,-OC2H; 
C;His 
H;C-CH=C-CHO +—— H,C=CH-CH-CHO 
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2—Heptyl-2-butenal 


has also been applied to the preparation of a wide 
range of other compounds such as dienic alcohols, 
among which 3,5-heptadien-ol-] is reported to have a 
green peppery odor**’, and various delta and gamma 
ethylenic alcohols**. 


Musk and Ambergris Compounds 


The value of musk odorants in perfumery is well 
recognized and appreciated. It is therefore understand- 
able that active research is being continued in this field. 

In recent years a great deal of work has been done 
on the synthesis of new compounds possessing musk 
odors. As a result, it was found that it is not necessary 
to have nitro groups in order to develop the musk fra- 
grance. Much of this work has been reported in the 
author’s reviews of previous years. Of commercial im- 
portance are two non-nitrated musks which have been 
placed on the market, under the names of versalide and 


CH; CH 
CH CH C.H 
| | 
H } 
‘H | 
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phantolid. Interest in substituted indans is evidenced 
by continued research in this field. The dinitro and 
monoacetyl derivatives of hexamethyl and pentamethy! 
indans are reported to possess musk odors*’. Other in- 
vestigators working in the same field prepared a number 
of substituted indans and also various ketones, some 
of which are reported to possess interesting odors” 
The synthesis of some tert-butylbenzenes related to 
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nitro musk is reported by other investigators". 

Macrocyclic musk compounds are still quite expensive 
because of the difficulty of their preparation. In this 
connection, it is interesting to note the preparation of 
1,16-hexadecanolide from  1-pentadecene-15-carboxylic 
acid’*, The same author reports the preparation of 
6-oxo-1,16-hexadecanolide. The preparation of the start- 
ing materials for these macrocyclic compounds is de- 
scribed in another publication®®. A new method of mak- 
ing hydroxy acids consists of the hydrogenation of 
the oxides of unsaturated acids. Thus, peracetic acid 
treatment of undecylenic acid gave the ethyl ester oxide 
which on hydrogenation gave ethyl 10-hydroxyunde- 
canoate. Similarly, ethyl 14-hydroxybehenoate was ob- 
tained from erucie acid oxide*'. It is reported that on 
heating the lead salt of monoethyl ester of azelaic acid 
to 280° C. the ester of 8-oxo-1,15,pentadecane-dicar- 
boxylic acid is obtained®’. On electrolyzing a solution of 
monoethyl azelate in alcoholic solution in the presence 
of alkali, diethyl thapsate is obtained in 60° yields**. 
Similarly 1,16-dicarboxylic acid is obtained from sebacic 
acid ester. 

Macrocyclic acyloins are prepared with relative ease. 
It is reported that on treating them with mercaptal the 
ketals of the corresponding ketones are obtained*’. The 
readily available diametric diketones 1,9-cyclohexane- 
dione and 1,10-cyclooctadecanedione are reduced to the 
musk-like compounds cyclohexadecanone and cycloocta- 
decanone in good yields by catalytic hydrogenolysis of 
their monoethylenedithioketals**. In another report, 
1,10-cyclooctadecanedione has been converted to 8-cyclo- 
hexadecen-l-one by partial hydrogenation followed by 
dehydration®*®. Long chain alpha-omega dihalo com- 
pounds have been prepared by treating 1-chloropentyne- 
1 with 1-chloro-4-bromobutane to obtain 1,9-dichloro-4- 
nonyne’, Longer chains are obtained by the use of ap- 
propriate starting materials. 

The ambergris like odor and tremendous intensity of 
some oxide derivatives of ambreinolide have stimulated 
much interest in this direction. One plausible starting 
material for the synthesis of such compounds is alanto- 
lactone which occurs in elecampane oil. Some of the 
oxides and other derivatives are reported to possess 
ambergris odors"! 
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Compounds possessing woody-ambergris odor 


Some of the products obtained from alantolactone are 
closely related to compounds having ambergris like 
odors™’, A new total synthesis of racemic ambreinolde 
is reported starting with dihydro-alpha-ionone™. The 
structure of acid catalyzed rearrangement products of 
ambreinolide has been elucidated"'. 

Two Swiss patents" "* disclose the preparation of 
2,5,5,9-tetramethyl-2-hydroxydecahydro-1-naphthyl-pro- 
panol epoxide and also the propenol epoxide. These are 
reported to possess ambergris like odors. 
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EAST 


One of the brightest features of the world cosmetic 
scene in 1956 was the representation of the U.S.A. at 
three of the major international events. (I mean, of 
course, “major” from the scientific and technological 
points of view.) First of all, Robert Kramer attended 
in May the 10th International Cosmetic Congress held 
in Brussels and was most enthusiastically received. As 
secretary of the S.C.C. he used his considerable personal 
influence in an attempt to improve and intensify exist- 
ing relationships between cosmetic scientists in the 
U.S.A. and in Europe and the rest of the world. On that 
occasion, if I recall it correctly, France, Germany, Switz- 
erland, Belgium, Denmark, Holland, Britain and the 
U.S.A. were represented and Mr. Kramer found a strong 
desire among all those he met for a wider and more 
active exchange of technical knowledge in the cosmetic 
field. The views and suggestions that he then put for- 
ward have not, by the way, fallen on stony ground. 
They are still being discussed—and some positive action 
may be expected in the reasonably near future. 

The good work was admirably carried on, in the sec- 
ond of these international meetings, by “Eddie” 
deNavarre, technical editor of the AMERICAN PERFUMER 
AND AROMATICS and a character so well-known by repu- 
tation throughout the world that he needs no further 
description from me or anyone else. This second meet- 
ing was, in actual fact, staged entirely in his honour. 
Eddie’s friend, Jack Quigg of Toronto, the ladies and 
myself, helped to impart a suitably cosmopolitan flavour. 
The deNavarre visit to Europe may have been tiresome 
and tiring at times to the travellers themselves; but | 
certainly feel that, from the point of view of the 
European cosmetic chemist, it was a remarkably suc- 
cessful and encouraging event. 

At the third international meeting, namely the 2nd 
International Symposium on Synthetic and Natural 
Perfumes and Cosmetology, held in Paris in December, 
1956, two other outstanding American personalities 
were able to be present in person. They were, of course, 
Dr. Ernest Guenther and Dr. Ernest Shiftan. 


Symposium on Perfumes 


This last symposium of 1956 began on the morning 
of Saturday, December 1. The first person that I en- 
countered, on entering the conference room, was indeed 
Dr. Guenther. This was the first time that I had met the 
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eminent author of “The Essential Oils” and long-estab- 
lished contributor to this journal, as I had unfortunate- 
ly arrived too late on the Friday to visit the showing 
of his film, “Aromatic Voyage around the World: 
Part 2” at the Musée Guimet in the Place d’Iéna. It was 
a great pleasure for me to meet such a deservedly cele- 
brated man and to find him so genial and entertaining— 
and, I would add, so entirely and enviably at home with 
the French language and the French way of living. The 
long and pleasant talk I had with him, however, took 
place later at Fouquet’s, in the Champs Elysées, in the 
company of Pierre Chauvet, Robert Garnier, Charles 
Roux and others. At the Symposium, I had scarcely 
turned away from him before he disappeared. (That’s 
how it usually happens. As Jean Morelle wrote to me 
afterwards: “You passed through Paris like the wind.” 
And Dr. Sabetay himself: “We had no opportunity of 
chatting together. There was so much to do, so many 
people to see. To discuss things properly, we’d have to 
meet on a desert isle in the Pacific.” Though where is 
the desert isle nowadays, in the Pacific or elsewhere, 
that is not a defence outpost, a bomb-explosion site, or 
something of that sort?) 

The opening speech of the morning session, inaugu- 
rating the perfumery programme, was given by Pro- 
fessor Raymond Paul, scientific director of the famed 
Rhoéne-Poulenc concern. The rest of the day’s pro- 
gramme was as follows: 

Dr. M.G.J. Beets, director of scientific research, N.V. 
Polak & Schwarz’s Essencefabrieken, Holland, on: 
“New Methods of Synthesis in Organic Chemistry.” 

Dr. Edgar Lederer, director of research, C.N.R.S., 
Paris, on: “Recent Aspects of the Chemistry of Sub- 
stances with an Ambered Odour.” 

Dr. Max Stoll, scientific director, Firmenich et Cie, 
Geneva, on “The New Research Laboratory of Firme- 
nich et Cie.” 

Professor Henri Normant, of the Sorbonne; vice- 
president of the Société Chemique de France: “Recent 
Work on the Chemistry of Linalol.” 

Professor Francesco La Face, director of the Essen- 
tial Oils Experimental Station, Reggio-Calabria, Italy, 
on “Italian Progress in the Production and Study of 
Essential Oils.” : 

René Cornon, consulting perfumery chemist, Paris: 
“Animal Notes in Perfumery.” 

Professor Wilhelm Treibs, University of Leipzig, 
East Germany: “Recent Progress in the Chemistry of 
the Terpenes and Sesquiterpenes.” 


& Aromatics 





F. V. Wells, consulting perfumer, London: “Factors 
Affecting the Persistence of Perfumes on the Skin.” 

Dr. Gunther Ohloff, head of the research laboratories, 
Dragoco G.m.b.H., Germany, on “Synthesis of New 
Odorous Materials in the Dimethyl Octaline Series.” 

Professor F.H.L. van Os, director of the Institute of 
Pharmacognosy, University of Groningen, and Dr. C. 
Sholtens, chief chemist, Chemische Fabriek Flebo, Hol- 
land, on “A New Method for the Determination of 
Carvone and other Ketones.” 

Dr. Nicholas Nicolov, head of the Technological Sec- 
tion and Laboratories, State Enterprise “Bulgarska 
Rosa,” Bulgaria: “Research on the Storage and Conser- 
vation of Rose Flowers” and “Research on the Steam 
Distillation of Mentha Piperita.” 

Dr. Ernest Shiftan, vice-president of van Ameringen- 
Haebler, Inc., New York; chairman of the Board of the 
American Society of Perfumers: “Influence of Chemical 
Research on the Perfumery Industry.” 

M. F. Carroll, M.Sc., F.R.I.C., chief chemist, A. Boake, 
Roberts & Co. Ltd., London, on “Some Developments in 
the Chemistry of Perfumes.” 

R. L. Blackmore, B.Sc., and W. D. Fordham, Ph.D., 
Research Laboratories, A. Boake, Roberts & Co. Ltd., 
London: “A New Analytical Technique for Aromatic 
Products.” 

Dr. Paolo Rovesti, director of the Institute for the 
Study of Vegetable Products, Milan: “The Essential 
Oil of Teucrium Chamaedrys L.” and, with Dr. G. L. 
Variati: “Research on the Oil of Kyllingia triceps 
Rottb. of Ethiopia.” 

M. Roger Belier, Paris, on “Author’s Copyright in 
Perfumery and Cosmetics.” 

Lucien Trabaud, technical director of Etablissement 
Bertrand Fréres, Grasse: “Recent Progress in the 
Chemistry and Preparation of Concrete and Absolute 
Essential Oils.” 

I listened carefully to all except the last three of these 
papers: for after my old friend Prof. Rovesti had con- 
cluded his remarks on the verbena-like odour of the 
Ethiopian oil, I was called out of the room to receive 
various messages. As for the papers that I heard, they 
all aroused my interest in varying degree, though it is 
impossible to evaluate them before seeing at least the 
complete French text in print. Dr. Beets presented a 
characteristically balanced yet detailed picture of newly 
described methods of organic synthesis. Oxidation, re- 
duction and condensation methods were described and 
illustrated. His deliberately broad survey served as an 
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excellent introduction to Dr. Lederer’s observations on 
the study of ambreine and the industrial synthesis of 
substances with an ambergris-like odour. 

(It will be recalled that Drs. Lederer and Stoll are 
both gold medallists of the American Chemical Society 
and winners of the Fritzsche Award—Lederer in 1951 
and Stoll in 1953.) 

The work of Prof. Normant on the chemistry of 
linalol and its isomers and homologues is well known. 
He had, in fact, addressed the Société Technique des 
Parfumeurs de France on this same subject, earlier in 
the year, concluding his exposition with the remark 
that “two processes seem at present to be realisable on 
an industrial scale for the preparation of linalol, ger- 
aniol or citral: the terpene process, using myrcene ete. 
and the vinyl carbinol process.’”’ As he pointed out, the 
former was patented by Milas in the U.S. in 1949. Pro- 
fessor Normant’s present paper deals especially with 
the latter method of synthesis of racemic linalol and 
several homologues with interesting odours. 

Professor La Face always speaks well, his approach 
to a subject being direct, lucid and incisive. In this 
contribution to the study of citrus oils, a subject on 
which he is a world authority, he summarised recent 
technological progress in methods of separation and the 
application of modern research methods (notably spec- 
trophotometry and chromatography) to essential oil 
analysis and control. 

Treibs on the terpenes is always worth listening to- 
but his paper, again, is one that I shall appreciate more 
fully after studying the printed text. 

Dr. Ernest Shiftan’s talk switched the center of inter- 
est from the research laboratory to the chemical works, 
and thence to the perfumer’s laboratory and the point 
of sale. He revealed a wide and deep insight into the 
real and relative industrial value of different lines of 
research. His paper laid welcome emphasis, citing plenty 
of examples, on the industrial and commercial merit of 
new products, improved products, less expensive prod- 
ucts. 

So far we had heard experts talking from the labora- 
tory bench, as it were, from the library, the analytical 
department, the pilot plant, the experimental plantation 
and the factory manager’s desk. Now we were privi- 
leged to hear two perfumers: René Cornon discussing 
the specialised application of musk, civet, castoreum 
and other animal odorants, and Roger Belier making 
out a case for “author’s copyright” in perfumery and 
cosmetics. While I do not disapprove of Monsieur 
3elier’s high regard for the perfumer’s art, I would 
think it absurd to consider every little scent-blender as 
ipso facto a great artist, just as I think it absurd for 
eny little hair-trimmer to style himself “hair artist” or 
(as I have seen in England) “creative hair artist.” Per- 
fumers, alas, are born unequal. They develop unequally. 
They are also in a weak minority, from the organi- 
sational point of view. How then, I ask—and I repeat, 
how—can they hope to enforce this beguiling idea of 
getting royalties on “copyright”? I am a perfumer. I 
want the best terms I can get—lump sums, retaining 
fees, copyright or any other acceptable form of pay- 
ment. But to attain this object I would not dream of 
joining a “perfumers’ union” or any similar kind of 
organization or movement: firstly because I might not 
feel too happy with some of my colleagues and, secondly, 
because we should be far too weak, anyway, to enforce 
our collective demands. 

As for the rest of this day’s programme, I much en- 
joyed the papers of Drs. Ohloff, Scholtens, Rovesti and 
Nicolov. The name Carroll needs no introduction. The 
published papers of all these authors will be awaited 
with much interest. 
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For my part, I spoke about the various factors that 
affect the persistence of perfumes on the skin. Here is 
a much abbreviated summary: The usual test for per- 
sistence or fixation of a perfume involves dipping the 
end of a smelling-slip into the concentrate or alcoholic 
extract and then examining the slip olfactorily through- 
out the period of its evaporation. Such a method gives 
the rate of persistence on an inert cellulosic material. 
Different results are obtained with different surfaces; 
leather, wool, silk, rubber, wood, etc. A very marked 
difference is encountered when the same perfume is 
dabbed on to the living skin. The most notable effects 
of the skin on applied perfumes are both destructive: 
namely, loss of persistence, which is of the first magni- 
tude, and change of character, which is secondary and 
variable. I found that an alcoholic extract lasted longer 
on the skin than the same alcoholic extract containing 
additions of copaiba balsam, polyvinyl pyrrollidone, or 
cetyl trimethyl ammonium bromide. It also lasted longer 
than a perfume of similar type and concentration incor- 
porated in isopropyl myristate. I experimented, also, 
with various terpenes, alcohols, phenols and aldehydes. 
Citronellol showed an unusual degree of persistence in 
these conditions and its odour lasted on the skin con- 
siderably longer than that of terpineol, for example. 
Myrcene appeared to develop a sweet odour more akin to 
that of geraniol. In a third series of experiments, I 
found that the addition of water to the perfumed alco- 
holic extract had the effect of increasing the persistence 
of the perfume on the skin. Traces of water-soluble salts 
seem to increase this “fixative” effect: the addition of 
glycerin lessens it. The final portion of my paper was 
devoted to an examination of the physical and chemical 
behaviour of perfumery materials, on the one hand, and 
the living skin (a very involved subject) on the other; 
and thence to a theoretical consideration of what may 
conceivably cause an applied film of water to behave in 
the manner noted in my third series of experiments. 


Symposium on Cosmetics 


A friend of mine who happened to be present through- 
out this session, on Sunday, December 2, recently 
offered me the following opinion: “In general, my im- 
pression of the cosmetic papers given on the Sunday 
was that they contained little that could be described 
as new, and much of the scientific data had already been 
reported in U.S. and British journals,’ While I do not 
agree entirely with this point of view, I must admit 
that the general level of quality of some of the papers 
presented was below the standard that one has come 
to expect at international conferences—and even below 
that of most informal national meetings. The true test 
of the matter, from a technical journalist’s point of 
view, is of course whether the urge to reprint papers in 
his own journal is present or absent; and I confess that, 
with three or four notable exceptions, I have no particu- 
lar desire to reproduce these papers in their entirety. 

The list of cosmetic contributions to the Sunday 
symposium is as follows: 

Maurice Delaville, member of the Academy of Phar- 
macy, on “Allantoin and its Uses in Therapeutics and 
Cosmetics.” 

Fernand Ardin, director, Laboratoire de la Société 
Equalait, Cantal, on “Lactic Ferments in Cosmetology.” 

M. J. Rousseau, Parfumerie L.T. Piver: “Problems of 
Corrosion in the Perfumery and Cosmetic Industries.” 

Professor G. Vallette, Faculty of Pharmacy, Paris, 
on “The Power of Penetration through the Skin of 
Excipients and Vehicles used in Dermatology and Cos- 
metology.” 
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The MODIFIED LANOLIN with new 
properties. 


Modulan is the acetyl! derivation of pure 
lanolin containing all the constituents of 
lanolin, modified by a unique treatment 
to impart NEW and VALUABLE PROP- 
ERTIES. (U. S. Patent No. 2.725.334) 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and hair. 
These desirable protective films are waxy 
rather than tacky and are very pleasant 
to the touch. 


Modulan is extremely hydrophobic—does 
not form greasy emulsions and is prac- 
tically odorless. Because of its outstand- 
ing stability and compatibility with oil- 
in-water emulsions and with soaps and 
shampoos. Modulan is particularly recom- 
mended for use in creams, lotions. baby 
products, hair preparations, make-up. 
and ointments. 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN IS 
HYPO-ALLERGENIC. 
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@ ACETU LAN-a new chemical 


design for cosmetics—COMING SOON! § 
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Dr. M. Montavon, Hoffman-La Roche & Cie, S.A., on 
“Synthesis and Biochemical Properties of Squalene.” 

Dr. Paolo Rovesti on “Recent Progress in Aroma- 
therapy in Italy.” 

Adrien Fayaud and Dr. Silvio Rivera, Esperis, S.A., 
Milan: “Les Hormo-Fruits.” 

Dr. Paul Dietrich, Institute of Physico-Chemical 
Biology, Paris: “Progress in the Chemistry of Wool 
ras. 

Prof. Albert Guillaume, Strasbourg, on “The Problem 
of Royal Jelly.” 

Dr. Nadja Avalle, Etablissements Arval S.A., Syon, 
Switzerland, on “Active Materials in Modern Cosmeto- 
logy.” 

Dr. Raphael Matalon: “Reactions at Interfaces and 
Emulsification.” 

Jean-Paul Sisley, director-general of I.T.E.R.G., 
Paris, on “Acyl Derivatives of Fatty Acids in Cos- 
metics.” 

Antoine Richard, St.-Gobain, Paris: “The Silicones 
in Cosmetology.” 

Jean Morelle, consulting chemist, Paris: “Fungicides 
and Antiseptics in Beauty and Toilet Preparations.” 

Dr. A. H. Ruys, technical director of Chemische 
Fabriek Naarden, Holland, on “Antioxidants in Cos- 
metology.” 

Hugo Janistyn, editor of Parfumerie und Kosmetik, 
Germany: “Beauty Masks.” 

Dr. Antonin Zenisek and Prof. J. A. Kral, Faculty of 
Medicine, Universite Charles, Prague, on ‘“Urocanic 
Acid in Perspiration and its Role on the Human Skin.” 

Henry Luzuy, Doctor of Pharmacy: “Employment of 
Pollen in Cosmetology.” 

Maison G. deNavarre: “Paecilomyces—a 
taminant of Cosmetic Preparations.” 

I was interested in what M. Delaville had to say about 
allantoin. Prof. Vallette’s views on percutaneous absorp- 
tion are always of interest, though I must confess that 
I remain a little doubtful of the existence of any close 
and direct relationship between chemical constitution 
and penetrative properties. Vallette’s paper, when pub- 
lished, will be assured of a wide and attentive audience. 
As for the vaunted uses in cosmetics of “royal jelly” 
and pollen, I am still a confirmed sceptic—and not less 
so through having heard such enthusiastic accounts of 
them from a professor and a doctor of pharmacy. I am 
all in favour of simplicity in cosmetics, especially when 
simplicity coincides with effectiveness. I don’t care for 
complexity just for the sake of complexity. Why use a 
product like pollen, which is (a) commercially unre- 
liable, as to source and availability; (b) extremely vari- 
able in character; (c) allergenic and occasionally toxic 
and (d) unnecessarily complicated both in its consti- 
tution and properties? Because of this same attitude 
of mine, I also find it difficult to understand why my old 
friend Hugo Janistyn should tend to condemn bentonite 
and china clay beauty masks because they adsorb or 
otherwise restrict the influence of the added “active 
ingredients.” Surely a beauty mask based on bentonite 
and other clays and earths does not require the addition 
of “ferments, vitamins, biological extracts” etc. It can 
be, in itself, an excellent cleansing, soothing and toning 
agent. In other words, it is the base or vehicle that is 
here of major importance. If active ingredients are to 
be applied in a neutral base that does not preferentially 
adsorb them, then, as Janistyn truly says, some other 
type of base or vehicle must be selected. 

Zenizek and Kral’s paper on urocanic acid is of par- 
ticular interest from the dermatological point of view, 
as it tends to throw new light on the properties of 
human perspiration. 


New Con- 
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Many of my own countrymen were present at the 
Congress. The well-known firm of perfumery chemical 
manufacturers, A. Boake, Roberts & Co. Ltd. (ABRAC 
of Stratford, London) had in fact held a cocktail party 
at the Pavillon Dauphine on the Friday evening im- 
mediately preceding the symposium. Even before that, 
there had been the show at the Musée Guimet, at which 
the following films were shown: 

1. Bergamot: Cultivation in Calabria, (Prof. Fran- 
cesco La Face.) 

2. Fouta-Djalon and its Perfumes, 
Guinea, Part 2, (Roger Schwob. ) 

3. “Perfumery Voyage Around the World,” (coloured 
motion picture presented by Dr. Ernest Guenther and 
covering essential oil and flower oil production in South- 
ern France, Spain, Algeria, Morocco, Austria and Italy.) 

Among those who saw the films were Dr. Georges 
Igolen, technical director of Ets. Antoine Chiris; B. 
Sansoldi, president of Charabot, S.A., of Grasse; Ernest 
Beaux, celebrated perfumer; Juan Goudran, director of 
the Société Coloniale de Bamboa; and Pierre Chauvet 
and his party. 

I later met MM. Chauvet, Robert Garnier, Charles 
Roux and others over a friendly glass at Fouquet’s. Also 
present were William C. Botfield, well-known chief per- 
fumer of W. J. Bush & Co. Ltd., London, and Baron H. 
Langley, perfumery executive of W. J. Bush & Co. Ltd. 

Some of us had previously had a long and interesting 
conversation out at Neuilly with Chanel’s chief per- 
fumer, Henri Robert, who once lived and worked in the 
U.S.A., and only quite recently, in fact, contributed to 
this Journal. 

Not to be outdone by the S.C.C., the S.F.C. (Société 
Francaise de Cosmetologie) now has its own medal 
award, known as the Gattefossé Medal. Two such medals 
were awarded at a special ceremony held during the 
Sunday session of the conference. The recipients were 
J.-P. Sisley, director of I.T.E.R.G. and author of “En- 
cyclopedia of Surface Active Agents” (New York, 
1952); and Dr. Pierre Vélon, technical director of 
Lancome, S.A., and co-author of the revised volumes of 
“Cerbelaud” (in French.) An illustration of this R.M. 
Gattefossé commemoration medal is appended. 

The ladies, as usual, added charm and gaiety to an 
ctherwise drab scene. At the conference I saw Olive, 
wife of Jack Pickthall, F.R.I.C., with Betty, wife of Dr. 
M.G.J. Beets. I also had the pleasure of meeting Mme. 
Schmuck again, Mlle. Simone Rillon (Dr. Sabetay’s 
slickly efficient press attaché), and Mlle. Giséle Marsac 
of Parfumerie L.T. Piver. Later, at lunch in the manor 
house of the Pare de Malmaison, I met Mme. Ghislaine 
Robert, wife of artist-perfumer Guy Robert, and their 
delightful little daughter, Dominique. Then, at the Mére 
Catherine restaurant at the top of the hill at Mont- 
martre, my friends and I had a long and amusing con- 
versation with two young American girls now studying 
at the Sorbonne. 

By way of conclusion, here are a few interesting 
wines for the perfumer’s notebook: Sancerre, white and 
violet-fresh; Blane de Blancs: Rousselet de Béarn, with 
a note reminiscent of lilac; and Chateau Challon (Cétes 
du Jura) with its micro-organically enhanced bouquet. 

I would like to mention a new restaurant discovery, 
but am warned against doing so by the story of the one 
that Darryl Zanuck discovered. This was called Chez 
l’Ami Louis. Art Buchwald, author of “Paris after 
Dark,” was later taken, in great secrecy, to this same 
restaurant, after having sworn not to tell anyone else 
about it. ““‘When we arrived,” he said, “we found only 12 
Americans there, all from Hollywood and all intimate 
friends of Darryl Zanuck.” 
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1. HOUBIGANT 


Featured in Houbigant’s extensive spring promotion of its 
Quelques Fleurs line is the Eau de Toilette Spray Mist. 
The 2 ounce size is $3.25 plus tax. With each purchase the 
customer receives a free color booklet on flower arrange- 
ment by J. Gregory Thomas, internationally renowned au- 
thority. Included in the promotion plan is extensive pub- 
licity and lecture-demonstrations by Mr. Thomas across the 
nation. 


2. PRINCE MATCHABELLI 


The Valentine package from Prince Matchabelli, Inc. fea- 
tures crown bottles of colognes in Wind Song, Stradivari, 
Beloved and Crown Jewel fragrances. The box resembles an 
open window, with a window-box full of daisies, framed by 
flung-open shutters. The bottle shows through the panes. In 
the right-hand corner is a detachable daisy. The color 
scheme varies with the fragrance—green for Wind Song, 
rose for Stradivari, blue for Beloved, and gold for Crown 
Jewel. The price is $2 for two-ounces; $3.50 for four, plus 
tax. 


3. BOURJOIS 


Scheduled sale date for Bourjois’s new fragrance, Muguet, 
is March 15. Created, manufactured and bottled in France, 
Muguet is a light delicate fragrance. The curved bottle and 
petaled white cap echo the lily of the valley after which the 
fragrance is named. The box is textured white lettered in 
gold. A gold foil platform and iridescent pale green lining 
inside display the bottle to best advantage. The one-half 
ounce bottle of perfume will retail at $2.50, and the two 
ounce bottle of cologne at $1.50. 


4. MARY SHERMAN, INC. 


A giant 48 ounce decanter bottle has been introduced by 
Mary Sherman, Inc. for its perfumed bubbling bath oil. 
Manufactured by Owens-Illinois Glass Co., the private mold 
decanter has blown-in swirl design which provides easy- 
gripping. The wide base and low center of gravity afford 
protection against tipping. 
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5. TINKERBELL TOILETRIES 


Just like a grown-up’s, the red and white pump dispenser 
for Tinkerbell Hand Lotion is a new offering from the 
company. The manufacturer says its a soothing hand treat- 
ment scaled especially to the youngsters. The price is $1. 


6. THE HOUSE FOR MEN, INC. 

To mark its twentieth anniversary, The House for Men, Inc. 
is offering specials on the “His” line of men’s toiletries to 
franchised outlets only. They are the 8 ounce after-shave lo- 
tion, a $2 seller for $1.49; and an 8 ounce pre-electric shave 
lotion, also a $2 seller for the same price. Individual two- 
color package sleeves have been designed for counter dis- 
plays, and window streamers are provided with each ship- 
ment. 


7. TUSSY 


Tussy has introduced a new Moisture Lotion with Vitamin 
A for dry skin, It is presented in an apothecary bottle with 
ground glass stopper, nestled in a pink and gold cylindrical 
box. It’s due at leading stores by March 15 at $3 for two 
ounces; $5 for four ounces. 


8. YARDLEY OF LONDON 


Yardley of London will launch a major spring promotion on 
its April Violets line in March. Introduced will be April 
Violets Bouquet, a special pack featuring cologne and per- 
fume. The pair, set in a white, flocked mounting embossed 
with violets, is packaged under a transparent lid bordered 
with violet motif. The retail price is $1.35 plus tax. For the 
first time the April Violets line will be supported by na- 
tional advertising. 


9. HELENA RUBINSTEIN 


On about March 15 Helena Rubinstein will present her Skin 

Dew Extra-Rich, an enriched version of her moisturizing 

emulsion, Skin Dew. The manufacturer says that it is for- 

mulated with double-strength oils and emollients and con- 
tains fermented milk proteins to protect inner moisture and oe 
maintain a healthy acid balance of the skin. It comes in 

three sizes at $3, $5, and $8.50, plus tax. 
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SOAP SECTION 


Special Ingredients 


in 


Soap Shampoo 


PAUL I. SMITH 


T ue success of a hair shampoo 
often depends on the additional 
properties that special additives 
can impart to the basic detergent. 
It is, therefore, of real practical 
interest to consider some of the 
principal factors influencing choice 
of special additives. First in im- 
portance are the auxiliary deter- 
gents, i.e. substances capable of en- 
hancing the action of the actual 
soap or soap-synthetic forming the 
base of the shampoo. The most im- 
portant of these auxiliaries are the 
common sequestering agents, such 
as sodium tripolyphosphate, meta- 
phosphate and the soluble chelate 
complexes like the sodium salt of a 
polyaminocarboyxylic acid. These 
compounds achieve valuable water 
softening action through high 
sequestration of mineral salts, in- 
crease soil dispersion and promote 
detergency and free rinsing. 

Apart from the presence of the 
auxiliary agents or detergent as- 
sistants, there are, of course, other 
special additives favoured by soap 
manufacturers. These include the 
range of conditioning agents, such 
as lanolin and lanolin based deriva- 
tives, higher fatty alcohols, vita- 
minised oils based on linseed oil, 


46 February, 1957 


A discussion of auxiliary agents and special 
additives . . . Alginates, methyl cellulose, 
natural gums, collodial silicate gels, etc. 


glyceryl and glycol stearates, glyc- 
erine, polyethylene low molecular 
weight waxes, etc. In addition to 
these fatty or waxy additives that 
might be said to improve the gen- 
eral efficiency of the shampoo, there 
are other special agents that are 
added because of their ability to 
improve consistency and enhance 
the sales appeal of the product. 
Probably the best known of these 
specials are the alginates, methyl 
cellulose and the various natural 
gums, colloidal silicate gels, etc. 
Even free stearic acid is sometimes 
added to shampoo mixes to thicken 
and occasionally, to reduce exces- 
sive lathering properties. The var- 
ious compounds mentioned above 
are cited as typical additives and 
the lists quoted are by no means 
exhaustive. 

Before finally selecting the in- 
gredients for a shampoo, manufac- 
turers should try and assess their 
value and characteristics as care- 
fully as possible. In particular, cer- 
tain rather significant questions on 
the following lines should be put to 
the technical staff: 


1. Is the additive likely to re- 
main stable throughout usability 


and storage range of tempera- 


tures? 


2. Will the additive have any 
undesirable effect on the physical 
properties of the shampoo? e.g., It 
is known that with cream shampoos 
the presence of some auxiliary de- 
tergents may cause undue thicken- 
ing, lumpiness or tendency towards 
granularity. There is also the risk 
of discolouration to clear shampoos 
to be taken into consideration. 


3. Will any of the additives react 
unfavourably on one another? i.e. 
Will some precipitate the others? 
It is known, for instance, that such 
compounds as alginates and methyl 
cellulose should not be used to- 
gether and that at certain pH 
values some additives tend to cause 
precipitation or cloudiness. 


4. Is the additive likely to cause 
irritation to the skin? Here it is 
important to realise that whilst 
some compounds may be quite in- 
nocuous others present in small 
percentages say up to 5% could 
cause trouble. An example of this 
is glycerine which, if present, in 
high percentages tends to be irri- 
tating to some very sensitive skins. 
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A FRITZSCHE "EXCLUSIVE" 


When dawn’s tender touch lifts the veil of night and 
slumbering earth awakens, dew-kissed and _ refreshed, 
nature breathes a fragrance far beyond the skill of man 
to capture. But try he will and though he miss the elusive 
mark, he still may produce a creation of which any 
wearer might well be proud. TENDER TOUCH is such 

fragrance. Possessing life, lift and exhilarating 
freshness, TENDER TOUCH has an airy beauty not 
too unlike that of the sweetly-scented dawn. This new 
FRITZSCHE “EXCLUSIVE” is a quality perfume in- 
tended primarily for use in fine extracts, colognes and 
toilet waters, but adaptable with slight modification for 
cosmetic preparations also. Its fragrance is distinctly 


ral, a brilliant bouquet | 


ightly modified with citrus, 
deftly accented with aldehydes. A warm, woody note 
lends interesting contrast, and suitable fixation assures 
long lasting uniformity of its original odor character 
We think youll find TENDER TOUCH a stimulating 
fragrance with which to work. Samples, of course, are 


yours for the asking 


CREATORS of MADE-TO-ORDER FRAGRANCES 


for PERFUMES, TOILETRIES and COSMETICS 
* 


ODORANTS and DEODORANTS for INDUSTRIAL and TECHNICAL USE 
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INCE its establishment, our Pharmaceutical Flavor Laboratory 
has gained the recognition of the entire industry as a major source ot 
authoritative information on the many aspects of this highly specialized 
field of flavoring. Most of the large manufacturers‘of proprietary and 
ethical drugs have availed themselves of its facilities and many 


important advances in the flavoring of medicines have had 


ception here. Its most significant contribution to the industry s know! 


edge is the recently published PHARMACEUTICAL FLAVOR GUIDE just 


now being heralded by the drug trade. This is a 52-page compilatior 
and guide to a comprehensive selection of tested and proven flavors 
for every category of pharmaceutical product now available. Through 
the medium of this new Guide, this division of our business has again 


advanced the cause of finer palatability for the American drug mant 


racturer 


FRI I L§ CHE rr 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES avd “STOCKS: A 4. Georgia, Boston, Massachuset Chicago, Ulin 
dliforuta, Phila bia, Pennsylvania San Francisco, California 


nto, Canada and © Mexico, D. FP. FACTORY: Clifton, N. | 





a 
ua» 


| thought I said I'd stand for no more bad-tasting. unflavored medicines! This thing has got to stop and 
here’s the way to stop it: A brand new Flavor Guide has just been made available especially for you folks 
who frown upon the use of flavors for medicines and if you're a pharmaceutical or proprietary manufacturer 
you can get a copy by writing F.B. (which stands for Baby's Friend spelled backwards). They have put a 


lot of effort into providing you this completely indexed comprehensive Guide to a carefully selected list of 


Havors for all types of medicinal preparations. Each flavor listed has been tested and fully proven for max- 


tum effectiveness. Take my advice and write for a FREE copy of this FRITZSCHE PHARMACEUTICAL 


FLAVOR GUIDE and use it generously if you want to keep this baby’s patronage! 


For GOOD TASTE 


in Pharmaceuticals Consult .. . F R { T L 5 CHE oo 
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Our PHARMACEUTICAL FLAVOR GUIDE, just 
published and available rree on request to 
proprictary and pharmaceutical) manufacturers, 
provides an invaluable guide to flavor selections 
recommended for all types of medicinal prod 
ucts 





Tes picture has been built-up from the 
comments of the larger fillers and from 
personal observations and in this case, 
it mainly concerns the U.K. market. On 
the whole, the trend has been very similar 
to that of the U.S.A. in the early years 
of pressure packing. The first type of 
product to become firmly established was 
the household fly-spray and this is still 
by far the most important pressure pack. 
It is perhaps fair to say that one very 
well known company holds the major 
portion of this particular business. One 
small manufacturer brought out a range 
of floral fly-sprays and placed them on 
the market at a very low price. 

The next items to appear were the air 
fresheners or room deodorants and there 
are quite a number of firms specializing 
in this particular type of product which 
appear to be selling very well. Moth 
proofing preparations have also achieved 
considerable importance and one manu- 
facturer recently told me he was filling 
20,000 a day, for how long | do not 
know. 

During the last two years, hair lacquers 
have made progress and here again ap- 
plication by the aerosol method seems a 
certainty. Most of the large sellers in 
this category have been launched by the 
big cosmetic houses although several hair- 
dressing concerns offer their own brand. 
One of the largest cosmetic houses has 
made a tremendous come-back after an 
initial unfortunate experience with cor- 
rosion troubles. There are two schools 
of thought, one favouring the shellac 
type with its tendency to powder on the 
hair, and the other, the P.V.P. type with 
its tendency to become tacky and to 
inhibit lustre. I have seen several of the 
U.S. produced hair lacquers and have a 
feeling that better products could be pro- 
duced. An examination of a sprayed film 
under the microscope tends to give the 
examiner a shock. Perhaps we have 
missed the best preparations. Laboratory 
experiments have shown that very fine 
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preducts can be formulated. Foam prod- 
ucts in England and indeed in Europe, 
have not gone to town like their Amer- 
ican counterparts. Take shave-creams, 
two were launched with all the might of 
American success behind them. One 
seems to have fallen behind and the 
other appears to have established a fairly 
low-level of sales. Very recently another 
famous name in cosmetics has launched 
a shave-cream in aerosol form and this 
seems to be going very well. Perhaps the 
reason for the cold reception to aerosol 
shave-creams lies not as Dr. Clark sug- 
gests in our unwillingness to learn, but 
in our ability to assess the value of a 
commodity. | remember being asked at 
a meeting to give the relative amounts 
of active material in (a) an aerosol can 
(b) a shave-stick and (c) a tube of shaving 
cream (lather type). Having reduced all 
three to a common price denomination, | 
wished I had been speaking on any sub- 
ject other than aerosols. | fully realise 
that available active material is not the 
sole criterion of the product. Perhaps 
one should remember that the shaving- 
stick is still the big seller in Britain and 
no One seems to mind putting in a little 
elbow work in the morning. 

Sun-tan preparations really chose a 
poor testing ground and I suppose our 
1956 summer was about the worst ever. 
During 1956 these new products appeared 
and despite the lack of sun, made useful 
initial sales. The aerosol technique offers 
possibilities of dispersion as alcoholic 
solutions, oil solutions, aqueous solutions 
or creams. Toilet waters have appeared 
in many European countries during the 
last year or so with Germany well to the 
fore. Perhaps the most important item 
under this heading was the introduction 
of a famous Lavender water in aerosol 
form. Entry into this market has been 
delayed by three main factors—price, 
danger of uncoated bottles, and non- 
availability of the most generally ac- 
cepted valve. However, excellent plastic 


Pattern 


coatings are now available and the valve 
in question became available about six 
months ago. 90% purchase tax is a tre- 
mendous handicap. 

There is little activity in the U.K. 
as far as other cosmetics are concerned. 
One hand-cream has had a fair measure 
of success, and hair setting lotions (not 
lacquers) and personal deodorants are 
under investigation. A  laboratory-pro- 
duced aerosol personal deodorant came 
out well on top in panel tests when com- 
pared with well established conventional 
types and it is surprising that such prod- 
ucts are not among the large sellers. 

In pharmaceuticals, we should have 
some important developments now that 
suitable coated bottles and suitable valves 
are available. One very important devel- 
opment concerns an antibiotic on show at 
the London Medical Exhibition and this 
product I will discuss later at some 
length. Several pharmaceutical products 
have appeared and others, including a 
hydrocortisone material, are under in- 
vestigation. A pressure packed cold-relief 
is just becoming available. Paints and 
lacquers have been marketed for some 
time and are achieving some success and 
more paint firms are showing interest. 
One filler has packed about 75,000 units 
for automobile touch-up purposes and 
reports success with penetrating oils con- 
taining colloidal graphite, Rust-removers 
and preventatives are also selling. Other 
items of interest include flow detection 
inks, chrome protectors, silicone mould 
release fluids, diesel starting fluids and 
drawing fixatives. This particular filler 
reports they have packed forty-eight dif- 
ferent products which can be classified 
under ten sub-headings. 

Given normal conditions in 1957, the 
signs for aerosols in Europe are good. At 
any rate tremendous confidence is shown 
by the amount of money and time being 
spent by many firms such as fillers— 
container and valve makers and also by 
the perfumery houses. 
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News 
POLAWAX 


Have you tried Polawax for 
your Deodorant Creams? 


Polawax is eminently suitabie 
for Deodorant Cream formu- 
lation due to its compatibility 


with strong electrolytes. 


Polawax forms very — stable René Alquier 
ems . J — ’ Chemist, Parfumerie Guerlain 


non-greasy, vanishing cream Colombes (Seine) France 
type oil-in-water emulsions. 
Polawax is _ self-emulsifying, 
self-bodying, and will emulsify 
petroleum oils and waxes, etc. 
Polawax is one of the easiest 
emulsifiers to handle, and in 
most cases does not require 
homogenization. Other appli- QUESTION I. Are odor quality and lasting properties synonymous? 
cations ... 
Acid Creams and Lotions ANSWER. Quality of the odor and persistence are not synonymous. Pet 
sistence is only one element, though an important one, of quality. 
Without persistence perhaps one can find that a perfume is pleasant, 
Ointments but except in a few particular cases one will regret that it does not persist. 


On the other hand, some very persistent but unpleasant odors can be cited. 
A well-compounded perfume must be seductive from the start, and its odor 
must last as long as possible while maintaining without too great distortion 
the general impression given by the perfume during its evaporation. 
QUESTION IIL. What is the best way to prepare (pre-fix) commercial ale 


hol for perfumery use? 


Non-Greasy Medicated 


ANSWER. The best perfumery alcohol is an alcohol that is perfectly recti 
fied in which the perfumer finds no foreign odor. 

I recommend that the readers of the “‘American Perfumer” read the text 
of the lecture given by M. Grouard on November 21, 1956 before the 
Société Technique des Parfumeurs de France, on “Alcohol for Perfumery.” 

Mr. Grouard shows us how carefully the rectifiers must prepare alcohol 
for perfumery. This latter, even if it contains only 1/10,000th of impurities 


is not always found satisfactory by the perfumer. 
Alcohol is the raw material most generally used in the compounding of 
perfumes, so, besides the chemical controls, the organoleptic control is of 
prime importance. 
New York 


BST aya 
QUESTION III. What is the most useful method of controlling color 


toilet articles? 


Milan 


ANSWER. The most widely used means of controlling color in the cosmetics 
industry certainly is the one that is done by a trained eye. The eye is often 

more sensitive than the best measuring instruments. 
However, I feel that a good photocolorimeter is indispensable to make up 
CRODA, INC. for the shortcomings of an observer or for the instability of a color guide. 
15 E. 26 St. This instrumental control leaves a numerical trace and makes it possible to 
New York 10, N.Y. follow the color of an article of the various manufactures over a period of 

MU 3-3090 several months or years. 


c 
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From the U.S. Department of Commerce 





1954 Census of Manufactures 


The advance report of the 1954 Census of Manufactures for the two years are given when available. Charts from the report 
miscellaneous chemical products has been released. Conducted by relevant to the essential oils and toilet goods in ‘ustries are 
the Bureau of Census, U. S. Department of Commerce, it is the reproduced. General statistics by regions and states are also 
first report since that for the year 1947. Comparative figures for illustrated. 


Quantity and valve of products shipped by all manufacturing establishments for the United States: 1954 and 1947 
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Quantity and value of products shipped by all manufacturing establishments for the United States: 1956 and 
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General statistics by regions and states: 1954 and 1947 
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for UNIFORM PURITY 
UNIFORM TEXTURE 
UNIFORM WHITENESS 








WE PAY CASH | 


Close Outs—Surplus—Discontinued Items 


Overstocked Inventories 
Job Lots & Slow Moving Merchandise 
Highest Cash Prices Paid 


Outside Channels of Distribution 
TRY US ON YOUR NEXT CLOSE-OUT 


Rated in Dun and Bradstreet 
We Buy Entire Stocks and Plants 


18 W. 21 St., NYC. 
GENESEE TRADING CO., INC. ean ais 








NOW OVER 5/00 
aaa 


including 


ALL NEW & RARE 


SYNTHETIC & NATURAL 


RAW MATERIALS 





Experimental data and prac- 
tical manufacturing experience of over 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 





For Perfumes & Flavors hae ‘ 
duster ous ene comabtnenntease obligation. Write about your beeswax problems to 


WILL & BAUMER CANDLE CO., INC., Syracuse, 


Spermaceti—Ceresine —Red Oil—Yellow Beeswax—Composition 
17 West 60th St. New York 23, N.Y Te ae tea Waxes — Stearic Acid — Hydistear 


& Aromatics February, 1957 55 








521 WEST 57th STREET * NEW YORK 19. NEW YORK 


VAN A merinceNn - Hacsier, S.A.R.L. 


147, RUE J. P. TIMBAUD 


COURBEVOIE, SEINE, FRANCE 


Skillful 
Hands 


In producing the finer things in fragrance, the 
staff of van Ameringen-Haebler, Inc. is unmatched 
technically and artistically. Let these skillful 


hands serve your perfume needs. 





Skillful hands at the infra-red 


spectrophotometer. Research teams with 
intricate devices such as this constantly 
delve deeper into the secrets of nature and 
science to bring to you improved 
processes, purer notes or brand new 
aromatic materials, 





LAUTIER FILS 


“A Standard of Quality Since 1795" 
GRASSE, FRANCE 


Essential Oils 
Natural Flower Absolutes Concentrated Natural Fixatives 


Synthetic Aromatics 


LAUTIER FILS, INC. 


321 Fifth Avenue, New York 16, N. Y. 


GRASSE PARIS LONDON BEYROUTH ST. LOUIS CHICAGO RIO DE JANEIRO 
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How to Flavor Margarine 


| N a number of the past issues I discussed the prepa- 
ration and formulation of butter flavors and the ingred- 
ients for such flavors, specifically, “Butter Flavor In- 
gredients, “Am. Perfumer Essent. Oil Rev., 48, No. 12, 
56 (1946) and “Diketone Components of Butter Fla- 
vors,” Am. Perfumer Essent. Oil Rev., 48, No. 11, 59 
(1946). These topics were also discussed in my book, 
Synthetic Food Adjuncts, D. Van Nostrand Co., Ine., 
New York, 1947, and I reviewed the subject in some 
detail in a paper presented before the Pennsylvania 
Manufacturing Confectioners’ Association in Bethle- 
hem, Pa., in 1952. 


Flavor Types 

The flavors used for margarine can be placed into 
two principal categories, namely, (1) culture flavors 
and (2) artificial flavors. Both of these types may ac- 
tually be used in the production of margarine as they 
may well be used in the manufacture of butter, itself. 
One can also consider the use of butter in some mar- 
garines as a third category of flavoring. The culture 
flavors may be further considered as (a) concentrated 
culture flavors and (b) as ripened milk flavors. 

M. K. Schwitzer in his book, Margarine and othe) 
Food Fats, Interscience Publishers, New York, 1956, 
has summarized the advantages of using ripened milk 
in the manufacture of margarine as follows: (1) The 
most important reason for the use of ripened milk in 
the manufacture of margarine is that during the ripen- 
ing process certain flavors are produced that are re- 
sponsible for the characteristic butter aroma. “If ri- 
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MORRIS B. JACOBS, Ph. D. 


The principal flavorings for margarine can 
be placed into two groups: (1) culture fla- 
vors and (2) artificial flavors and mixtures 
of these 


pened milk is used, the margarine has a milk buttery 
aroma, similar to that of the natural article. Though 
synthetic flavoring substances can be, and are in fact, 
added to table margarine, they do not seem to impart 
to it the same pleasant flavor as ripened milk does.” 

The second most important reason mentioned by 
Schwitzer does not really concern us here since it refers 
to the emulsifying properties of the added milk (though 
this too has an effect on the general flavor of the mar- 
garine) but the third reason does interest us, namely, 
that “milk provides the pleasantly smelling brown pre- 
cipitate in the margarine when it is used for frying. 
Though the brown precipitate can be obtained by other 
means, the characteristic appetizing fine texture of the 
heated milk curd is reminiscent of butter and therefore 
desirable from the consumers’ point of views, especially 
on the Continent.” 

Schwitzer makes the unequivical statement that the 
aim of the margarine manufacturer is to reproduce the 
butter aroma in his product. 


Culture Flavors 

In the preparation of culture flavors, various milk 
products may be used, for instance, reconstituted or re- 
constructed skim milk or whole milk, skim milk, whole 
milk, and cream. In general, the milk product used is 
adjusted to an adequate concentration of milk solids, 
pasteurized (or more specifically heat-treated) at a tem- 
perature of 185 to 194 deg. F. (85 to 90 deg. C.),-cooled 
to 68 to 72 deg. F. (20 to 22 deg. C.), inoculated with 
the commercial bacterial starter, placed into glass jars 
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or bottles and then incubated at this temperature. The 
incubation is continued until the biacetyl (diacetyl) 
concentration reaches an order of 3 to 12 parts per 
million and the acetoin (acetylmethylearbinol) concen- 
tration is of the order of 60 to 240 parts per million. 
This starter culture is then used for the inoculation of 
a larger quantity of milk product that is subsequently 
used in the actual margarine manufacture. 

The production of an adequate culture flavor com- 
prises the initiation and the carrying on of a complex 
series of steps in two major fermentations. From the 
point of view of the flavor chemist and flavor micro- 
biologist, the more important fermentation is the one in 
which citric acid is used by certain microorganisms 
with the production of biacetyl (diacetyl). The other 
fermentation is the cycle by which lactic acid is pro- 
duced. Both of these fermentations are necessary for 
the production of a good butter flavor. 


Bacterial Cultures 


A bacterial culture is a population of microorganisms 
in a medium which supports their growth. Such cul- 
tures are termed starters when they are used to initiate 
a particular fermentation. 

The organisms usually used in the bacterial cultures 
for the production of biacetyl] are members of the genus 
Leuconostoc, namely, Leuconostoc citrovorum (usually 
named Streptococcus citrovorus in the older literature 
and presently in those texts or articles in which the 
classification of Bergey’s Manual (6th and 7th edition, 
Williams & Wilkins, Baltimore, Md. has not been ac- 
cepted) and Leuconostoc dextranicum (formerly termed 
Streptococcus paracitrovorus), These organisms can 
utilize the citric acid which is present in milk in a con- 
centration of about 0.1 per cent and in their fermenta- 
tion produce a variety of substances among which are 
biacetyl and acetylmethylearbinol (which interest us 
most here) and also such substances as butylene glycol, 
formic acid, acetic acid, propionic acid, carbon dioxide, 
and other substances. 

Leuconostoc is a genus of the tribe Streptococceae, 
family Lactobacillaceae (formerly called Lactobacter- 
iaceae). The taxonomic names are relatively descriptive. 
They indicate that the organisms in this genus are 
usually spherical cells which become elongated under 
certain conditions. Lactic acid, acetic acid, alcohol, and 
carbon dioxide are produced. Levolactic acid is the form 
always produced. These organisms form mannitol from 
fructose. They are often found in milk and fruit juices. 
They can thrive in relatively highly acid solution. 

There are three principal species in this genus: 
Leuconostoc citrovorum, Leuconostoc dextranicum, and 
Leuconostoc mesenteroides. As mentioned the first two 
are of interest to the flavor microbiologist. 

Leuconostoc characterized as gram- 
positive spheres (that is, the cells retain Gram’s stain) 
that produce acid from glucose, fructose, galactose, and 
lactose, but none from sucrose. Slime is not formed. 
Very important is the fact that citric acid can be utilized 
in the manner noted above. 

Leuconostoc dextranicum is characterized as gram- 
positive spheres that produce acid from hexoses but 
none from pentoses. A moderate amount of slime is 
formed from sucrose. (The slime contains dextran which 
is used as a blood extender.) When the organism is 


citrovorum is 
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inoculated into litmus milk medium, acid is formed and 
the milk is coagulated. 


Lactic Fermentation 


The other fermentation of importance in the prepara- 
tion of a culture flavor for margarine is the lactic fer- 
mentation. The chief organisms used in this instance 
are those which belong to the Lactic Group of the genus 
Streptococcus, especially Streptococcus lactis and Strep- 
tococcus cre moris,. 

The Lactic Group of Streptococcus has the following 
characteristics: sorbitol and glycerol are not fermented ; 
do not tolerate 6.5 per cent of sodium chloride or a pH 
of 9.6; can tolerate 0.1 per cent of methylene blue; re- 
duce litmus before curdling milk. These organisms are 
facultatively anaerobic; they grow at 50 deg. F. (10 deg. 
C.) but not at 113 deg. F. (45 deg. C.). 

Streptococcus lactis is characterized as gram-positive 
spheres which occur in pairs and chains. Ammonia is 
produced from 4 per cent peptone and acid from glucose, 
maltose, and lactose. Tolerates 4 per cent sodium 
chloride. 

Streptococcus cremoris is also characterized as gram- 
positive spheres in pairs and chains but ammonia is not 
produced from peptone and acid is produced from glu- 
cose and lactose but not from maltose. Tolerates 2 per 
cent but not 4 per cent of sodium chloride. It is a prin- 
cipal organism in commercial butter and cheese starters. 

One should mention here that other organisms, or 
varieties of organisms, such as Streptococcus diacetilac- 
tis and Streptococcus diacetyl aromaticus, have been 
used in starter cultures for the production of ripened 
milk for flavoring margarine. These varieties of organ- 
isms are probably not valid bacterial species. They are 
listed in the Appendix to the genus Streptococcus in 
Bergey’s Manual (6th edition). 


Ripened Milk 


The bulk ripened milk used to flavor the margarine 
may be prepared in vessels with a capacity of 500 gal- 
lons, the vessels and lines being built in conformance 
with the sanitary standards detailed by Abramhamson 
in Jacobs’ Chemistry and Technology of Food and Food 
Products, Vol. I, Interscience Publishers, Inc., New 
York, N. Y. 

Initially pasteurized or heat-treated milk product is 
run into the ripening vats and from 1 to 4 per cent of 
the starter, made as detailed above, is added. From 0.1 
to 0.2 per cent of citric acid may be added to the mix- 
ture to assist in the formation of biacetyl. Depending 
upon the characteristics of the bacterial starter used, 
the temperature is maintained during the incubation at 
68 to 72 deg. F. (20 to 22 deg. C.), temperatures prefer- 
able for biacetyl formation. The acidity is permitted to 
develop to a pH of 4.3 at which hydrogenion concentra- 
tion the ripening milk is maintained. This too aids in 
maximum flavor development. The incubation is con- 
tinued for 18 hours and is then stopped by reducing 
the temperature to 41 deg. F. (5 deg. C.). From 25 to 30 
parts per million of biacetyl and from 300 to 600 parts 
of acetoin are formed in about 14 to 16 hours. The 
ripened milk may then be used in the margarine manu- 
facture. 

Among the variations of this process is the use of a 
strain of microorganisms that will work best at 77 deg. 
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A MAN 
REQUIRES 


TREATMENT! 


H. appreciates a pleasantly scented ws 

product just as thoroughly as does his “‘so- 

called” better half. But, generally speaking, he’s 

terrified at the very thought of smelling “perfumy”! He buys 

shave creams, soaps and aerosols; tales and after-shave lotions; hair conditioners, shampoos, tonics and 

brilliantines; even colognes ... but to secure his brand allegiance requires one primary factor. The fra- 

grance used must be one that he will unquestionably identify as masculine. To develop such custom-tailored 
, 

odors demands not only good perfumers and modern equipment... but also the invaluable background 

that comes only with years of practical experience. For more than a century and a half, D&O has been 

serving the perfumed products industries of the nation with time-tested fragrances. Let om product- 


development laboratories help you give that sales-winning “special treatment” to your men’s toiletries! 


Consult D&O. 


fo 1 you 


OuR 158th YEAR OF SERVICE 


DODGE & OLCOTT, INC. 


180 Varick Street, New York 14, N. Y. 


ty ESTABLISHED 1798 Sales Offices in Principal Cities 
oe =m © 
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F. (25 deg. C.) ; starting the ripening at 77 deg. F. and 
reducing the temperature to 68 deg. F. (20 deg. C.) 
during the incubation (this favors the biacetyl fermen- 
tation over the lactic fermentation and employing 
from 8 to 10 per cent of starter to hasten the overall 
process. 

In the variation using Stre ptococcus diacetilactis, the 
temperature is kept between 71.6 to 78.8 deg. F. (22 to 
26 deg. C.) and is reduced to 70 deg. F. (21 deg. C.) 
when the acid concentration is about 0.55 per cent. The 
ripening can be completed in about 8 to 10 hours, at 
which time the acid concentration may be 0.75 to 0.8 
per cent. 

The amount of ripened milk or of culture flavor, 
itself, to use in the margarine production depends on a 
number of factors, such as, the amount of biacetyl 
desired in the final product; the amount of biacetyl the 
ripened milk contains; the amount of ripened milk that 
can be properly added to the margarine blend; ete. 
Usually sufficient is employed to give a final concentra- 
tion of 3 parts per million in the finished margarine 
product. Butter normally contains from 1 to 2 parts per 
million, though as high a concentration as 5 parts per 
million is said to make the butter have a more palatable 
flavor. 


Biacetyl 


Years ago it was thought that the flavor of butter 
was due to a combination of butyric acid resulting from 
butterfat hydrolysis and the lactic acid formed by the 
fermentation processes of the organisms mentioned. 

We know now that the principal flavor substance is 


FLAVORED NOTES 


According to an item in the New York Post, a Wau- 
kesha, Wisconsin brewer has developed a cola-flavored 
beer for beer drinkers who cannot stand the taste of 


beer. 


Morningstar, Nicol, Inc. opened a new plant in Haw- 
thorne, N. J. One of the major purposes behind the 
expansion program was an effort to supply the in- 
creased demand for gum mixtures especially those that 
can be used for the manufacture of powdered flavors 
for foods, beverages, and desserts, and also for instant 
foods, 


Activity on legislation to control food additives 
started early in the 85th Congress. The Food and Drug 
Administration has prepared a draft of a bill on which 
it is getting opinions. Representative Joseph P. O’Hara 
of Minnesota (Rep.) introduced a bill in the first week 


Flavoring Manufacturers Will 
Meet in New York May 19-22 ity party on May 


at the 

The Forty-eighth Annual Convention 
of the Flavoring Extract Manufacturers’ 
Assn. of the United States will meet at 
the Hotel Roosevelt, New York City, teresting 
May 19-22. Robert Krone, Fritzsche the 
Brothers, Inc., Chairman of the Conven 
tion Committee, announces that an in- 
teresting and diversified program is 
being arranged. This includes a hospital the 


famous 


ladies and 
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; a golf tournament The 
Baltusrol Country 
field, N.J., on May 20, followed by an of 
evening of dancing and dining at the 
‘Latin Quarter”; and other in- 
events and 
non-golfers. 

The President’s Reception will be held 
on the evening of May 21, followed by 
a dinner-dance in the main ballroom of 
Hotel Roosevelt 


FLAVOR SECTION 


biacetyl which is formed in the fermentation in which 
the organisms utilize citric acid. Acetoin is probably 
first formed by the organisms and this in turn is Oxi- 
dized to biacetvl: 


CH CH 


CHOH 
CH 


The oxidation of acetoin to biacetyl is aided by aera- 
tion of the ripening milk but the disadvantages of 
aeration because of its effect on some of the other milk 
components, such as in the case of the oxidation of the 
milkfat of whole milk, reconstituted whole milk, cream, 
etc. must be taken into consideration. 


Artificial Flavors 


Artificial butter flavors and the substances used to 
prepare them have been discussed in detail in the refer- 
ences cited in the first paragraph and need not be re- 
peated here. 


Mixed Flavors 


It is common to add additional biacetyl or artificial 
butter flavor to the margarine batch when the flavor of 
the ripened milk is not sufficiently powerful. The 
amount added, depends, of course on the concentration 
desired in the final margarine product. 


of the session. It has been assigned the number HR 366. 
There are several changes from HR 3271, which he 
introduced in the 84th Congress. After the situation 
clears, if with introduction of other bills, the 
principal points will be discussed in a subsequent issue 
of the American Perfumer and Aromaties. 


ever, 


Chemical Week, which points out that synthetic 
flavors, (which it calls one of the less-publicized groups 
of organic chemicals and I thought I was doing such a 
good job of publicizing synthetic organic flavors), are 
important materials used by manufacturers of soft 
drinks, candy, toothpaste and mouth washes, tobacco 
products, ete., predicts that the “total production of the 
major synthetic flavors should reach about 24 million 
lbs. The breakdown: monosodium glutamate, 18 million 
Ibs; methyl salicylate, 3.5 million Ibs; vanillin, 1.5 mil- 
lion Ibs; menthol, 0.5 million Ibs. ."—M.B.J. 


Chemists’ Breakfast will be the 
first order of business on the morning 
May 22. This will permit informal 
discussion of various technical aspects 
of the extract business on the F.E.M.A 
Research Program. 

Other members of the Convention 
Committee are: Entertainment, John 
B. Mulligan; Program, Dr. A. S. Wendt; 
Golf, F. J. Lueders; Registration, Wil 
liam X. Clark. 


Club, Spring- 


entertainment for 
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COLOGNE BOTTLES—1 

The French Glass Co., Inc. offers 
a new cologne bottle in a sparkling 
diamond design. It is available in 
2, 4 and 8 ounce sizes, with cap if 
desired. 


LIQUID FILLER—2 


A new. semi-automatic liquid 
filler for small bottles and contain- 
ers has been developed by the 
North American Electric Corp. 
The manufacturer says that it is 
easily portable, sets up in a few 
minutes, and is adjustable to any 
shape container with almost any 
size opening. It can be _ either 
gravity or pressure fed. The fill is 
controlled by a timed flow, which 
is said to be adjustable to one- 
sixtieth of a second. The basic 
unit is adaptable to single or 
multiple container filling. 


ISOLATOR / LAB—3 


The Fisher Scientific Co. has 
available from direct stock an in- 
dependent, portable work-space, the 
Isolator/Lab, in which laboratory 
procedures are said to be concen- 
trated, confined and controlled. It 
has its own air supply, exhaust 
system and services, and can be 
used as either a closed or open 
system, for inert or special atmos- 
pheres, with positive or negative 
pressures. The basic chamber, 
made of stainless steel, comes with 
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components’ including a  Pyrex- 
brand viewing panel, exhaust air 
valve, inlet filter, duct system, rub- 
ber gloves, swing-door panel, fluo- 
rescent light, mobile stand, power 
and cable and service assemblies. 
It is designed to provide personal 
protection from hazardous ma- 
terials, and to permit high-purity 
materials to be processed without 
contamination. 


PLASTIC CONTAINER DISCS 


New plastic discs for ointment 
and cosmetic jars have been intro- 
duced by Busse Plastics. They rest 
on the cream in the jars, acting as 
evaporation barriers and prevent- 
ing the transfer of the creams to 
the screwcaps. They are made flat 
and embossed, plain and_ im- 
printed. Samples are available. 


COLLOID MILL 


Four distinct blending actions 
are performed simultaneously in an 
Eppenbach colloid mill, says the 
Gifford-Wood Co. Available in a 
wide range of sizes, it is designed 
for emulsifying, mixing, homogen- 
izing and grinding any fluid or 
semi-fluid substances. Despite the 
four blending action, only one mov- 
ing part, the rotor, is involved, 
which is said to facilitate both op- 
eration and repairs. It is available 
in a wide range of sizes, with proc- 
essing rates ranging from one-half 
to 2 thousand gallons per hour. 





POLYETHYLENE BOTTLES 

Valley Products Co. produces a 
line of private mold polyethylene 
squeeze bottles, as well as a stock 
mold line. Present stock molds in- 
clude Boston rounds, cylinders, 
tapers, ovals, oblongs and wide 
mouths. Bottle capacities range 
from one-fourth ounce to 382 
ounces. Complete facilities for silk 
screening and hot stamping are 
available on the premises, 


DECORATOR FABRIC 


A new decorative fabric called 
Matechweave has been introduced 
by the Sackner Products Co. It is 
a cellulose fabric of woven threads 
available in 23 decorator colors, 
both solid and with gold through- 
out. It can be woven in any desired 
width up to 104 inches. The man- 
ufacturer says it can be wiped 
clean with a cloth or washed in 
mild soapy water. Among sug- 
gested uses is covering for compact 
and lipstick containers. 


FILLING MACHINE 


Hope Machine Co. has introduced 
a small filling machine for liquid, 
viscous or semi-solid products. It is 
45 inches long, 29 inches wide, and 
63 inches high. According to the 
manufacturer, it can be used profit- 
ably for small operations, pilot runs, 
laboratory testing, and short pro- 
duction runs, 
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in basic materials 
when you specify GIVAUDAN 
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Cetyl Alcohol and 
Deltyl°, for example, 


are two Givaudan materials that offer special 


advantages to the cosmetic chemist. 


Givaudan’s CETYL ALCOHOL, thanks to its unmatched 





fineness, imparts a soft, velvety texture to the skin when 
used in creams, and a superior emollient character in 


lipsticks, shaving creams and other cosmetics. 





DELTYL, an excellent solvent, may be used as partial or 
complete replacement of mineral or vegetable oils, with 
the advantage of greater stability. We will gladly send 
you samples and further information on these 
exceptionally fine ingredients. 
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Better Perfume Materials Through Constant Research and Creative Ability 


GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street ° New York 36, N.Y. 
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News 





and Events 


American Society of Perfumers 
Elects Officers for 1957 


Officers and Directors were elected by 
the American Society of Perfumers, Inc., 
at its annual meeting held January 16 

Pierre Bouillette, Givaudan-Dela- 
wanna, Inc., is the new president and 
Christian F. Wight, van Ameringen- 
Haebler, Inc., former president, became 
chairman of the Board of Directors. 

August J. Schwindeman, Dodge & 
Olcott, Inc., was elected vice-president; 
Dr. Oliver L. Marton, Shulton, Inc., 
and Edwin D. Morgan, Jr., Lever Bros 
Co., remain secretary and treasurer re 
spectively. 

The newly elected directors are Dr. 
Herbert Sommer. Prince Matchabelli, 
Inc... and Dr. J. Hilary Herchelroth, 
Cresp-Martineng Corp., while Theodore 
Bumiller, Jr., Givaudan-Delawanna, Inc., 
and Maurice A. Meunier, Las Perfums 
de Dana, Inc., remain in office as the 
other two directors 


Program for Third Symposium 
on Fragrance March 20 


The American Society of Perfumers 
will held its third Open Symposium on 
Fragrance at the Essex House, 160 Cen- 
tral Park South, New York, Wednesday, 
March 20, at 2 p.m. In keeping with 
the occasion, which is the tenth anni 
versary of the Society's founding, the 
theme of the symposium will be 
“What's Ahead in Fragrance?” A group 
of experts from the industry will dis 
cuss recent progress in their fields of 
specialization, analyze current trends, 
and attempt to outline probable future 
lines of development 

Speakers will be Camille H. Bourguet, 
American Aromatics, Inc., speaking on 
the perfumer’s art—the language and in 
dexing of fragrance: Harry C. Saunders, 
Givaudan-Delawanna, Inc., on man- 
made odorants—the future of creative 
synthesis; Paul Z. Bedoukian, Ph.D., 
Consulting Chemist, on the science of 
odorants—research trends in perfumery 
materials; Amos Turk, Ph.D., Consulting 
Chemist, on household fragrances—odor 
preferences among consumers: Ernest T. 
Theimer, Ph.D., van Ameringen-Haebler, 
Inc. On instrumental analysis in the 
perfume industry; H. Gregory Thomas, 
President of Chanel. Inc.. on fragrance 
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types and merchandising methods. The 
discussion period will begin with com 
ments by H. D. Goulden, scientific 
director of the Toilet Goods Assn. and 
Frazer V. Sinclair, publisher of Beauty 
Fashion and Drug and Cosmetic In- 
dustry. Pierre L. Bouillette, President of 
the American Society of Perfumers, will 
present an honorary membership in the 
Society to Mr. Thomas, who is a past 
president of the Fragrance Foundation. 
Following the program a reception will 
be held at 5:30 p.m., with a buffet supper 
served at 6:30 

The committee arranging the Sym 
posium consists of: Pierre Bouillette, 
Givandan-Delawanna, Inc.; Camille H 
Bourguet, American Aromatics, Inc.: 


Everett D. Kilmer, Lever Bros.; Oliver 
Marton, Ph.D., Shulton, Inc.: Raoul 
Pantaleoni, Alpine Aromatics, — Inc.; 
Christian F. Wight, van Ameringen- 


Haebler, Inc.; and Chairman Paul G. I 
Lauffer, Ph.D., the House of Tangee, 
who will preside at the Symposium 


BIMS TO CELEBRATE 25TH ANNIVERSARY WITH GALA BANQUET 


P&G Employees Gather 
To Share the Profits 


Employees of Procter & Gamble Co. 
from both offices and factories gathered 
in Cincinnati, Ohio on January 19 for 
the first of a series of company-wide 
“Dividend Day” meetings marking the 
70th anniversary of the company’s profit 
sharing plan, the oldest such plan in 
continuous existence today. 

Boasting an unbroken annual dividend 
record, the P&G plans have paid or 
credited to employees a total of about 
$94,000,000 since the first one was in- 
troduced in 1887. During the past year, 
some 14,000 P&G employees in the 
profit sharing plans were paid or credited 
with a record $10,000,000 in profit 
sharing dividends. 

Under the P&G plan, all employees 
who have been with the company one 
year are eligible to participate, giving 
them not only a share of profits but also 
an opportunity to become part-owners 
of the business. 

According to company officials, the 
profit sharing plans have been a major 
factor in P&G’s low rate of employee 
turnover, about one-fifth the American 
industrial average 


Auvergne et Cie 
To Have New Home 


Auvergne et Cie is constructing a new 
building at 165 Shaker Road, East Long- 
meadow, Mass., which it will occupy in 
March. The perfume company was 
organized in June 1937 by C. Alan 
Morrison. Principal fragrance of the 
house is its After Five line. 





The friendly association of buyers, 
importers, manufacturers and salesmen 
in the industry, known as the BIMS., 
will celebrate its 25th anniversary with 
a gala banquet and entertainment in the 
Waldorf-Astoria hotel, New York, Feb 
ruary 28. The association was founded 
by the late Martin Schultes for the 
promotion of good fellowship, an object 
that has been attained in a very large 
measure through the Summer golf tour- 
naments and the Winter banquet. Robert 


Lamouret is to be master of ceremonies 
and entertainment by The Mariners will 
add to the celebration festivities. 

The committee arranging the affair is 
pictured above: seated left to right are 
Douglas Haggerty: Philip Heinle, chair- 
man; and Norman Jones; standing are 
E. J. Moore, Joe Higgins, Peter L. 
Forsman, Walter Nuckols, and C. R. 
Keeley. H. D. Leinbach and Harry 
Griffiths were not present for the photo- 
graph. 
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GRASSE — France 


DUPONT 


Reure-Bertrand Fils, Grasse, and Justin Dupont, Argenteuil, 
France, as well as their facilities in North Africa, India, the Far East and South 
America, have for decades been prime processors of basic ingredients for the 
perfumers of the world. 


Their creative genius is attested by the many fragrances that are proven interna- 
tional successes. These formulations have earned for our laboratory technicians 
both here and abroad an inspiring accolade of confidence. 


Roure-Dupont, Inc. technical staff is in a position to put its vast international 
facilities and know-how at your disposal. 


ROURE-DUPONT, INC. 


Sole Agents for the United States and Canada for 
ROURE-BERTRAND FILS et JUSTIN DUPONT, Paris, Grasse 


CHICAGO HOLLYWOOD 306 Madison Avenue, New York 


510 North Dearborn 5523 Sunset Blvd. * VANDERBILT 6-5830 « 
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NEW YORK CHAPTER OF S.C.C. ENJOYS LECTURE BY DR. DUTCHER 


’ 


Mrs. Maria Wiener 


Dr. James D. Dutcher of the Division 
of Organic Chemistry, Squibb Institute 
of Medical Research, discussed recent 
chemical studies of antifungal and other 
antibiotics and explored their potential 
uses in dermatology at the January 23 
meeting of the New York Chapter of the 
Society of Cosmetic Chemists. Since 
antibiotics have a promising future in 
cosmetic formulations the lecture was of 
much interest to the large audience. 

Officers for 1957 are as follows: Chair- 


Vincent DeFeo 


man, Warren B. Dennis Jr.; Chairman 
Elect, Harry Isacoff; Secretary, Mrs. 
Maria Wiener; Treasurer, Vincent De 
Feo; and committee chairmen: Program, 
Dr. Martin Katz; By-laws, Robert B. 
Warfield; Membership, Martin Rieger; 
Publicity, James B. Lamb; Hospitality, 
John M. Longfellow: House, Irving 
Schlakman; Education, Herbert Edel 
stein; Interprofessional Relations, Mi- 
chael Stanton and Arthur J. Cohane; 
Entertainment, Irving Colbert. 


Standing, left to right: Irving Schlakman; John Longfellow; Martin Rieger; Dr. Martin Katz. 
Seated: Michael Stanton, Irving Colbert, and James Lamb. 


70 February, 1957 


St. John's University to 


Present Cosmetic Seminars 


Various aspects of cosmetic chemistry 
will be presented in a special eight-week 
series of seminars at St. John’s Univer- 
sity, College of Pharmacy, Brooklyn, 
N. Y. Beginning on March 12, the lec- 
tures will be delivered by leading author- 
ities in important areas of the cosmetic 
industry. The series is under the spon- 
sorship of the College of Pharmacy 
Alumni Assn., and under the direction of 
Dr. Babu Patel and an advisory commit- 
tee including James Murray, Bristol- 
Myers Co.; Irving A. Schlakman, Nysco 
Laboratories, Inc.; and Walter Wynne, 
Givaudan-Delawanna, Inc. The classes 
will meet from 7 until 9 p.m. on Tues- 
day evenings. 

Ihe lecturers are: 

Dr. Irving Shapiro, “Skin and Skin 
Preparations.” 

Dr. Everett L. Saul, Bristol-Myers 
Co., and Dr. Samuel Zuckerman, H. 
Kohnstamm Co., Inc., “Perfumes and 
Colors in Cosmetics.” 

Dr. Donald H. Powers, Warner-Lam- 
bert Pharmaceutical Co. and William 
Markland, John Breck, Inc., “Permanent 
Waving Materials and Shampoos.” 

Dr. Paul G. I. Lauffer, George W. Luft 
Co., “Lipsticks and Facial Make-ups.” 

Sabbat J. Strianse, Shulton, Inc., “Cos- 
metics for Men.” 

Dr. Emil J. Klarmann, Lehn and Fink, 
Inc., “Deodorants and Sunburn Preventa- 
tives.” 

Victor DiGiacomo, Givaudan-Dela 
wanna, Inc., “Aerosols in Cosmetics.” 

Dr. Babu Patel, E. Fougera and Co., 
“Stability Testing of Cosmetic Formula- 
tions.” 

Dr. Kenneth L._ Russell, 
Palmolive Co. “Dentifrices.” 

Pierre Bouillette, Givaudaun-Dela 
wanna Inc. “How Perfumes are Made.” 


Colgate 


N. Y. Chapter of SCC to 


Hear of Negro Market 


“The Negro Market and Cosmetics” 
will be the topic of the February meet- 
ing of the New York Chapter of the 
Society of Cosmetic Chemists. The guest 
speakers will be William P. Grayson, 
Johnson Publications, and A. J. Morgan, 
Apex Hair and News Co. Problems and 
recent trends in advertising, market re- 
search and development of hair products 
for the Negro market will be discussed 

The meeting will be held on Wednes- 
day evening, February 27, at the Brass 
Rail Restaurant, Fifth Ave. and 43rd St., 
New York. 


ADACIOM Hears Forecast 
Of 1957 Business Trends 


David H. Morey spoke to the Asso 
ciated Drug and Chemical Industries ec! 
Missouri at the February 13 meeting ol 
the organization on “Business Prospects 
for 1957.” Mr. Morey is vice president 
and trust officer in charge of the trust 
department of Boatmans National Bank 
of St. Louis. 
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topical antibiotic products 
are on the move... 


. Pfizer know-how can help 
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@ Neomycin, polymyxin and bacitracin are being used 
more and more for treating a variety of infections of the 
skin, eye, ear, nose and throat. 

These three antibiotics are preferred for use in topical 
preparations because 


1. They are not absorbed through the skin 
2. They have a low allergenic index and a low sensitizing potential 


3. They are not prone to induce development of resistant 
bacterial strains 


4. They are rarely used systemically. 


As evidence of the safety of these anti-microbial 
agents, you can now use them in certain ointments, 
creams, lotions, drops, etc., that can be sold over the counter. 

When you formulate such products, Pfizer, the world’s 
largest producer of antibiotics, can help you with up-to- 
date information, including application data. 

And from a nationwide network of warehouses, Pfizer 
can supply you, in a hurry, with bulk quantities of neo- 
mycin, polymyxin and bacitracin. Neomycin and bacitra- 


Manufacturing Chemists for Over 100 Years Pfizer 
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cin are available in special micronized form for easier 
preparation of ointments. 

Call on your Pfizer salesman for these antibiotics and 
also for penicillin, streptomycin and dihydrostreptomy- 
cin. Pfizer offers the most extensive line of quality-con- 
trolled bulk antibiotics on the market! Write today for 
technical information. 


ae 


Chas. Pfizer & Co., Inc. : 
Chemical Sales Division, 630 Flushing Ave., Brooklyn 6,N.Y. i 


Name___ 





[_] Please send me 
Technical Bulletin 


#63 on Neomycin. Title 





[_] Please send me 
Technical Bulletin 
#50 on Bacitracin. 


Company 


Street_ 





[_] Please send me 
Technical Bulletin 


#83 on Polymyxin Zone___State 


es 


a 
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CHAS. PFIZER & CO., INC. 
Chemical Sales Division 


630 Flushing Ave., Brooklyn 6, N. Y 
Branch Offices: Chicago, ! San Francisco, Calif. 


Vernon, Calif.; Atlanta, Ga.; Dallas, Texas 
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NEW CIBS OFFICERS ATTEND FIRST MEETING 





New officers of the Cosmetic Industry 
Buyers & Suppliers Assn. (CIBS) gath- 
ered at the first meeting of the year. 
Seated left to right are: John Duncan, 
Hazel Atlas Glass Co., second vice pres- 
ident; George Kaempkes,  Pacquin, 
president; and William Jaeger, Park & 
lilford, first vice president. Standing are 


Soap Producers Re-elect 
E. B. Osborn President 


At the annual meeting of the Assn. of 
American Soap & Glycerine Producers, 
Inc., held in New York City January 23- 
25, Earl B. Osborn, Economics Labora- 
tory, Inc., was re-elected president. Other 
officers named at the meeting are: W. H. 





Earl B. Osborn 


Burkhart, Lever Brothers, vice president 
for the East: A. W. Schubert, Emery In- 
dustries, Inc., vice president for the Mid- 
West; A. K. Forthmann, Los Angeles 
Soap Co., vice president for the Far 
West; Miles S. Dahl, John T. Stanley 
Co., treasurer; M. A. McManus, Lever 
Brothers, assistant treasurer; and Roy W. 
Peet, secretary and manager of the as- 
sociation. 

In addition to meetings of the Indus- 
trial, Fatty Acid and Glycerine Divisions, 
general sessions were also held for the 
whole association. A program of tech- 
nical and marketing papers by leading 
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James Beyer, Lehn & Fink, director; 
Alan Stewart, Parfait Promotional Prod- 
ucts, recording secretary; David Warner, 
Fleuroma, director; Jack Jordan, Crown 
Cork & Seal, director; Lamson Scovill, 
Scovill Manufacturing Co., treasurer; 
J. William Voit, George Lueders, cor- 
responding secretary. 


speakers in the industry gave a well- 
rounded presentation of current activ- 
ities. 

Dr. Herbert J. Dutton, United States 
Department of Agriculture Chemist, was 
awarded first prize of $1,000 and an 
honor plaque in the 1956 Glycerine Re- 
search Awards. His accomplishment was 
the application of a recently developed 
extraction technique to investigate com- 
plex natural glycerides such as linseed 
oil. 

Second award went to Dr. Donald B. 
Zilversmit, University of Tennessee, for 
his use of glycerine as a suspension 
medium in preparing high-caloric fat 
emulsions for intravenous injection. Dr. 
Stanley G. Knight, University of Wis- 
consin, was given third award for his 
research establishing a glycerine deriva- 
tive, triacetin, as a new fungicide. 

A special exhibit on display during 
the meeting stressed the “pay-off” value 
of pioneering from Colonial soapmaking 
down to the present. Staged scenes rep- 
resented soapmaking at home, about 
1800, through the uses of soap in Every- 
town, U. S. A., 1957. Included were 
representative advertising and packaging 
devices through the years. 

On the program for the ladies was 
the annual Maid of Cotton fashion show, 
and various tours to points of interest 
in New York City. 


Lentheric Now Manages 
Kings Men Toiletries 


The Kings Men line on toiletries has 
been placed under the management of 
Lentheric, Inc. The line of men’s groom- 
ing aids will be promoted during 1957 
with uninterrupted national advertising, 
including television. 





Allen B. Wrisley Co. 
Honors 40 Year Employees 

A plant-wide celebration was held at 
the Allen B. Wrisley Co. in tribute to 
employees who have been with the bath 
cosmetics firm forty or more years. 

Participating in the ceremonies was 
the company’s president, Wrisley B. 
Oleson, who presented the experienced 
soap makers with gold engraved watches. 

Employees honored were Hattie 
Adler, Ida Miller, Joseph Perelli, Nick 
Cariola, Luigi Mutalipassi, Vito Porcelli 
and George Voss. 


Heyden Chemical Corp. and 
Newport Industries Combine 


Heyden Chemical Corp. and Newport 
Industries, Inc. have combined their as- 
sets and business. Heyden has acquired 
the assets of Newport and changed its 
name to Heyden Newport Chemical 
Corp. Simon Askin is president and 





Simon Askin 


chief executive officer of the new 
organization. Armin A. Schlesinger has 
been elected chairman of the board and 
John P. Remensnyder, vice chairman. 

Heyden and Newport had total sales 
of approximately $46,500,000 in 1955. 
For the first nine months of 1956 total 
sales were approximately $34,500,000; 
total assets in 1956 were about 
$60,000,000. 

The Heyden board has been enlarged 
to include seven members designated by 
Newport in addition to the nine Heyden 
directors. The business of Newport will 
be continued under its present operating 
management as Newport Industries Co., 
a division of Heyden Newport. E. F 
Sisson is president and S. J. Spitz, execu- 
tive vice-president of the division. Both 
Mr. Sisson and Mr. Spitz have also 
been elected vice-presidents of Heyden 
Newport. 

The nine Heyden directors who will 
serve on the board of Heyden Newport 
include: Mr. Askin, Barrett Brown, 
V. A. Johnston, David G. McCornack, 
Arthur Minich, Mr. Remensnyder, Dr. 
Herman Sokol, Henry G. Walter Jr 
and George M. Wells. 

The seven former Newport directors 
elected to the board of Heyden Newport 
are Allan D. Emil, F. W. Magin, J. H. 
McCormack, A. S. McGregor, Mr. 
Schlesinger, Mr. Sisson and Mr. Spitz. 





AN INTEGRAL PART OF THE CONTAINER 
WHEN MARYLAND GLASS TAKES 
OVER YOUR DESIGN PROBLEM! 


When you drop a packaging problem in our lap, the end result 

is more than a glass container. It is an idea . . . born of restless STOCK DESIGNS 
imagination, shaped by skilled hands, backed by years of sound —A variety in blue or flint 
experience. Our creative staff gives you a selling package that packs glass and a complete range 
well, ships well and pushes your product on the shelf. For a = oo for 
successful solution to your design problem, contact MARYLAND ee ee 
GLass CORPORATION, 2147-53 Wicomico St., Baltimore 30, Md. 


PACK TO ATTRACT IN 


| BLUE OR FLINT 


| JARS AND BOTTLES 





OwEN 


Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling methods 
in customer plants, and market re- 
search into consumer attitudes, add 


up to greater specific value for your 


packaging dollar. 
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Engineered Design 


The package that takes your product 


to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 


an Owens-Illinois package. 


SURES YoU A 


The Right Container 


Versatility of facilities and talents 
points to Owens-Illinois as your best 
source of supply for a wide range of 
specialized needs: containers where 
beauty, utility and tradition are 
blended in the proportions required 
by different product classifications. 


Meet a couple ot 


Dl  Isaiell celeste 


Ta hae 
\ ae 


A 
TRS 


~ ma 
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COMPLETE PACKAGING APPROACH 


The Right Closure 


Know-how as to the best available 
liner and closure — best for packing, 
displaying, or using a specific product 
—may well be one of the most impor- 
tant single points through which ex- 
pert packaging counsel will reward 
you many times over, 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
fitments which 
but which increase 
sumer satisfaction with your product. 


pour-out are not 


“gadgets” con- 


beautiful sales ideas! 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneering 
such developments. 


Your special products are sure 
to get more attention, more sales 


in containers like these! 
Custom-made for you by Owens-Illinois 


A container that matches the appearance 
and convenience of these Owens-Illinois 
custom designs is a sales idea in every 
sense of the word! 


Handsomety formed, such a container 
draws the customer’s eye—quickly creates 
i favorable over-all impression—makes a 
strong promise for the character and qual- 
ity you have given your product. Intelli- 
gently designed, it makes your product 
easy to use, keeps it fresh from first use 


to last 


and thereby aids measurably in 


building repeat sales. 


DURAGLAS CONTAINERS 


AN (1) PRODUCT 
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Such containers have long been a spe- 
cialty at Owens-Illinois . . . developed for 
packagers by the experienced designers 
and packaging experts that staff the O-I 
Container Design Service. 


r ’ r 


So whether you need a custom-designed 
container or help in the selection of a 
stock mold —call on Owens-Illinois. Here, 
you have a marketing-minded supplier for 
your complete salespackage—from glass 
container, through fitments and closures, 
to the final carton. 


Owens-ILLINoIs 


GENERAL OFFICES + TOLEDO 1, OHIO 
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COSMETICS INDUSTRY TO HOLD MARCH OF DIMES LUNCHEON 
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A luncheon for the cosmetics indus- 
try on behalf of the March of Dimes 
campaign on February 26 has been an- 
nounced by Elizabeth Arden, division 
chairman and Carl W. Gardiner, vice 
president of Elizabeth Arden Sales 
Corp., co-chairman. 

The Buyers Committee of the Cos- 
metics Division of the campaign re- 
cently met at a luncheon conference. 
Seated left to right are Miss Madeleine 


Fritzsche Flavor Guide for the 
Pharmaceutical You Love to Take 


Fritzsche Brothers, Inc. has announced 
the publication of a comprehensive 
52-page reference manual for the 
manufacturers of ethical and proprietary 
medicines. Based upon many years of 
experience in dealing with the flavoring 
problems of the drug manufacturer, 
“Pharmaceutical Flavor Guide” is be- 
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Chalette; Miss Ruth Levy; Mrs. Grace 
Gaynor Farrell; John M. Treat, Eliza- 
beth Arden Sales Corp.; Miss Joella 
Quinn; and Miss Elaine Zurick. Stand- 
ing, left to right, are Mike Meisler: 
James Moyer: Don Aker: Miss Rosalind 
Caplan; and John Muller. 

The March of Dimes Greater New 
York goal, of which the cosmetics in- 
dustry is fund-raising for its fair share, 
is $3,000,000. 


lieved to be the first and most carefully 
edited handbook ever compiled for the 
American drug industry. The publication, 
interestingly illustrated with old medical 
prints, embraces approximately 40 phar- 
maceutical groupings, each accompanied 
with selected flavoring recommenda- 
tions. 

Drug manufacturers may 
copies by writing the firm. 


obtain 


BONNE BELL, INC. HONORS FIRST 25-YEAR CLUB MEMBER 


i? 





J. G. Bell, president of Bonne Bell 
Inc., presented an engraved set of can- 
delabras to Robert W. Gould, vice presi- 
dent and director of laboratories, mark- 
ing Mr. Gould’s 25 years of continuous 
service to the company. The presenta- 
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tion was made during a luncheon cele- 
bration, held December 26th. 

Mr. Gould joined Bonne Bell in 1931. 
In 1948 he became Vice President and 
head of all product research and devel- 
opment. 





Cosmetic Credit Men Frolic 
at Annual Winter Party 


The members of the eastern division 
of the National Chemical Credit Assn. 
gathered in full force to enjoy their an- 
nual Winter party at the Hotel Savoy 
Plaza, on the evening of January 25, 

Following a sumptuous banquet danc- 
ing was enjoyed until a late hour. The 
complete success of the affair was due 
largely to the work of William and Rob- 
ert Otte. 


Morningstar Nicol Lays 
Cornerstone for Plant 


At cornerstone ceremonies on Decem- 
ber 22 Morningstar, Nicol, Inc., dedicated 
new plant facilities in Hawthorne, N. J., 
which will triple its production potential 
and double its floor space in that city. The 
occasion also commemorated the 105th 
anniversary of the business (dating from 
the original Charles Morningstar opera- 
tions) at the same site where the J. M. & 
J. S. Nicol operations began 75 years ago. 
The merger of Morningstar, Nicol occur- 
red in 1929. 

The new facility is the latest link in the 
nine plant production network of the con- 
cern, and its industrial adhesives subsidi- 
ary, Paisley Products, Inc., and the last 
step in a 1956 expansion program involv- 
ing more than a million dollars. 

Officiating at the ceremonies were Jo- 
seph Morningstar, chairman of the board 
and the third of five generations of Morn- 
ingstars in the business; George J. Muller, 
president; Murray Stemple, executive vice 
president; and Mayor Louis Bay of Haw- 
thorne. 


Shulton, Inc. Announces 
New Canadian Subsidiary 


Shulton, Inc. has announced the forma- 
tion of a subsidiary in Toronto known as 
Shulton of Canada, Limited. George M. 
Thomson, manager of Shulton’s Canadian 
branch, has been named a vice president 
and general manager of Shulton of 
Canada, Limited. 

The new company plant in the Dow 
Mills Model Industrial Section of To- 
ronto, opened in 1956, will serve as ad- 
ministrative and sales offices as well as 
the manufacturing plant for the new 
Canadian subsidiary. 


Directors of NBBA 
Will Hold Meeting 


The board of directors of the National 
Beauty and Barber Manufacturers’ Assn. 
will hold a breakfast meeting in the 
Town Room, Hotel Statler, New York 
City at 9 a.m. on March 13, the day 
before the close of the International 
Beauty Show. 


California Packaging Club 
Announces New Officers 


The new officers of the California 
Packaging Club are Irl Korsen, presi 
dent; James Young, treasurer; Jess 
McBee, secretary; Roy Donahue, vice 
president. 
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AT THE WINTER PARTY OF THE NATIONAL CHEMICAL CREDIT ASSN. 


Beauty and Brains: Mr. and Mrs. Gustav Wohlfort, Mr. and Mrs. Edgar Smith who will be the next chairman at the end of the fiscal 
Charles Schneider, Mrs. Dorothy Irslinger and George White year stops for a chat with Mr. and Mrs. Robert Otte 


Former chairman and Mrs. Frank Breiter snapped with Mr. and Mrs. Mr. and Mrs. B. H. Bush, Mrs. Edgar Smith, Mrs. W. E. Foster and 
Monroe Fass at the enjoyable cocktail reception Miss Clare Gincel made up one of the informal groups 


Everybody had a grand time including Mr. and Mrs. R. D. Sheldon, Among the guests of honor at the festivities were Mr. and Mrs. 
Mr. and Mrs. John Thompson and Mr. and Mrs. Harold Mix John Andrus and Mr. and Mrs. Charles Ackerman 


John F. Berg relates a humorous anecdote to the evident delight of itinerant traveler Joseph Lynch chats on trips to Mr. and Mrs. Charles 
Louis W. James, Nicholas Byrne and Mrs. Berg Rickert, Mr. and Mrs. John Cartledge and Mrs. Lynch 
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CALIFORNIA COSMETIC ASSN. IS 25 YEARS OLD 


The California Cosmetic Assn. began 
its twenty-fifth year with the installation 
of officers at its annual banquet at the 
Beverly Wilshire Hotel in Beverly Hills. 
Harry F. Taylor, Studio Girl-Hollywood, 
Inc., was unanimously re-elected presi- 
dent. Inducted with him were Donald 
A. Breyer, Anatole Robbins, Inc., Ist 
vice president; Paul Klein, Klein Indus- 
tries, Inc., 2nd vice president; Gail L. 
Engel, Beauty Creators, secretary; and 
Don G. Edmonston, Colonial Dames, 


Francois Goby Spends 2 Months 
of U. S. Trip in Hospital 


Francois Goby, president of Tombarel 
Freres, Grasse, France, accompanied by 
Mrs. Goby returned to France January 
11 after spending three months in the 
United States. Unfortunately shortly after 
his arrival October 12 Mr. Goby was 
taken to the New York hospital for treat- 
ment of acute hepatitis. The condition 
was so serious that Mr. Goby was con- 
fined in the hospital for two months 
which necessitated spending Christmas 
there. As a result. Mr. Goby was unable 
to make the usual calls on the trade 
which he enjoys making on his annual 
trips to this country in company with 
executives of the American company, 
Tombarel Products Corp. of New York. 
Mr. Goby has crossed the Atlantic ocean 
on these trips exactly 62 times. 

Tombarel Freres of which Mr. Goby 
is the president, is one of the oldest es- 
sential oil companies in Grasse with well 
over a 100 years of service. Its first long 
term contract with an American com- 
pany was in 1893. Later the firm was 
represented in the United States by the 
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Inc., treasurer of the organization. 

Members elected to serve on the 
board of directors include Davis Factor, 
Dr. Paul Jewel, E. M. Stolaroff, A. J. 
Coghlan, John Daley, C. Ray Sanders, 
Arnold L. Lewis, Henry R. Herold, 
Thomas Sheffield, William Nenstiel and 
Robert Sandke. 

Photographed at the installation were, 
left to right seated, Mr. Klein, Mr. 
raylor, Mr. Breyer; and standing, Miss 
Engel and Mr. Edmonston. 


National Aniline & Dye Co. and sub- 
sequently by Orbis Products Trading Co. 
and Albert Verley & Co. In January 1937 
an American company, Tombarel Prod- 
ucts Corp., was established with the late 
Louis Zollinger as president, to handle 
the interests of Tombarel Freres in this 
country. The American company accord- 
ingly is celebrating its 20th anniversary 
this year and it is interesting to note that 
three of the employes, including Howard 
Miller, who were with the company when 
it was founded, are still with the concern. 
Dr. Paul Muhlethaler, president, joined 
the company in 1946. 

Despite his confinement in the hospital 
Mr. Goby held numerous conferences 
with President Muhlethaler, Arthur C. 
Gogarty, sales manager and others as- 
sociated with the company. Just before 
his departure, Mr. Goby expressed gratifi- 
cation with the progress of the business 
and stated that he found general condi- 
tions to be excellent. 

As to conditions in Grasse, Mr. Goby 
reported that results of the frost last 
Spring will still be felt 100 per cent for 
mimosa products and heavily if not so 
severely for orange flowers. Rose was 


very abundant and the jasmin crop was 
about 10 per cent below the previous 
year. When the new crop comes, fortu- 
nately, there will be no carry over of old 
stocks. Lavender was very short with 
high prices prevailing. Lavendin was 
abundant with not much change in the 
prices. 

On his departure, Francois Goby added 
smilingly that he expects to return to the 
United States before the end of this year 
when he hopes to be able to see more of 
his host of friends here. 


Bright Future Predicted 
for the Cosmetic Chemist 


The imaginative cosmetic chemist has 
an unlimited future in an industry where 
annual sales, not including soaps, are 
now running close to one and a quarter 
billion dollars, James H. Baker, presi 


James H. Baker 


dent, Gar-Baker Laboratories, Inc., said 
recently in observing his company’s 
25th anniversary. 

Recalling that cosmetic chemists were 
“frowned upon” by the industrial re- 
searcher 25 and 30 years ago as “cook 
book artists,” he said “the number of 
excellent cosmetic products now on the 
market is proof that this branch of 
chemistry had reached maturity. The 
present-day cosmetic chemist is_ well- 
grounded in many phases of the science, 
including theoretical, analytical and 
biological chemistry, in bacteriology, 
irritation and toxicology.” 

The growing importance of chemistry 
to the cosmetic industry was further 
stressed by Mr. Baker when he pointed 
out that the Society of Cosmetic Chem 
ists, of which he is 1958 President-elect, 
was formed in 1945 with 12 members 
and has now grown to more than 580 
in the United States alone. 

Gar-Baker Laboratories opened for 
business early in 1932, intending to 
specialize as consultants in the food and 
drug fields; but, like many another firm 
that has gone tangent to its original 
intent, it was found that cosmetic and 
industrial problems were taking the 
largest portion of time. The “Gar” in 
the corporate name was derived from 
Dr. Ira D. Garard, now retired, then 
professor of chemistry at N. J. College 
for Women, Rutgers University, who 
was an early member of the firm. 
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Foster D. Snell Adds SHULTON, 
Seil, Putt & Rusby 


Foster D. Snell, Inc., chemical con- 
sultants, New York, has bought Seil, 
Putt & Rusby, Inc., another New York 
consulting firm. The move represents 
the fourth major expansion for Snell 
in recent years. 

Dr. Stephen S. Voris, president of Seil, 
Putt & Rusby, will join Snell as director 
of the new subsidiary. All other employ 
ees will also join Snell 


INC. HOLDS ANNUAL SALES MEETING 





































Lady Esther Announces 
Price Increases 





The retail selling prices of two sizes 
of Lady Esther 4-Purpose Face Cream 
were increased on January |. The 1.8 
ounce size went from 35 to 39 cents: 
and the 3.7 ounce size from 59 to 65 
cents. Regular trade and cash discounts 
remained the same 












Helena Rubinstein Officials 
Further European Expansion 


Roy V. Titus, chairman of the board 
and executive vice president of Helena 
Rubinstein, Inc., and Max Ettinger, chief 
engineer in the firm’s Long Island fac 
tory, left New York on February 2 for 


England, France, Germany and Switzer 


George L. Schultz, right, presents the President's Award to James Luse. 







land. The trip is in connection with new Shulton, Inc. held its annual sales Award to James Luse of the Midwest 
plants being constructed in the current meeting at Ponte Vedra, Florida, on Territory. Branch Managers’ Awards 
expansion program of the company in December 3-6 The purpose of the were given to the following: Edmund 
these countries as well as South America meeting. which was attended by branch Commons of the Eastern’ Territory; 
managers and sales representatives from James Freel of the Southern Territory: 
all parts of the United States and Justin Griffin of the Midwest Territory; 





Van Dyk & Co. Appoints 















Canada, was to outline sales, promo Gerald Gurley of the West Coast Terri 

Western U. S. Representative tional and advertising plans for 1957. tory. “Rookie Salesman of the Year’ 

tas It was headed by George L. Schultz, Award went to Herbert Moran of the 

H. Southwell Co., 599 | South president; Frank N. Carpenter, Jr., vice West Coast Territory for his sales 

Western Ave., Los Angeles 47, Calif., president; Richard N. Parks, sales man achievements. 

specialist in containers for the cosmetic ager; and Miss Maxine Rowland, ad- George M. Thomson, manager of 

and other industries, has been appointed vertising manager Shulton, Toronto, presented the Cana- 

representative in the Western United The annual awards to outstanding dian awards for outstanding _ sales 

States for Van Dyck & Co., Inc., of sales representatives were made. George achievement to John D. Middleton and 
Belleville 9, N. J., manufacturers of cos L. Schultz presented the President's Donald M. McKenzie. 


metic and aromatic raw materials, and 
sunscreening compounds 











State of California. He is a member of Dr. Yves-Rene Naves Honored 


: -rican Chemical Society, a fe . . 
the Americar remical Society, a fellow By Italian Cosmetic Group 
of the American Institute of Chemists, a 



















member of the Food Technologists, the Dr. Yves-Rene Naves, director of re 

Flavoring Extract Manufacturers Assn., search of L. Givaudan & Cie., S. A. of 

and the Cosmetic Assn. of California. Geneva, has been nominated an honorary 

member of the Comitato Italiano di 

Dr. Thomas H. Vaughn Named Estetica e Cosmetologia (Italian Com- 

Exec VP of Pabst Brewing mittee of Aesthetics and ¢ cometics). The 

honor was bestowed upon him in consid- 

D1 Thomas H. Vaughn has been eration of the work he has done in the 

named executive vice president in charge field of essential oils, synthetic aromatics 
of corporate development of Pabst Brew- and related products. 


ing Co. He will coordinate corporate and 










product development, market research, NBBA 16th Annual Convention 
» . > > . > s 
patent activities for the Industrial Prod In New York on August 9-10 
paid ucts and Feed Supplement divisions and 
Benjamin Kapp : ; : 
the scientific laboratories of the company The National Beauty and _ Barber 
Dr. Vaughn is recognized as one of Manufacturers’ Assn. will hold its 16th 
Benjamin Kapp who has sold to the the nation’s most prominent figures in annual convention at the Hotel Statler 
perfume and cosmetic trade on the West the field of industrial science and corpo- in New York City on August 9-10. The 
Coast for the past 25 years, heads South- rate development. He was formerly vice meeting will immediately precede the 
well’s aromatic and cosmetic raw mate- president with Colgate-Palmolive Co., Institute’s 1957 dealers show and con- 
rials division. He is a graduate chemical where he directed a world-wide research vention. Jacob Reck is executive vice 
engineer and licensed as such by the and development program. president of the organization 
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Samuel Rubin, president of Faberge, Inc., at the ceremony presenting Guest of Honor Mayor 
Robert F. Wagner with a silver Bible and plaque at the January 7 dinner-concert of the Ameri- 
can Fund for Isroei Institutions. Mr. Rubin is president of the Fund. Left to right are Mayor 
Wagner; Fredric R. Mann, Board Chairman of the Fund; Samuel Rubin; Spyros P. Skouras. 


Polak’s Frutal Works Offers 
Pharmaceutical Flavor Brochure 


A pamphlet, “Flavors for Pharmaceu 
tical Formulations,” has been published 
by Polak’s Frutal Works, and is to be 
mailed by the company to all manu- 
facturers of drug and pharmaceutical 
preparations throughout the United 
States and Canada. In addition to sug- 
gesting the proper type flavor for differ- 
ent medicinals, it also offers specific 
advice on taste corrective 
overcome bitter, chalky, 
astringent tastes. 

The company says that it can 
thoroughly study such variables as pH, 
functional group reactivities and other 


agents to 
moldy and 


incompatibilities, and can suggest re- 
formulation if necessary. Because of 
recognized taste preferences among 
different age groups, specific flavors can 
be offered for pediatric, geriatric o1 
general use. 


Charles of the Ritz 


Opens Hair Fashion School 


Charles of the Ritz School of Ad- 
vanced Hair Fashions, Ltd. has been 
opened in New York City. Leon Amen- 
dola is director. The hair school will 
have post-graduate classes for experi- 
enced beauty operators who wish to 
learn the latest styling methods. 


Seen lunching at the Stork Club where Richard Malmstrom of N. |. Malmstrom & Co. enter- 
tained were: Mary O'Keefe; Mr. Malmsirom; Miss Kay Fitzpatrick of the Toilet Goods Assn.; 
Miss Kay Colion of Morningstar-tvicol, Inc.; and Miss Alice Ackermann of Avon Products, Inc. 
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John H. Breck Presents 
Pageant of Hairstyles 


Coiffure Cavalcade, a pageant of hair- 
styles and fashions, was presented by 
John H. Breck, Inc. in cooperation with 
Filene’s Crystal Salon on January 18 
at the Hotel Statler in Boston. Featured 
at the show were coiffures over the cen- 
turies, from early Egyptian times to the 
present. Models wore historically authen- 
ticated costumes of each era. An in- 
tegral part of the program was _ the 
history of the development of cosmetics 
and preparations for the care of the 
hair, with special emphasis on the role 
of modern chemistry in today's prod- 
ucts. Highlight of the Coiffure Cavalcade 
number of 1957 hairstyles, 
demonstrating what high fashion will 
decree for the year. 


was a 


Warner-Lambert Pioneer in 


Feature Film Promotion 


A one hour weekly feature film pro- 
motion of the products of Warner 
Lambert Pharmaceutical Co. over 128 
rV stations for 39 weeks, costing $4,- 
000,000, has been arranged by that com- 
pany and the new NTA network. Op- 
tions run through 1959. This is the first 
time an all film national network promo- 
tion has been inaugurated. 


Max Factor Hollywood 
Holds Sales Meeting 


Presided over by Davis Factor, the 
annual year end sales meeting of Max 
Factor Hollywood was held recently at 
Chicago’s Sheraton Hotel. More than 
150 of the Hollywood make-up firm’s 
territorial representatives, travelling 
salon consultants, officers, directors and 
other executives were in attendance to 
make this the largest gathering ever 
accorded a Max Factor sales meeting 

Davis Factor, board chairman of 
Max Factor & Co., outlined advertising, 
sales promotion, and merchandising 
plans for the first six months of 1957 
and gave a summation of the co- 
ordinated factors that contributed to the 
unprecedented sales volume enjoyed by 
his firm during 1956. He was assisted by 
Max Factor, Jr., president; Max 
Firestein, executive vice president; Lee 
Rosene, Ben Gilmore and Al Rubin, the 
company’s three sales managers; and 
Kenneth D. Caldwell, vice president 
and advertising director. 


Dorothy Gray Promotion 
On Lipstick Duo Launched 


Dorothy Gray, Ltd., has launched pro 
motion on its Lipstick Duo, an offer of 
two lipsticks in new red and gold or 
blue and gold cases for $1.25, a $2.50 
value. There is a choice of two formulas, 
the Sheer Velvet Stay-All-Day or the 
Sheer Velvet Creamy. Colors include 
Right Red, Edwardian’ Rose, Siren, 
Queen’s Taste, Figurine Look, and Real- 
ly Pink, with two additional choices in 
Sheer Velvet Creamy, Blush Pink and 
Tangerine. 
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Hazel Bishop Inc. is discontinuing 
direct selling. In future its distribution 
will be in the hands of wholesalers. 
Donald Burr has resigned as president 
of the company and Raymond Meffen, 
formerly with Lentheric, has been ap- 
pointed vice president in charge of 
marketing. 


Over 1800 advance reservations for 
the 31st annual Drug, Chemical & Allied 
Trades Section of the New York Board 
of Trade banquet to be held at the 
Waldorf Astoria hotel March have 
been booked, with a heavy demand for 
tickets continuing. 


Roux Laboratories began distribution 
of professional and retail lines of Roux 
and Eternol haircolorings and other 
cosmetics through Paragon Distributing 
Corp., 110 E. 153 St., New York, 


January 2. 


So that the consumer may open the 
package easily Procter & Gamble Co. 
has adopted a tear tape on its recently 
introduced pink colored wrapper for the 
new pink cleansing soap. A finger tab 
slot is die cut on the edge of the foil 
wrapper to expose the leading end of 
the tear tape. 


A liquid shampoo for dogs developed 
scientifically by Dr. Jean Martinat for 
canine skin and fur is being offered by 
Masterpiece Products, 51 W. 52nd St., 
New York of which Alexis Pulaski is 
the head. The shampoo comes in two 
colors, pink and turquoise and retails 
for $1.50 per pint or $2.50 for the 
quart size. Mr. Pulaski is an expert in 
the care of dogs. It is estimated that 
there are 30 million dogs in the United 
States. 


Fair trade is in full force in 35 states 
having 74.6°% of the population and 
accounting for 76.5% of the total per- 
sonal income in the United States. 


Foragers of America, the oldest as- 
sociation in the cosmetic industry, 
celebrated its 59th birthday at its an- 
nual banquet. Victor Fredholm, presi- 
dent, introduced Jack Mohr, toastmaster, 
and Jean Despres, guest speaker. Among 
the others who were called on for 
speeches were: Jean Millon, Louis 
Nadelson, Charles Cavalli, the dis- 
tinguished Joe E. Brown, and Harold 
Hutchins. New executive officers for 
1957 are: President, Hugh Finn and 
Vice President, Robert MacGilvray. 


An employes’ retirement trust plan 
has been adopted by Bjorksten Research 
Laboratories, Madison, Wisc. for all 


employes who make their careers with 
trust will be sup- 


the company. The 
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©portiicnt 


ported by annual irrevocable contribu- 
tions of the Laboratories of one-half 
of the company’s profits. These will be 
paid into a trust fund the proceeds of 
which will be paid to individual members 
as bonuses or pensions. 


For the first time in its history 
Colgate-Palmolive Co. is making avail- 
able a special wholesaler agreement to 
cover all of the firm’s toilet articles and 
vaseline preparations. District repre- 
sentatives of the company are presenting 
the plans to all service wholesalers out- 
lining the company’s new policy. 


Exactily 3,835,008,000 glass containers 
for cosmetics and drugs were made and 
shipped by U.S. manufacturers in 1956 
according to the Glass Container Man- 
ufacturers Institute Inc. This was about 
21% of the total shipments of glass con- 
tainers for all purposes during the year 
and represented an increase of one- 
tenth of one per cent over 1955. 


The rating of excellent management 
in 1956 of the American Institute of 
Management was won by Colgate- 
Palmolive Co., the Gillette Co., Bristol- 
Myers Co., Procter & Gamble Co. and 
Olin Mathieson Chemical Corp. The 
foregoing were the only companies in 
the allied industries to win the rating 
which was given to a total of 410 
companies. 


National Packaging Week April 8-11 
will feature the National Packaging 
Exposition in Chicago and the national 
packaging conference in conjunction 
with it. The exposition and conference 
will take place in Chicago's International 
Amphitheatre. The present packaging 
bill in the United States is estimated to 
be ten billion dolars. 


The baby output for 1956 is ex- 
pected to set an all time record of 


4,202,000 according to the Dept. of 
Health, Education and Welfare. This 
is 3% ahead of 1955. An _ increasing 


number of manufacturers are offering 
or planning to offer cosmetic products 
for babies. 


The usefulness of commercial hand 
cleaners in areas where water is not read- 
ily available is evaluated in a report of 
an Air Force sponsored research project 
now available to industry from the Of- 
fice of Technical Services, U. S. Dept. of 
Commerce, Washington, D. C 


The spring advertising campaign for 
Helen Neushaefer, Inc., is to be built 
around the personality of Helen Neu- 
shaefer, one of America’s ten best-dressed 
women and creator of creme nail polish. 








SF 
For FILTERING 
and FILLING 


MODEL 8 ESS — Excellent for filtration 
of perfumes, essential oils and other 
liquids. Made from stainles steel either 
cast or rolled stock, precision ma- 
chined and highly polished. Easy to 
set-up, screens can be removed quickly 
and cleaning is simple and rapid. 





MODEL EBW-—This filter is recom- 
mended for small batches where filter 
aid is required. Design eliminates need 
for rubber washers... asbestos filter 
sheets form their own seal 








Will fill small or batch lots of material 
at lowest cost. Fills bottles to uniform 
height without loss of material. Vari- 
ous spouts for filling shaker-type bot- 
tles to gallons. 


Write for Illustrated Catalog 











Stat tome te 


10 FAIR ST., KINGSTON, N. Y 


Branch Office & Showroom 
New York City 
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ESSENTIAL OIL ASSN. STANDARDS ACCEPTED IN WORLD TRADE 


Daniel Beyer, Don Bush, Robert Montgomery and Edward Ellis discuss 
the forthcoming entertainment features 


Philip Chaleyer, H. C. Ryland, Fred G. Buehler, F. F. Dittrich, William 
Barlow and G. J. Waegelin at ease 


Ex-President Lovis Gampert, Adolph Dingfelder, A. Dubenchiek and Dr. Victor Fourman, William Lakritz and Carl Wellenkamp snapped 


Robert Felton pause just before the banquet 


Members of the Essential Oil Assn. of 
the U. S. A. who attended the stimulating 
annual meeting January 4, reported in 
the January issue, are still discussing the 
fact that the association’s work on stand- 


Green and Purple Hair 
Forecast for 2000 A.D. 


Dr. J 
Plus, Inc » 


Schultz, president of Lanolin 
recently predicted a wider use 
of colors in makeup, with green and 
purple hair as the norm by 2000. To 
1ugment the hair coloring, Miss America 
vt that year will use a variety of color 
nake-up on her skin, ranging from pale 
blue to bright orange. Lipstick and eye 
Shadow will also take on new colorful 
tones, to round out the ensemble. 

Dr. Schultz also predicted that cos- 
metics of that era will be semi-permanent. 
the wearers will be able to wash their 
face and Sleep without a trace of the 
nakeup coming off. Special preparations 
however will take it off easily when it’s 
time for a change 


RBiochemists by then will have pro- 
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ards has been accepted in world trade 
The reports of the various committees 
showed the sound progress the asocia- 
tion has made in advancing the interests 
of the entire industry. The affair was not 


duced medicinals which will correct skin 
maladies internally, and preparations ap- 
plied to the skin will be history. 

[Two-tone makeup to match the new 
two-tone convertible is in everybody's 
future 


American Management Assn. 
Annual Marketing Conference 


The impact of the shift to a marketing 
concept in the selling field was high- 
lighted by speakers at the annual market- 
ing conference of the American Manage- 
ment Assn., at the Hotel Statler, New 
York City, February 4-6. More than 
1.000 marketing and sales executives 
heard an analysis of a ten year study of 
consumer buying habits prepared especi- 
ally for the conference. 


discussing the rising tide of business 


only informative but as usual was most 
enjoyable. The accompanying photo- 
graphs taken at the meeting is apt evi- 
dence of the spirit of the conviviality 
which characterized the meeting. 


Package Design Consultant 
Associated with L. Tavor 


V. A. Hinzenberg, former head of 
production of J. Makowsky Corp., has 
been engaged by Luba Tavor as a con 
sultant on production. The production 
service is provided by the package de 
signing firm at no extra cost to clients 
outside New York City, and occasion 
ally to those inside the city. 


City College of New York 
Offers Marketing Course 


Ihe City College of New York ts 
offering in the spring a course in applied 
export marketing of chemicals and drugs 
It will be presented during the evening 
session. The course is open as a public 
service to non-matriculated students 
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Patents Applied for... 


BIG FIRST 


The only of its kind 


N. C. Neustrup, H. J. Edmon and Maurice 
progress made in standardizing aromatics 


VENDING MACHINE 


Specially Developed 
for the 


Cosmetic Industry 
3 
EXCLUSIVE 
LICENSE AVAILABLE 


for nationwide use 


The long and short of it as demonstrated by J. Mallory, Ray Lermond, 
A. E. Ueland and C. Lloyd Fischbeck 


OPEN till Feb. 28, '57 
Principals only 


BOX 3141 
American Perfumer & Aromatics 
48 West 38th St., New York 18, N.Y. 


Both David Lakritz and Joseph Fein display their optimism over the 
outlook for the industry in 1957 
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Mrs. Robert D. Buckalew, wife of Roger & Gallet'’s vice president of marketing, recently 
received a souvenir from the past—the original Kodachrome of her portrait which appeared 
on the October 1944 cover of Redbook. It turned up on moving day. From left to right are: 
Jonel Jorgulesco and Hal Hutchins, both of Redbook, and Mr. and Mrs. Robert Buckalew. 


Noted Scientist in Samuel 
Rubin Chair in Anthropology 


Dr. Paul Radin, noted anthropologist, 
author and authority on the American 
Indian, has been named Samuel Rubin 
Visiting Professor in Anthropology at 
Brandeis University. Now in Switzerland 
doing research as a Bollingen Founda- 
tion FeHow, Dr. Radin joins the Brandeis 
faculty this month. He will teach two 
courses, “The World of Primitive Man” 
and “Philosophical Speculations Among 
Primitive People.” 

The Samuel Rubin Chair in Anthro- 
pology to which Dr. Radin has been 
named was established at the University 
in 1951 by the president of Faberge Inc., 
New York City. 


Atlas Powder Co. Breaks 
Ground for New Center 


Atlas Powder Co. has started construc- 
tion of a new $3,000,000 technical cen- 
ter designed to enable the company to 
intensify its long-range basic research 
program, as well as to expand its tech- 
nical services to the cosmetics industry. 
It is located adjacent to the firm’s gen- 
eral offices in a suburban area near 
Wilmington, Del. It is scheduled for 
comp'tetion by the end of this year. 


Columbia Announces Recipients 
Of Henry Hurd Rusby Award 


The annual alumni award dinner-dance 
»f the Columbia University College of 
Pharmacy will be held on March 31. At 
that time the Henry Hurd Rusby Award 
will be presented to Frederick D. Lascoff 
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and Vivian K. Commons. Honorary 
membership certificates will go to 50 year 
graduates (Class of 1907) and 25 year 
graduates (Class of 1932). 


Warner-Lambert Appoints 
Former Nepera Officers 


Stanley S. Lasdon has been elected 
a director and vice president of the 
Warner-Lambert Pharmaceutical Co. 
Milton S. Lasdon has been elected a 
vice president of Warner-Lambert and 
named president of the Nepera Chemical 
Division at Harriman, N. Y. 

Both are former officers of Nepera 
Chemical Co., recently acquired by 
Warner-Lambert. 


Aceto is Sales Representative 
For Pure Chemicals, Ltd. 


Aceto Chemical Co. has been ap- 
pointed exclusive United States sales 
representative for Pure Chemicals 
Limited of Liverpool, England. Pure 
Chemicals manufactures a wide range of 
organic compounds which find applica- 
tion in the pharmaceutical, perfumery 
and other fields. 


Industrial Consultant Firm 
Goes into Operation 


John B. Calkin is president of a new 
firm of industrial consultants known as 
Calkin & Bayley, Inc. It will specialize 
in marketing and economic research, 
product and market development, proc- 
ess development and design, business and 
plant surveys and analysis and testing. 


Michigan Chemists Elect 
Officers for 1957 


The Chemical and Allied Industries 
Assn. of Michigan has elected J. Glen 
Hicks of Monsanto Chemical Co. presi- 
dent for 1957. Other newly elected of- 
ficers are: Wayne E. Luff, Mallinckrodt 
Chemical Works, vice president; Daniel 
F. Bradley, Shell Chemical Co., secre- 
tary; and Bruno Gheradini, J. T. Baker 
Chemical Co., treasurer. 


OBITUARY 
William H. Adkins 


William H. Adkins, who has been as- 
sociated with the essential oil and 
aromatic chemical industry for forty 
years, died January 7 following a fall 
in his home when he broke a hip. Mr. 
Adkins was born and educated in St. 
Louis, Mo., completing his studies at 
Washington University. He began his 
business career with the Monsanto 
Chemical Co. and then joined B. T. Bush 
when he organized B. T. Bush _ Inc. 
which was subsequently succeeded by 
Givaudan-Delawanna, Inc. From Givau- 
dan-Delawanna he went to Schimmel & 
Co. with whom he was associated until 
he suffered a heart attack followed by 
pneumonia, when he relinquished active 
business to embark in a brokerage and 
consulting service which he operated 
from his home. He is survived by his 
widow. Mr. Adkins was known as a 
diligent worker who was well informed 
on many matters in the aromatic chemi- 
cal and its allied industries and will be 
missed by a wide circle of friends. 


William H. Robinson 


William H. Robinson, sales manager 
of McKesson & Robbins Laboratories, 
died on December 10 at the age of 55. 
He joined McKesson in 1939 and has 
served in various capacities for the last 
17 years prior to his death. 


Dr. Ferdinand W. Breth 


Dr. Ferdinand W. Breth, vice presi 
dent and technical director of L. 
Sonneborn Sons, Inc., died in New York 
City on January 8. He was seventy years 
old. Dr. Breth had been associated with 
Sonneborn since 1915, when he came to 
the United States. 


C. R. Runnells 


C. R. Runnells, founder of Dermetics, 
Inc., who began the business in Seattle, 
Wash. and later opened a New York 
office, died recently from a_ heart at- 


tack. 


William N. Huse 


William N. Huse, vice president ot 
the Bon Ami Co., New York, died 
January 16 in Greenwich, Conn. at the 
age of 45 years. 
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GeERSONALITIES 


Roy Hagelin is the sales manager for 
Ungerer & Co., Inc. He has been asso- 
ciated with the essential oil industry for 
over 25 years, most recently as a staff 





Roy Hagelin 


member of Sunkist Growers, Inc., of 
Ontario, Calif. He will make his head 


quarters at Ungerer’s main office in 
New York City. 


Robert D. Buckalew, vice president of 
Marketing for Roger & Gallet, accom- 
panied by Mrs. Buckalew, recently spent 
three weeks in Europe on a business trip, 
where he attended an international sales 
meeting of Roger & Gallet distributors 
in Paris. He also visited Belgium, Switz 
erland, Italy and England. 


Armin A. Schlesinger has been elected 
chairman of the board of Heyden 





Armin A. Schlesinger 


Newport Chemical Corp. Previously he 
was chairman of the board of Newport 
Industries, Inc Mr. Schlesinger is a 
director of Square D. Co., and previ 
ously was president of Newport Co., 
Steel Tube Co. of America, and Mil 
waukee Coke and Gas Co 
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Robert A. Foresman, Jr., aerosol con 
sultant, who is sailing to Europe in 
March, plans to spend a week in Naples, 
Italy, and then spend twelve days in 
Switzerland, Germany, France, and the 
low countries, after which he will spend 
three days in England. For the purpose 
of exchanging information he will take 
samples of his major laboratory equip- 
ment with him to display to anyone 
interested 


Joseph Baird Magnus, executive vice 
president of Magnus, Mabee & Reynard 
Inc. has been appointed Vice-Com- 
mandant-Vice President of the Veterans 
Corps of Artillery, New York State, 
constituting the Military Society of the 
War of 1812 with the rank of Lieut 
Colonel. Col. Magnus has been active 
in the Corps, the oldest military com 
mand in the state since 1946. 


Joseph A. Danilek, president of Mary 
Chess Inc., and Mrs. Danilek left Janu- 
ary 16 for a four to five weeks visit to 
Florida. Following a vacation at The 
Breakers, in Palm Beach, Mr. Danilek 
will visit the many outlets of Mary Chess 
in Florida, Louisiana, Texas and Okla- 
homa with Miss_ Frances’ Balfour, 
southern representative. Before return- 
ing to New York, he will travel to 
Mexico City to talk over with agents 
there the Mexican market for Mary 
Chess products. 


Nathan Fretz, Verona Chemical Co.. 
and Mrs. Fretz are receiving congratula 
tions On the arrival of Carol Patricia. 


Irving P. MacPherson, Jr. has been 
elected vice president in charge of do- 
mestic and foreign sales and a director 
of the George W. Luft Co., Inc. and its 
subsidiaries. He comes to the Luft 
organization from Warwick and Legler, 
Inc., where he was vice president and 
director of marketing. 


Richard J. Hale has been appointed to 
the Chicago Flavor Sales division of van 
\meringen-Haebler, Inc., and will repre 
sent the company to food manufacturers 
throughout the midwestern area. He is 
a member of the Institute of Food Tech 
nologists and Cereal Chemists 


Victor A. Pizzolato has been named 
to the position of product manager fot 
toiletries at Lehn & Fink Products Corp 
He will supervise all marketing phases 
for Hinds Honey & Almond fragrance 
cream, Etiquet deodorants, and other 
toiletry products soon to be launched 


Hatton B. Rogers has been appointed 
a vice president of Dodge & Olcott, Inc. 
He joined the firm in 1954 as Director 
of the Dry Solubles Divisions. Prior to 





Hatton B. Rogers 


that he had been associated with the 
Huron Milling Co. He will work from 
the company’s main offices in New York 
City. 


Robert C. Brumberger§ has _ been 
named manager of chemical industry 
sales for Nuodex Products Co., a divi- 
sion of Heyden Newport Chemical Corp. 
He will direct sales activities in the cos- 
metic and other fields. 


Annette Green has been named di- 
dector of consumer publicity for Helene 
Curtis Products, Inc. She will direct 





Miss Annette Green 


consumer publicity for the complete line 
of Helene Curtis hair care preparations, 
Stopette, and consumer and trade pub- 
licity for the Kings’ Men toiletry line 
She will also continue her duties as 
director of consumer and trade publicity 
for Lentheric. 
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Frank Mace has joined the George 
W. Luft Co., manufacturers of Tangee 
cosmetics, as general sales manager. He 
was formerly associated with the Ronson 


Corp. 


S. Eskenazy of Felton Chemical Co. 
has been transferred from the firm’s 
Brooklyn plant to the West Coast branch 
in Los Angeles. He joined Felton five 
years ago after gaining his initial prac- 
tice in the perfume chemistry in South 


S. Eskenazy 


America and Europe. He is a member 
of the Society of American Perfumers 
and the Society of Cosmetic Chemists. 


Mrs. Billie Davis Rogers has been 
appointed sales representative in the 
South for Lancome Sales, Inc. Her terri- 
tory covers the states of Texas, Arkan- 
Mississippi, and Okla 
homa: and Memphis, Tennessee. 


sas, Louisiana, 


George Carroll, formerly sales man- 
Helena Rubinstein, is now 
president for 


ager for 
sales Vice Jacqueline 


Cochran 


Irving MacPherson Jr. is now sales 
vice president of the George W. Luft 
Co., makers of Tangee toiletries 


Robert W. Proom is sales manager of 
The House of Harley, Inc. He is a 
member of both B.I.M.S. and C.1.B.S 


Jill Jesse, who has handled perfume 
and cosmetic publicity accounts for the 
past seven years, has announced the 
establishment of her own advertising 
agency under the name of Jill Jesse, Inc. 
Her publicity accounts will be absorbed 
into the new corporate operation, Ad- 
vertising accounts will also be in the 
perfume and cosmetic field exclusively. 


Franklin H. Cooper has been ap- 
pointed technical service director for 
Standard Aromatics, Inc. He will super- 
vise research into cosmetic and aerosol 
problems, and advise on production and 
marketing matters. 


Masaji Takata, managing director of 
Takata) Aromatic Chemicals, Inc., 
Amagasalin City, Japan has _ returned 
home after spending weeks 
calling on the trade in the United States. 
His chief visits were in Los Angeles 
and in New York. On his return trip 
he stopped in Switzerland, Holland, 
England and France. 


several 


Joseph Gilman is the new mid-western 
territorial manager of Germaine Monteil 
Cosmetiques Corp. 


Robert L. Brophy has been named 
director of sales and marketing for 
Chesebrough-Pond’s (Canada) Ltd. He 


Robert L. Brophy 


has an extensive background in the drug 
and toiletry fields and is a director 
of the Proprietary Assn. of Canada. 


Richard L. Syoen has been chosen 
director of the school program of the 
Beauty Division of Helene Curtis Indus- 
tries, Inc. He will be responsible for a 
new broadened program to assist inde- 
pendent beauty schools in recruiting and 
training students. 


John Bland, Angelique & Co., has 
been named general sales manager of 
the Eastern division. He has been with 
Angelique almost since its beginning in 


John Bland 


1946, during which time he has covered 
the east coast. New sales additions to 
the territory are Dana Rhines, Bob 
Howe and Bob Hoehl 


Albert M. Behrens formerly advertis- 
ing manager for Coty, Lentheric and 
Elizabeth Arden has joined the drugs 
and toiletries division of Donahue & Co. 


Miss Mabel Stillman, Germaine 
Monteil Cosmetiques Corp., has been 
named promotional director of Scandia 
Sales Corp. Her former position as West 
ern Territorial Manager for Germaine 
Monteil has been assumed by Kenneth 
L. Morine. 


Arthur F. Bixby has been named man 
ager of marketing research for the In- 
dustrial Division of Pennsalt Chemicals 
Co. Prior to his promotion he was gen 
eral manager of agricultural chemicals 
for Pennsalt’s Western Division. 


-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream. equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory 
and Factorv: Linden, N.J. 
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America’s Original Lanolin Producer 
ESTABLISHED 1914 


Sales Office: 509 Fifth Ave. 
New York. N.Y. 
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MARKET REPORT 


Price Movements Are Largely Upward .. . 


oe movements in oils, aromatic 
chemicals and closely related items 
were largely upward in the first month 
of the new year. The upward trend in 
the seed and spice oil group was further 
extended with some articles advancing, 
such as nutmeg and mace, to a record 
high level. Clove bud oil likewise joined 


the spice group in working upward be- 
cause of rising costs of clove buds. While 
the volume of sales of oils and aromatics 
for the past year may possibly show an 
increase over 1955, earnings are not likely 
to make as good a showing when books 
are finally completed because of higher 
transportation, labor, and other costs. 


PRICE CHANGES 


Advances 


Oil almond sweet 

Oil celery seed 

Oil clove, bud 

Oil coriander 

Oil ginger 

Oil lime, distilled 
Oil mace 

Oil nutmeg 

Oil sandalwood 

Oil tansy 

Palm oil, tanks, N. Y. 
Tartaric acid, imported 


Declines 


Oil lemongrass 
Citral 

Safrol 

Copra, coast, ton 
Menthol, Japanese 
Eugenol 

Cocoa butter 


Prices per pound unless otherwise specified. 


ORANGE OlL FIRMS— 


A development of interest in the citrus 
oil group was the stronger tone in Ex- 
change Brand coldpressed orange oil. 
While the price quoted on Exchange 
Brand orange remained at $1.75 per 
pound, consumers were advised that they 
can only expect to obtain approximately 
40 percent of the quantity they withdrew 
a year ago against contracts. The reduced 
percentage applies to contracts covering 
a six-month period. The tighter supply 
position stems from a shrinkage in raw 
material supplies as well as a lower oil 
yield, 


FIRM OUTLOOK IN MINT OILS— 


With larger consumers of mint oils 
having contracted for a good portion of 
their anticipated requirements in the 
months ahead, and since it will be many 
months before a new crop gets underway 
for distillation, moderately held unsold 
stocks of good quality oils suggest a 
rather firm market in the months ahead. 
In view of the overall trade observers 
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Current Previous 
$1.50 $1.25 
16.00 14.00 

3.25 2.85 
12.00 11.75 
21.50 20.0( 

5.00 4.75 
15.00 11.50 
15.00 13.75 
16.50 14.00 
8.50 8.00 
0.134% 0.1234 

0.42 0.401% 
$1.55 $1.65 
4.75 Saas 
0.95 1.00 

156.50 159.00 

Fae 7.50 

2.00 2.15 
0.68 0.72 


believe there is a_ possibility of price 
edging upward. 


ROSE, CHAMOMILE OILS ADVANCE— 


Bulgarian rose oil prices climbed to 
a new high level, although the new 
quotations were more or less subject to 
quality and odor, A price of $70 an ounce 
was announced by a major supplier of 
the oil representing an increase of about 
$25. Hungarian chamomile oil also scored 
a sharp advance. The upward price trend 
reflected the political unrest in that sec- 
tion of Europe, and the general un- 
certainties that exist regarding future 
international developments. 


OUTLOOK FIRM IN SANDALWOOD— 


Oil sandalwood has been tending up- 
ward for some time, and the past month 
brought a further advance in the oil. 
Demand has continued to run into a fair 
volume which in turn has served to sup- 
port the general strength of the market. 
The last increase in prices was attributed 
to another jump in costs of the chips at 
the last auction held in the primary 


center. New oil prices range from $16.50 
to $17 a pound. 


GUMS GENERALLY FIRM— 


Olibanum siftings were in limited sup- 
ply. After advancing 1¢ to 2¢ per pound 
the situation in gum arabic turned easier 
as tension in the Middle East eased suffi- 
ciently to cause holders in the Sudan to 
offer the material more freely. For a 
time conditions had been so tense that 
exporters believed they would have little 
difficulty in obtaining much higher prices 
for their stocks. Prices for tragacanth 
remained firm and high. 


GLYCERIN DEMAND LAGS— 

Glycerin prices were maintained at 
previous levels in the early weeks of the 
new year despite earlier predictions of 
a decline in the market. Demand proved 
disappointing especially for the account 
of some of the larger users. With stocks 
remaining at a high level of 67 million 
pounds, some trade observers are still 
looking forward to a drop in prices. On 
the other hand greater use of dynamite 
glycerin for the Government's extensive 
road building program could in some 
measure offset a falling off in usage in 
other major consuming lines. 


VANILLA BEAN OFFERS SHRINK— 


Local houses were without firm offers 
of Bourbon vanilla beans for several 
weeks. The absence of offerings from 
Madagascar were attributed to the fact 
that exporters in the primary center had 
become highly concerned over the prob- 
lem of obtaining shipping space since 
only a single steamship line is now serv- 
ing that port. Another strong factor in 
the market is that more than half of the 
new crop of Bourbon beans for March- 
April shipment has been sold to United 
States dealers leaving only about 150 tons 
of the new crop to satisfy world require- 
ments for the next twelve months. 


RHODINOL FIRMING— 


While local prices for rhodinol re- 
mained at $30 to $32 per pound, the arti- 
cle displayed a greater degree of strength 
toward the close of last month. The 
firmer tone was traced to a stiffening in 
geranium oil prices. Should the higher 
prices of geranium be maintained, an 
adjustment in the aromatic chemical will 
in all probability be necessary. 


TARTRATES ACTIVE— 

Prices for domestic tartaric acid were 
unchanged but shipping prices on im- 
ported acid showed an upward tendency. 
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= oe “THE C. E. ISING CORPORATION 


Aromatic Chemicals | MANUFACTURING CHEMISTS 
FOR PERFUMERY AND FLAVORS il AROMATIC PRODUCTS 


Iso Propy! Quinoline e¢ Isobuty!l Quinoline 
Ethyl Anthranilate e¢ Butyl Anthranilate 


Skatol 
Linalyl Anthranilate e Linalyl Ilsobutyrate 











* 
MASKING ODORS for INDUSTRIES 
FLORAL BASES, ISOLAROMES 












(Fixatives) 
TRUODORS 
Al RMOUN (For Perfumes and Toilet Waters) 
| FOUNDED 1908 
CHEMICAL CO., INC. 
600 Ferry Street Newark 5, N. J. FLUSHING | NEW YORK 


WE BUY FOR CASH 
CLOSE-OUTS e SURPLUS 


Bottles « Caps e Jars e¢ Con- 
tainers e Chemicals e Closures 
Cosmetics of any Descriptions 






















Crown Cap 


6, 10, 13 
15 mm Sizes 










ee ee Also Business Small or Large . 


UNIVERSAL OUTLET CO. 


SHEET METAL 1 E. 15th St. e New York 3, N.Y. 
S T A M P i NM G S Telephone Oregon 5-9444— 
CONSOLIDATED FRUIT JAR CO. ape Geen 


NEW BRUNSWICK, N. J. ~~ seremenenenengeneeeiteesernneninenenvmn 











1905 _ 1956 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


A DIE AND LABEL COMPANY 
NATIONALLY USED ' Creators of fine Labels, Fags and . Packages 
COLLECTION AGENCY . eae Aee Om eM 
covering the U. S. through ee 
its own personal representatives 























142 Lexington Avenue New York 16, N. Y. 
(Our Own Building) 







Revised, enlarged Edition 


HENLEY’S 20th CENTURY BOOK 
of 
FORMULAS, PROCESSES, TRADE SECRETS 


Includes sections on Plastics and Photography. Manu- 
facturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,000 formulas, 
o/s processes, trade secrets, A wealth of practical guid- 
ee ry: ance. A single formula may be worth 100 times the 
: ‘STYPTIC PENCILS mee fore price of the book. 
ps nod See tae x aie pm gen Png 
a sad Sha a clot inding. ‘ postpaid. Order today from 
ie adh foe os MOORE PUBLISHING CO., 48 West 38th St., New York 
A. CAVALLA, ine. 163 west 181m Sener, curiae wy 18, NY. 
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CLASSIFIED ADVERTISEMENTS PROFESSIONAL SERVICE 


Rates per line, per insertion: Situations Wanted and Help Wanted, 50c, All other 
classifications, $1.00. Please send check with copy. 


a _ “L’ ART de la PARFUMERIE par EXCELLENCE” 





ieaoies DR. JEAN JACQUES MARTINAT 
LIPSTICK—-MOLDS—LSED—ALUMINUM 
Bargains—-write for wax impression, price-description. PERFUMER-CHEMIST CONSULTANT 
SPENCER, 773 Western Ave., Glen Ellyn, II. Perf 
erjumes 
jeemaianiiniaias Cosmetics Creations of Highly Original Perfumes 
HELP WANTED mn Articles Duplications of Most Difficult Fragrances 


Unique Kind of Professional Services. 
i Flavors 


FLAVOR CHEMIST with thorough knowledge of materials, se 333 WEST 52ND STREET, NEW YORK 19, N. Y. 
and experience in research and development. Leading essential _— TEL. PLAZA 7-3861 

oil firm expanding staff. Good opportunity and sound future 
for qualified man. Send details regarding experience, education, 
personal data and salary requirement. Write Box #3140, 
AMERICAN PERFUMER & AROMATICS, 48 W. 38th St., 
Mm & NY. 





Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ult éx Rusby, See 


analytical, consulting, research chemists 
Established 1921 


Competent Salesman Wanted—Write or Phone: NOVILLE ES. 
SENTIAL OIL CO., INC., 1312 FIFTH ST.. NORTH BERGEN, 
N. J. Tel. UNion 7-9080. 










FLAVOR COMPOUNDER 
Small, growing midwest flavor house requires part time service 
of compounder with own facilities who is able to match samples. 
Will pay well for outstanding work. Location immaterial. 
Box 3139, AMERICAN PERFUMER & AROMATICS, 48 W. 
38th St.. New York 18, N, Y. 


CHEMIST with few years of experience in manufacturing aro- ole 
matic chemicals and natural oils. Write in confidence. BOX 3143, =e @ & = < 
AMERICAN PERFUMER & AROMATICS, 48 W. 38th St., New ©5650 


York 18, N.Y. 
— RESEARCH LABORATORY SERVICES 


COMPOUNDER wanted by essential oil house. Please state | Cosmetic Formulation and Improvement 
experience and salary expected. Write Box 3144, AMERICAN akg cea ape is . 

PERFUMER & AROMATICS. 48 W. 38 St. New York, 18, N. Y, Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 


Soap and syndet evaluations. 


MISCELLANEOUS 








; Write for F D SNELL INC.-2+0-9- 
PEPPERMINT OIL (ARVENSIS FORMOSAN) Our Booklet OSTER : KI NY.—WA4-8800 
PRICE QUOTATIONS UPON REQUEST. FOR FULL PAR- “Cosmetics” — ( 29wEstisrst. NEWYORK I! 


TICULARS CONTACT. PUNG LAI PERFUMERY CO. LTD. 
NO. 47 CHUNGHUA ROAD, TAIPEI, TAIWAN. CABLE ADD. Sr 





“PPESSENSE” TAIPEI. LEBERCO LABORATORIES 
= - Irritation Studies—Sensitivity Tests 
“OTTO OF ROSE ARTEFATTO,” Nature’s faithful twin. Rich. Toxicity and Safety Tests on 


Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 


intense, full Bodied, long Lasting. The ideal replacement for 
the natural absolute, 
Sample and price on request. 
Di Salvo Fine Perfumes, 1422 Chestnut St., Phila. 2, Pa. 





Miniature Perfume Bottles 








SITUATION WANTED 


from %& dram to % oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


SPECIAL ORDER WORK 
KENBURY GLASS WORKS 
132 W. 14th Street New York 11, N. Y. 


Basil A. Pegushin 


Perfumer e Chemist e Consultant 


COMPETENT MALE TO ORGANIZE OR DIRECT CLUB.- | 
PARTY PLAN SALES. COSMETICS OR SIMILAR LINE. 
UPPER NEW YORK. BOX 3142, AMERICAN PERFUMER & 
AROMATICS, 48 W. 38th Street, New York 18, N. Y. 








Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


121 Spruce St. 106 W. 47th St. 
Stratford, Conn, New York, N. Y. 
EDison 7-1515 Plaza 7-6360 


52 Vanderbilt Ave.—Room 2008, Laboratory: Briarcliff Manor, 
New York 17, N.Y. N.Y 


Phone: Mu. 9-0789 Phone: Briarcliff 6-1550 
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Aerosol Techniques, Ine. 
American Aromatics, Inc. .......... 29 
American Cholesterol Products. 
Inc. 
Anderson, C: 
Ansbacher & Siegle . 
Aromatic Products, Inc. 
Avon Products 


Bertrand Freres 

Bios Laboratories, Inc. 

Boake, Roberts & Co., Ltd., A. 
Bopf-Whittam Corp. .. 

Bulgarska Rosa 

an Ewe Bet Ws J. .ccccwcvenvs 


Cameo Die & Label Co. ........... 
Camilli, Calbert & LaLoue, Ine. 
Carr-Lowrey Glass Co. ............. 
Cavalla, Ine., A. .. 
Chaleyer, Ine., Ph. 
Charabot & Co., Ine. 
Chiris Co., Inc., Antoine 
Citrus and Allied Essential Oils Co. 
Classified Advertisements 
Consilidated Fruit & Jar Co. ....... 
Continental Can Company 

Hazel Atlas Glass Division 
‘ontinental Filling Corp. 
Croda, Ine. 


DeLaire, Ine. 
Descollonges, Inc. 
Distillation Products, Industries, 

Div. of Eastman Kodak t 
Dodge & Olcott, Inc. .............. 62 
Dow Chemical Co., The 

Inside Back Cover 
ee 
Dreyer, Inc., P. R. 
du Pont De Nemours & Co., E. I. .. 


Ertel Engineering Corp. 
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Fairmount Chemical Co., Inc. 
Felton Chemical Co., Inc. 
Fifth Avenue Protective Assoc. 


\\ 


Rose CAMILLI, ALBERT & LALOUE, INC. 


15 E. 48th St., New York 
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Firmenich & Co. 

Florasynth Laboratories, Inc. ....... 
Foresman, Robert A. .............. 23 
Fragrance Process Company, Inc. ... 
French Glass Co., Inc., The 

Fritzsche Brothers, Inc. .... Insert 47-50 


General Chemical Div., 
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Genesee Trading Co., Inc. .......... 
Givaudan-Delawanna, Ine. .......... 
Goldschmidt Chemical Corp. 


Halby Products 

Hazel-Atlas Glass Division, 
Continental Can Company 

Heine & Company 

Heyden Chemical Corp. 


Ising Corporation, C. 
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Ruane Products, 106. ....::0:06000000 
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Lueders & Co., George 


Malmstrom & Co., N. I. 
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Maryland Glass Corp. .............. 
Mojonnier Associates, Inc. ......... 
Mutual Citrus Products Company 


Norda Essential Oil & Chemical Co. 


Oil Equipment Laboratories, Ine. 
Orbis Products Corp. .............. 
Owens-Illinois Glass Co. 


Paranto, Inc. Compagnie 
Parsons-Plymouth, M. W. .......... 
Peerless Tube Company 

Pegushin, Basil A. 

Pi i UE couse eceekasaees 
Perry Bros. ; 
Peterson Filling & Packaging Co. ... 
Pe OOO, SECs GR a6 cosicccvcien 
Polak’s Frutal Works 

PO ee SONNETS, BRE, secre cc ccvies 
Precision Valve Corporation 


Reheis Co., Ine. 

Rhodia, Ine. 

PENS vessccrseneeonkaweee 
Risdon Manufacturing Co., The .... 
Ritter & Co., F. 

Robertet & Co., P. 

Roure-Dupont, Inc. 


Sg a) er 30 
Scovill Mfg. Co. 

Seil, Putt & Rusby, Ine. 

Sheffield Tube Corp. 

Shulton, Inc. 

Sindar Corp. 

Snell, Foster D. 

Sonneborn & Sons, Inc., L. 
Standard Aromatics, Inc. 

Sun Tube Corp. 

Synfleur Scientific Labs., Inc. 
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Tombarel Products Corp. .......... 


Ungerer & Co. Inside Front Cover 


Universal Outlet Co. 


Van Ameringen-Haebler, Inc. 
Vanderbilt Co., R. T. 

Van Dyk & Company, Inc. .......... 
VCA, Ine. 

Verley & Company, Albert 
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Western Filling Corporation 
Whittaker, Clark & Daniels 
Will & Baumer Candle Co., The .... 
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The championship has changed hands. The Dow svathetic special 
ROGEPEL*, replaces the natural rose geranium oils—and producer- 
of soaps. detergents. shampoos and cosmetic fragrances will give 


this champ a standing ovation! 


Dow synthetic specialty beats 
Ce These are thre 


main advantages of ROGEPEL. There are still others: consistent high 


natural oil on three counts— 


quality and prompt delivery. lo sum it all up. ROGEPEL gives vou a 
more cleective product at a much lower price. What better reasou 
aroma power, stability and price! than that for trying this outstanding product 

\ sample is yours for the asking. Write on your letterhead to TH 


boW CHEMICAL CoMpANy. Midland. Michigan. Dept. FE 871F. 


Ne 


ae 


YOU CAN DEPEND ON <0)-)", a> 





YOU WILL AGREE that worthwhile citrus oils must 


retain all their delicate original flavour, and must be 


absolutely pure. Lanitis produce such oils. The 1956 


supply of Lanitis oils is of superb quality. If you want 


samples we will send them*, proudly send them, because 


they are derived from the fruit by the very /atest methods. 
These entail the minimum contact of oil with water during 
the process of oil extraction. No wonder Lanitis oils are 
comparable with oils produced anywhere else in the world. 


‘write to : The Calvert Mills Co., 44 Whitehall St., New York 4, N.Y. 


Lanitis Bros Ltd 


17 ROOSEVELT 


Citrus Oils Citrus Pastes Clear 


AVENUE, 


{leoholic Flavours 


LIMASSOL, CYPRUS 


Citrus Crushes 


Hydrosol Flavours 





